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This is an aluminum 
window, one of four 
million that will go 
into buildings in 1953. Twenty 
years ago, it was just an 
idea in the mind of an Alcoa 
development engineer. Ten 
years ago, only a few thousand 
were made annually. Now, 
production is increasing at the 
rate of over half a million 
a year. This is just one of a torrent 
of new uses for aluminum 
which means that Alcoa must 
continue to expand. Consider the 
opportunities for you if 
you choose to grow with us. 


Alcoa 


your future 
ugh this Window? 
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MILLIONS 
Of 
POUNDS 


*Does not include production in government owned plants built 
ond operated by Alcoa during World War 2 


What can this mean 
as a career for you? 


This is a production chart . 
lions of unds of aluminum produced by 
Alcoa each year between 1935 and 1952. Good 
men did good work to create this record. You 
can work with these same men, learn from 
them and qualify yourself for continually de- 
veloping opportunities. And that production 
curve—is still rising, we’re still expanding, and 
opportunities for young men joining us now 
are almost limitless. 


Ever-expanding Alcoa needs engineers, 
metallurgists, and technically minded “lay- 
men” for production, research and sales posi- 
tions. If you graduate soon, if you want to be 
with a dynamic company that’s “going places,”’ 
get in touch with us. Benefits are many, 
stability is a matter of proud record, oppor- 
tunities are unlimited. 


For more facts, consult your Placement 
Director. ALUMINUM COMPANY OF AMERICA, 
Pittsburgh, Pennsylvania. 
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WE ASKED THESE RECENT COLLEGE GRADUATES: 


“WHY DID YOU JOIN GENERAL ELECTRIC?” 


“T joined General Electric because of the 
many opportunities I found available for 
building a successful career. In my chosen 
field, manufacturing, a development program 
gives each individual the opportunity to ad- 
vance his own abilities and talents under ex- 
perienced guidance. Work assignments, class- 
room instruction, and discussion periods give 
every opportunity for career development. 
\lso, an opportunity for specialization is 
offered through working assignments in all 
major divisions of manufacturing. 

“Through assignments in these areas a 
logical decision can be made on final job 
placement. This seems extremely valuable in 
putting the right man and the right job to- 
gether, and thereby greatly enhancing the 
possibility for success.” 





“When I graduated from college I didn’t 
have a definite idea of what field of engineer- 
ing | wanted to go into. [ joined General 
Electric because | felt that G.E.’s engineering 
training program offered the best opportunity 
to move about freely in an organization whose 
activities include almost every branch of en- 
gineering. In this way I found the par- 
ticular specialty for which IT was best suited 
and most interested, 

“This has proved to be the case. In one 
year [| have had assignments encompassing 
many fields of engineering activities, and | 
have been given every opportunity to meet 
and work with experienced engineers in 
numerous engineering fields. 

“On the basis of experience thus acquired, 
[ have been able to make an intelligent choice 
of the particular field of engineering for 
which my talents, interests, and abilities 
are best suited.” 


GERALD R. Peterson, U. of Calif., BS, elec. eng. 


These are but two of the many reasons why hundreds of college graduates 
come with General Electric each year. These men are part of the large group 
of young people who are getting ahead fast—in an industry where there 
is broader scope for your ability . . . where your future is not chained .. . 
where you work in an atmosphere of vigorous, progressive thinking. 

If you are interested in building a career with General Electric see your 
college placement director for the next visit of the G-E representative on 
your campus. Meanwhile, for further information on opportunities with G.E. 
write to College Editor, Dept. 2-123, General Electric Co., Schenectady 5, N. Y. 


GENERAL @@ ELECTRIC 
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EDITORIAL 


One of California's leading public utility executives some years ago told about a young engineer 
whose attention was called to that poetic affirmation carved upon the entablature of the central 
post office in New York City: ‘‘Nor rain, nor snow, nor heat, nor gloom of night shall stay these 
-ouriers from the swift completion of their appointed rounds.’ His reaction was, ‘‘Why don't 
they just say that inclement weather will not be permitted to interfere with the delivery of the 
mails?’’ 

I haven't the least idea who that young engineer was, but my guess is that he is still 
crouched over a drafting board, while his larger souled contemporaries have gone on to better 
things. Because I have worked closely with engineers for more than thirty years and have 
observed a tendency on the part of many of them to scorn lyrical, or even colorful, expression 
and to display distressingly little interest in words for words’ sake, this brief homily is addressed 
primarily to our undergraduate friends at such excellent institutions as M.I.T., Georgia Tech 
Carnegie Tech and the various other colleges which confer engineering degrees. 

This unquestionably is the age of the engineer, but—and here’s the rub—it is the age of 
the articulate engineer, the engineer who can express himself lucidly and vividly and forcefully, 
who knows how to communicate his ideas. Many of the finest, ablest men I have known in 
different parts of the country have had engineering training, but they also have been the 
possessors of ample, non-technical vocabularies. They all—the great ones, the makers and 
moulders of our common destinies—have been able to use words. 

Do you recall that the late Don Marquis once defined poetry as the “jingling of unexpected 
silver coins in the shabby pocket of life’? But you don’t care for it? Then drop whatever you 
ire doing, go to the nearest library and browse through a copy of Burton Stevenson's highly 
satisfactory compilation, the ‘Home Book of Verse.’’ If you fail to find something that appeals 
to you, I shall feel sorry for you, but I shall also be surprised, for Stevenson has something for 
every taste and inclination. And you might find yourself genuinely intrigued, to the enrichment 
of your mind and the enkindling of your spirit. 

Another bit of advice: as you read in fields not your own and discover words that are new 
to you, look them up. Then, when you are sure of their meanings, use ‘em, even though the 
result may be permanently to arch the eyebrows of some of your acquaintances. 

Words are your most important tools, much more significant than even your deeply cherished 
slide rule. If they become your familiar friends, not even the highest peaks of aspiration are 
beyond your reaching, for sound engineering training and the gift of self-expression are an 
irresistible combination. 

This missive has been written for young engineers, but I hope it contains a valid suggestion or 
two for others. Even for law students! The most vital and compelling idea just doesn’t mean 
inything until it penetrates other minds. And the only keys to other minds are words. 


A. J. G. PRIEST 


(Reprinted from The Beta Theta Pi, May 1953) 
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A MESSAGE TO 
COLLEGE ENGINEERING 
STUDENTS 
from R. S. Kersh, Vice-President, 


Northeastern Region, 
Westinghouse Electric Corporation 











To the young engineer eager for a sales career 


Show me an engineer with a friendly attitude, 
and an eagerness to help people solve their 
problems and I'll show you a good sales en- 
gineer. 


There's nothing mysterious about this job of 
being a sales engineer. To apply the products 
of his company to his customers’ needs, he must 
be a good engineer. 

lo gain the confidence of his customers he 
must be a good salesman. This means simply 
that he should have an inquisitive nature, the 
desire to help others, and the quality of en- 
thusiasm. 

The Westinghouse sales engineer works with 
our design engineers, production engineers and 
engineering departments of our customers. He 
is a highly important and valued professional 
man. 


What are the opportunities at Westinghouse 
for a young man eager for a career in sales? 
They are just about what you want to make 
them! This company’s 30 divisions make over 
3,000 products, totaling over $114 billion in 
sales annually. Westinghouse is looking to the 
future with a vast expansion program. We are 
a fast-growing company in the dynamic field of 
electrical energy. 

If your sights are set on a sales career, I am 
sure you will find the training and opportunity 
you seek with Westinghouse. 


For information on career opportunities with West 
inghouse, consult Placement Officer of your Univer- 
sity, or send for our 34-page book, “Finding You 
Place in Industry.” Write; Educational Department, 
Westinghouse Electric Corporation, East Pitisburgh, 
Pennsylvania. G-10272—A 


you CAN BE SURE...1F ITS Westinghouse 


This advertisement appears in College Engineering Magazines 





Note to college 
placement officers 


from GM’s Vice-President in 
charge of Engineering Staff 


a” General Motors Engineering Journal 
(June-July issue), Mr. Charles A. Chayne, 
Vice-President in charge of Engineering 
Staff, writes the following words which we 
think you as a College Placement Officer will 
find most informative: 


General Motors continues to seek engineer- 
ing talent from colleges everywhere. The 
estimated needs of the Divisions for engi- 
neering graduates to meet present require- 
ments and expansion in the months ahead 
exceed 1300. 


“About half of these openings are for 
mechanical engineers which is quite natural 
because of the kind of business we are in. 
However, our requirements for electrical, 
industrial, metallurgical and chemical engi- 
neers reach sizeable proportions and the indi- 
vidual’s opportunities are equally great for 
all specialties. 


“The present engineering force represents 
about four per cent of the total employment. 
et, if the established pattern continues, 
General Motors will look for this small 


group to fill about 40 per cent of its future 
executive positions. 


“With the responsibility of engineering goes 
the opportunity for personal advancement. 
Today 16 of the 36 member Board of Direc- 
tors, including the Chairman of the Board, 
have engineering backgrounds. About half 
of the vice-presidents also started their 
careers as engineers, and along the line there 
is found in the Divisions a remarkably high 
percentage of engineers in positions of great 
responsibility—general managers, works 
managers, chief engineers and plant 
managers. 


“In summary, the General Motors engineer- 
ing force is deployed throughout the organi- 
zation and performs tasks that apply the 
fundamentals of nearly every branch of 
engineering that is taught in the nation’s 
classrooms.” 


We think you will want to pass this infor- 
mation along to your young engineers, par- 
ticularly those who, in your and the school’s 
opinion, have the gumption to make the 
most of what GM engineering has to offer. 


GENERAL MOTORS CORPORATION 


Personnel Staff, Detroit 2, Michigan 





COLLEGE PLACEMENT PUBLICATIONS COUNCIL 


At its annual meeting in June, the Administrative Board 
of the Association of School and College Placement, which 
had published the Journal of College Placement since 
1940, laid down broad policies for a Constitutional re- 
vision of the organization. These involved changes in the 
composition of the Board, more exact and realistic defini- 
tion of our functions and purposes (primarily, the publica- 
tion of the Journal) and changing the name of the organ- 
ization from Association of School and College Placement 
to College Placement Publications Council, which appears 
for the first time in this issue. 

Explanation of these changes, the new Constitution and 
report of last year’s operation are being mailed to all 
subscribers. 

The Council and the Journal remain non-profit and 
non-political — existing for service to those engaged in 
college piacement and recruitment on the professional 
level. 


No desirable activity of the organization will be cur- 


tailed and the Board believes that increased efficiency, 


expansion of current services and the addition of new 


service features may now be possible. 





GROWTH COMPANY 
IN A GROWTH INDUSTRY 


With an eye to the future, Monsanto is 
seeking scientists and technologists for the 
company’s expanding operations. 


Monsanto is a young, ambitious, fast-growing 
company. We make some 400 different products 
for 56 different industries. Out of our research 
laboratories and manufacturing plants come 
soil conditioners, detergents, food phosphates, 
petroleum and rubber chemicals, textile and 
pharmaceutical compounds, agricultural 
chemicals, styrene monomer, acrylonitrile, 
plastics of every kind—the list is pages long 
and will be longer next month. Half of our 
sales volume derives from products not even 
in existence a decade ago. 


Monsanto has doubled in size every 5 years since 
1926. We are currently operating at an annual 
sales rate of $350 million . . . approximately 
40% ahead of last year. 


Monsanto, with headquarters in St. Louis, 
operates 8 divisions with plants, laboratories and 
sales offices from coast to coast, from Canada to 
the Gulf of Mexico. Monsanto overseas has 
branches or affiliates in 11 countries. 


We are seeking technically trained people who 
want to build their professional futures with us in 
Research, Development, Engineering, Production, 
Sales, Staff and Administration. 


Ww 
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EFFECTIVE DISPLAY OF COMPANY LITERATURE 


J. E. Woops, Director, Student Placement 


University of Omaha 


Omaha, Nebraska 


John E. Woods was born in Iowa, raised in Minnesota and is a graduate of 
Hamline University, St. Paul. His varied experience includes (among other things), 
teaching high school, real estate, selling Caterpiller Tractor equipment and govern- 


ment administration. 


He came to the University of Omaha in 1936 to establish and direct the coopera- 
tive plan of education. After spending two years as an Intelligence Officer for a 
P-51 Squadron in Europe during World War II, he returned to Omaha as Director 
of Placement where he is also Liaison Officer for the Air Force ROTC unit. 

He is a member of the Midwest College Placement Association and was recently 
elected Vice-President of the Rocky Mountain Association of College Placement 


Officers. 


Epitor’s Note: Mr. Woods’ method for displaying 
company literature has found great favor among the 
recruiters and placement directors who have seen 
it. He has prepared a working drawing which he 
will be glad to send to anyone interested. 


F YOU are a college placement director, 

chances are that you have been disturbed 
by the problem of how to display effectively 
the wealth of vocational material provided by 
large companies as a means of advertising 
their job opportunities for college graduates. 

Furthermore, if your college is a compara- 
tively small one, as is our University of 
Omaha, with few seniors trained in any one 
field, you find it impractical to invite re- 
cruiters interested in specific types of person- 
nel to visit your campus. Actually we are 
fortunate in being so located that company 
representatives enroute to larger institutions 
find it convenient to visit us. Nevertheless, in 
common with other small institutions not so 
fortunately located, we are eager that our 
students shall have a glimpse of the wider 
horizons of employment opportunity which 
can be brought to us economically through 
company literature only. 

My visits to placement offices on other col- 
lege campuses have led me to believe that in 
meeting the situation you follow one of three 
general plans. If you are the neat type of 
director, you probably carefully deposit in 
the files in alphabetical order all brochures as 
they reach you—and there they remain un- 
seen and unused unless specifically called for. 


Or, it’s possible you are the post office type 
and have, at some time in the past, had a 
pigeon-hole arrangement constructed for stor- 
age of the brochures. No doubt, each com- 
partment originally had a label, but those 
labels have long since disappeared leaving 
scores of deep, dark, nameless caves to be 
explored. Interesting for the adventurous 
soul, but time consuming and seldom at- 
tempted by anyone except placement office 
personnel who “know we’ve had something on 
that company, but just can’t seem to put a 
finger on it right now.” Or perhaps, like me, 
you long ago gave up in despair; you pile the 
“stuff” on tables, under tables, in storage 
cabinets, and in empty drawers of war-surplus 
legal-size files. 

Until recently the problem has not seemed 
serious enough to me to warrant positive 
action, yet whenever an especially attractive 
brochure has come into my office I have ex- 
perienced a feeling of guilt on two counts: 
I had no means of displaying it in as effective 
a manner as the company had a right to 
expect, nor had I any practical and econom- 
ical way of bringing the useful information 
it contained to the attention of our students. 
Major employers were spending thousands 
of dollars on excellent publications, yet in my 
office little of this material was actually reach- 
ing the intended college consumer. It de- 
served better treatment. It should be made 
visible and available to our seniors and 
underclassmen alike as a source of up-to-the- 
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Jack Woops or Omaua Witu His Company LITERATURE Display CASE 


minute information on the current vocational 
scene, and as one means of bringing some 
measure of reality to the thinking of that 
lovable character, well-known to all placement 
officers—the senior who comes right ‘down to 
the wire without the “vaguest notion” of how 
he will earn a living. 

In approaching a solution to the problem 
the first consideration of course, the 
question—-what makes adequate handling of 
this material so difficult? The answer is very 
simple: practically no two booklets are alike 
in size and shape. To design a suitable dis- 
play case to accommodate each of the myriad 
sizes and shapes strains the imagination, but 
it is technically possible. However, to finance 
actual construction of such a case would 
wreck the budget of any placement office. It 
is conceivable that a case might be con- 
structed which would permit the organization 
of material in alphabetical order or the util- 


was, 


10 


other device to facilitate 
location of individual booklets. Such a system 
would be completely invalidated within a 
year, however, by a national game of musical 
chairs wherein practically all companies seem 
to think a different size and shape of booklet 
will attract greater attention next tine. 

Last fall while driving out to the Denver 
meeting of the Rocky Mountain Association 
of College Placement Officers I resolved to 
sound out recruiters and other company 
representatives as to the possibilities of at 
least partially solving the problem through 
some standardization of size and shape of 
publications. 


ization of some 


Probably everyone present at 
the meeting when the suggestion was made 
immediately visualized the outsize publica- 
tions of Armstrong Cork and Grace Lines 
which have strained the confines of many a 
placement office. A brief discussion brought 
out the fact that while company representa- 
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tives present saw the point and were more 
than willing to standardize, their respective 
advertising departments doted on odd sizes 
and shapes, the idea being that odd sizes and 
shapes command attention—a debatable point 
when the booklet in question is buried in a 
letter file or reposes in a waste basket. 

Back on the job after the Denver meeting 
1 decided that since some form of standard- 
ization seemed vital to effective display of 
company brochures, | would design a case 
which would temporarily accommodate the 
odd sizes now in use and at the same time 
gradually, but surely, lead to the eventual 
display of not more than three sizes. 

I wanted a wall case in which each piece 
of literature would be supported vertically 
and could be identified instantly. This re- 
quirement meant that at least an inch and a 
half of space on the front of each brochure 
needed to be visible and enscribed with an 
easily readable nameplate. Since practically 
all brochures are side opening, it was logical 
that the nameplate be at the top. 

\ survey of company literature revealed 
that variations of width fall somewhat natur- 
ally into three groups requiring compart- 
ments roughly 41% inches, 614 inches and 
10 inches wide. The seemingly infinite varia- 
tions in length could be taken care of tem- 
porarily by the simple device of stuffing paper 
into the bottom of compartments in order 
to bring the “shorties” up to the desired level. 

Since my available wall space was approxi- 
mately 9 feet, 12 rows of vertical compart- 
ments in the various widths could be accom- 
modated. Total plans included the use of a 
reading table below the case. so a maximum 
height of 3 feet seemed advisable. The final 
sketches specified a case 8 feet 9 inches long, 
3 feet high and 4 inches deep, but this general 
plan can be expanded or contracted to fit 
any wall space. 

After a fruitless search for a commercially 
built rack meeting our specifications I turned 
the plans over to our building maintenance 
department which came up with an estimate 
of $100 but actually built and installed a 
beautiful case at a cost of $40, proving that 
the cost needn't be prohibitive. 


12 
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Variations in booklet size and shape make 
alphabetical placement in the case impractical 
even though highly desirable. Some semblance 
of order is obtained by alphabetizing each 
of the three widths which, in a case of this 
size, makes the locating of an individual 
brochure fairly simple, but the shorties foul 
you up when you attempt to make necessary 
shifts to accommodate new brochures. (Save 
your old hack saw blades. They are the best 
thing I’ve found for digging the paper stuff- 
ing out of the slots when you need the space 
for a standard length brochure.) 

The case is so designed that approximately 
the upper 1% inches of the front of each 
brochure is visible. A few companies like 
Caterpillar, General Electric, IBM and Har- 
vester have blazoned their company names 
on their brochures at the top of the cover, 
a position particuiarly well-suited for effective 
display in a case of this type. However, on 
most brochures we are forced to fashion a 
nameplate, usually by cutting the name from 
an extra copy of the brochure and _ scotch 
taping it to the display copy. 

Eventually we are going to get tired of 
stuffing paper in the bottom of compartments 
in order to take care of the “shorties.” As 
we find standard length brochures with which 
to fill the spots available, the “shorties” and 
the “longies” will be discarded. By standard 
sizes I mean 814” x 11”, 4” x 834” and 
514,” x 834” since these seem to be the three 
Half inch 
variations in either length or width can still 
be satisfactorily accommodated providing the 
company name is at the very top. If, by some 
miracle, all placement offices should adopt this 
type of display case, the bastard sizes will 


“ 


sizes now in most common use. 


soon become as extinct as the dodo by virtue 
of pure inertia on the part of placement office 
personnel. 

The net result of all this is a very colorful 
addition to the placement office. Separate 
compartments are available for 168 booklets, 
each clearly identifiable and readily acces- 
sible. 

To encourage full use of company mate- 
rials, rubber stamps are used on, or in, the 
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brochures to indicate when applicable: 
1) that additional printed material concern- 
ing the company is available and may be had 
on request; 2) that duplicate copies are avail- 
able for distribution; 3) that interview blanks 
are available or, 4) that application blanks 
are available. 

In this connection it is interesting to note 
the greater willingness on the part of candi- 
dates to fill out a form titled “Interview” 
rather than “Application” even though the 
information called for is almost identical. 

Leaflet material, as distinguished from that 
in booklet form, is punched and is filed apha- 
betically in loose leaf notebooks which are 
placed on the table immediately beneath the 
booklet case. 

All of the literature both in the case and in 
the loose leaf notebooks is cross-indexed in 
a 4” x 6” card file. Cards of one color indi- 
cate the companies on which we have infor- 
mation and list occupational fields for which 
employees are being sought. Cards of a sec- 
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ond color indicate specific job fields and 
companies seeking personnel in those par- 
ticular categories. 

Since many employers have employees in 
almost every conceivable job classification, 
it is important that some discretion be used 
in the preparation of the card file. Indexing 
is a big job when first installing the display 
system, but as new material is added, the 
indexing becomes a simple, routine matter. A 
large visual cross-index chart listing firm 
names across the top and job types along the 
side which seems to have excellent possibil- 
ities is being developed by Keith Doffin, 
Placement Director of Brigham Young Uni- 
versity. When the problem of how to handle 
changes in such a chart can be solved, it may 
be most effective and may also eliminate the 
need for the cross-indexed card file. 

An interesting development resulting from 
the addition of the display case to our office 
has been a new method of announcing im- 
pending visits of company representatives to 
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Gareer Opportunities wis « ics w- 


are waiting for men and women who join our Com- 
pany. Thorough on-the-job training will be given 
to those who are selected as life insurance salesmen 
and office staff members. 
Springfield, Massachusetts, and we have agencies 
in key cities across the country. Placement officers 
and students are invited to write for complete 


information on home office and field opportunities. 


ssachuselly Mutual LIFE INSURANCE COMPANY 


SPRINGFIELD, MASSACHUSETTS 


Our home office is in 
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the campus. On the table beneath the case 
we have placed a row of regular letter boxes. 
Above each box, suspended from a hook in 
the plain board covering the lower portion 
of the case, is a placard indicating the date 
of the coming visit and the name of the com- 
pany with a large arrow pointing to the letter 
box below. In this box is placed all of the 
literature we have concerning that particular 
company including interview or application 
forms which are to be filled out prior to the 
interview. Again we have a very attractive 
arrangement since the cards are made up for 
us in a variety of colors by our visual aid 
department artists. 

This scheme for announcing visits of re- 
cruiters has proved particularly effective in 
drawing student attention. A senior interested 
in employment can see at a glance which com- 
panies are scheduled for campus interviews 
and on what dates. He can look over all of 
the information available, fill out necessary 
interview forms and schedule appointments. 
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The system is flexible since newly scheduled 
dates may be inserted at any point by appro- 
priate shifting of placards and boxes. When 
a day’s interviews have been completed, the 
placards for that particular day are removed 
and the boxes emptied. Then all the other 
boxes and cards are moved to the left, new 
placards are hung at the right, and below 
them are placed the just emptied boxes re- 
filled with material from the companies next 
on the list. 

Are we getting results? I wish we had 
built the case years ago. We are playing 
square with our employers by effectively dis- 
playing their publications and seniors, under- 
classmen, and even our faculty members are 
now using this material. I don’t feel guilty 
anymore. 

I can use a little help though. Why can’t 
the Regional College Placement Officers Asso- 
ciations do a little plugging for standardiza- 
tion? I don’t like to think about discarding 
those “shorties.” 
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1954 SURVEY—COLLEGE MEN RECRUITING 


The Third annual survey of needs for College-level men and proposed salary offerings, for 
the coming year, was conducted at the meeting of the Midwest College Placement Association 
at Milwaukee in September. Information is as accurate as could be provided by industrial 
representatives at that time. 145 companies contributed information to the survey, results of 


which follow: 


Companies are classified by types as follows: 


A—Public utilities and communications D—Banks, Insurance, Investments 


B— Manufacturing E—Chemical, Petroleum 


C— Merchandising F—Other 





Question 1) How will your 1954 requirements for college-level men compare with 1953? (Answers 
number of Companies) 
(Column (1) is technical; Column (2) is non-technical) 


given by 


1954 1953 
Type A B > . Total Total* 
(1) (2) (1) ¢ » ( y y (1) (2) (1) (2) 
More 2 20 3 : ) a 6 38 = 36 
The same ( 2 a . e.3 69 «68 64.—=SCé#6 
Less : 19 1 gs 32 «18 ll 7 


133 101 113 104 
*126 Companies 





Question 2a) As nearly as you can estimate now, what will your 1954 gross monthly salary offering be for 
men without previous business or industry experience? (Columns 1, 2 & 3 are technical B.S., 


M.S. & Ph.D. respectively; column 4 is non-technical B.A., or B.S.; Column 5, non-technical, 
M.B.A.) 


250 or under 
251 thru 275 
276 “ 300 
301 “ 325 
326 “ 350 
351 “ 375 


| 
2 
376 “ 400 : as & ‘ 5 
3 
l 


| " 
to to to te 


401 “ 450 - : " : 
Over 450 é . — J 


69 42 63 44 é pa ‘ 21 19 


1954 Totals 1953 Totals 
(1) (2) (3) (4 @¢ (2) (3) (4) (5) 

250 or under ] 
251-275 2 
276—300 , - 12 
301—325 

326—350 ; 38 
351-375 § 2: : ll 
376—400 : j 
401—450 

Over 450 


105 70 106 


15 
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Comparison of Salary offerings o of Companies 


Technical B.S. Non-Technical B.A. or B.S. 
1954 1953 1954 1953 
128 Companies (112 Companies) (106 Companies) (102 Companies) 


250 or under ; 0.9% 0.9% 2.0% 
251—275 0.9 1.9 5.9 
276—300 ‘ 7.1 11.3 30.4 
301-325 f 42.0 36.8 42.2 
395 —350) 37.: 42.9 35.9 17.7 
351-375 De 6.2 10.4 0.9 


s76—400 : 2.8 0.9 





Question 2b) In comparison with 1953, this will be: 


1954 1953 

Total Total 
Lower = 9 
The same b 4 : 8 80 63 
Higher : 2 i 59 
Not specified a 2 


126 





Question 2c) Lf above salary does not include any of the following are new men eligible for any in Ist year 
of employment: (1) Annual productivity raise; (2) Cost-of-living bonus; (3) Production bonus: 
(4) Profit-sharing plan; (5) opportunity for overtime earnings; (6) Incentive payment plans? 


Because of the many combinations of plans and the wide variations in amounts, the answers to 
this question do not lend themselves to straight tabulations on each plan. However the following 


may be of interest. 


No. of Companies having: 


No such plan 

Overtime earnings only 

One plan other than overtime . ey 
Two or more such plans 17 


S4 


Phe percentage of base salary that such plans constitute varies from 14% to 30%, but no consistent patterns 


or tabulations could be obtained from the answers. 





(Juestion 2d) How soon after employment are salary increases granted and of what nature are they: 


1) Frequency of increases (No. of Companies) 


4 or 7 to 19 to 
kind of } mo 5mo. 6mo. Ill mo. 12 mo. 15 mo. 18 mo. 23 mo. 24 mo. 30 mo. 36 mo. 
q $ WN ‘ 
5 j 17 


17 


ist increase 
2nd increase 


trad necrease 





(rae | 
ba a. : 


OPPORTUNIT 


* 


...in “full measure!” 


— 
7 a 


~i 


American industry has the world’s most extensive research and engineering 
facilities. At International Harvester, where we must depend upon the best of 
engineering talent to engineer our essential products, we have greatly en- 
larged and improved our research and engineering facilities in recent years. 


opay, International Harvester Com- 

pany has more research and engineer- 
ing projects underway than ever before. 
Here indeed is opportunity in full meas- 
ure for the engineering graduate! 


We need mechanical, industrial, metal- 
lurgical, chemical, agricultural and elec- 
trical engineers. We need engineers for 
training programs, for product designing, 
for testing programs, for research and ex- 
perimentation in nearly all IH divisions. 


The engineer who comes to Harvester 


invests his education in a sound, well-man- 
aged, progressive and growing company. 
He becomes a key figure in helping to 
supply the machines that underwrite the 
production facilities of the nation’s most 
vital industries. 

If you are interested in a career in the 
engineering fields mentioned above, with 
a good, progressive company, then we 
suggest you write to F. D. MacDonald, 
Education and Personnel Department, In- 
ternational Harvester Company, 180 N. 
Michigan Avenue, Chicago 1, Illinois. 


INTERNATIONAL Fi HARVESTER 


Chicago 1, Illinois 


Builders of farm equipment for easier, more profitable farming . . . trucks for better transport 


industrial power for road-building and earth-moving . . 


. refrigeration 


for better preservation of food 
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The most common salary increase patterns were: 
6 mo., 12 mo. & 18 mo. 


6 mo., 12 mo. & 24 mo. 
12 mo., 24 mo. & 36 mo. 


30 companies 
17 companies 
13 companies 





2) Type of increases (No. of Companies) 


Automatic | Guaranteed - Merit Rating 
Ist increase 5) 7 
2nd increase 97 74 


3rd increase 11 65 





Amount of increase as “% of base salary of Companies) 


Ist increase 
2nd increase 


3rd increase 





Phillips Petroleum Company offers a wide variety of 
opportunities for college graduates in a broad field of 
activities. Openings are now available for graduates in 


Business Administration, Engineering and other technical 
OPPORTUNITIES — 
Ours is a young and progressive Company seeking graduates 
with the ambition, ability and character to tackle the 


many challenges of a young and progressive industry. 


for your 


College 
When you call attention to the opportunities available at 
Graduates Phillips, you can be sure of directing your graduates 

to more than just a job. Here at Phillips, your graduates 
have the opportunity for growth and experience so 


essential in building a sound career ...a career with a future. 





For further information write: Dhillins 4 
D. R. McKEITHAN ) ETUDS | 

Director, Personnel Procurement 
Phillips Petroleum Company 


Bartlesville, Oklahoma 
18 








VoL. 14 - No. 2 JOURNAL OF COLLEGE PLACEMENT 


Question 3a) Are job offers made after interviews at: 

1953 1952 

Total Total 
10 15 
117 94 
14 17 


Campus 
Plant or H.O. 
Both 
141 126 
All travel expenses are paid by 132 of the companies requiring plant or home office visits; part of such ex- 


penses are paid by 5 companies; none by 4 companies. 





Question 4) Do you pay moving expenses from new (inexperienced) employee’s home (or college) to first 


work location? 


Personal transportation Family transportation 


Household goods 
(1952) 


1953 (1952) 1953 (1952) 1953 
96 (90) 97 (87) 106 (98) 


14 (9) 6 (5) (5) 
(26) 35 (32) - (22) 


None 
Part 
All 31 

141 (125) 138 (124) (125) 





Question 5: 


a) How many men have you hired so far in 19537 
Technical: 117 companies hired a total of 7,225 men an average of 61.7 men per company. 
Non Technical: 87 companies hired a total of 3,368 men an average of 38.7 men per company. 





of Companies) 


b) What percentage is this of the number you sought: (No. 


(T technical; N.T. non-technical ) 

1952 

Total 
T NT 
Q— 25° 9 | % 9 
%— 50% ) : : 48 32 
51— 75°; ‘ 2: 20 16 
: § ( ) 5. 13 36 


76—100¢7 
107 93 
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c) What was your ratio of acceptances to job offers: 


D 


rc, 


20 


« 


2%— 50°% 
51— 75% 


76— 100° 
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(No. of Companies) 
1953 1952 
Total Total 
T NT T NT 
34 15 26 «9 
47 16 48 32 
22 24 20 16 


28 13. 36 


83 107 











CONTINENTAL AMERICAN 


Lir—E INSURANCE COM PANY 
WILMINGTON + DELAWARE 














4d REMINDER TO College Placement Directors 


EXCEPTIONAL OPPORTUNITIES 
FOR COLLEGE MEN 
IM TEXTILE SALES ) 


, 


United Merchants & With One of the Nation’s Largest textile Companies 


Manufacturers, Inc., 

whose last year’s sales volume exceeded 
$288,000,000, is currently seekiag outstanding 
young college men who want to ‘ell. These 
men will start as trainees in the company’s 
very highly regarded sales training program. 
No technical education is required to qualify 
for the textile sales training program — but 
candidates must possess the drive, determina- 
tion, ability, and emotional stamina vital for 
success in a highly competitive market. Those 
who do qualify can plan on an excellent 
future — in terms of rapid advancement and 
high-level income. The fact that many of 
the company’s principal executives started 
with UM&M as sales trainees is strong evi- 
dence of the opportunities available through 
the sales training program. 


The training pregram, usually of 9 to 15 
months duration, includes a succession of job 
assignments in the company’s sales, merchan- 
dising, and executive offices in New York 
City. Eventual relocation to other principal 
cities in the United States, or travel, may be 
required. 
To arrange for interviews, 
or for further information, write: 
Personnel Manager 


UNITED MERCHANTS & MANUFACTURERS, INC. 
1407 Broadway, New York 18, N. Y. 


The _ selling and merchandising subsidiaries of 
UM&M for which trainees are sought: Cohn-Hall- 
Marx Co. (Cohama and Ameritex fabrics and 
Comark plastics), Seneca Textile Division (Room- 
aker fabrics), United Merchants Sales Division, 
and United International Corporation. 











FAULTS OF COLLEGE PLACEMENT SERVICES 
an informal survey conducted by the editor 


If Dr. Lieth Shackel found placement offi- 
cers reluctant to write on “Faults of College 
Recruiters” for our October issue, we found 
recruiters no less so when they had a chance 
for rebuttal in December. So we changed the 
plan to have one recruiter write the whole 
article, and conducted an informal survey by 
simply asking a selected group of company 
representatives to contribute notes on what 
they considered to be faults in placement 
services. 

The group was representative, coming from 
various types of businesses and ranging from 
comparatively new men in the field to old- 
timers, from those who recruit only technical 
graduates to those who recruit only non-tech- 
nical and some who primarily recruit women. 

Replies were as varied as the group, which 
made it impossible to arrive at statistics but 
most of the criticisms fell into one of six gen- 
eral categories, frequently overlapping. The 
percentages in the tabulation refer to the per- 
cent of total responses which mentioned some- 
thing in that category or that specific fault, as 
the case may be. 

(The recruiters were strikingly unanimous 
in praising placement officers and the services 
they render. All made a point of saying that 
their criticisms were by no means general but 
were things which they had encountered from 
time to time and still met with occasionally, 
often under exceptional circumstances. ) 

’ 
I. FAULTS IN SCHEDULING (100% ) 

(1) Setting up interview schedules to start 
either earlier or later than the time requested 
without consulting the recruiter. (40° ) 

(2) Failing to notify recruiter when there 
are too many men to be interviewed. (50% ) 

(3) Scheduling multiple interviews, espe- 
cially when the two or three men to be seen 
together are interested in different jobs. Some 
placement officers have even mixed engineers 
and liberal arts men. (20% ) 

(4) Failing to notify recruiter when there 
are too few men to be interviewed or even 


none at all. As often as not this happens at 
a school which is 1.000 or more miles from 
the home office. (35% ) 


(5) Unreasonable restrictions on who may 
be interviewed and when. (25%) (This ex- 
ample is extreme but it really happened: A 
recruiter was notified by telephone, 20 min- 
utes before he was to leave his office to visit 
a school nearly 2,000 miles away, that only 
one man was interested in his company from 
the January graduating class. Many from the 
June class were interested but they were not 
allowed to be interviewed until February Ist. 
This was in the middle of January. 


(6) Long gaps in the schedule — the re- 
cruiter may finish at 2:30 but has to wait 
around until four or four-thirty to see one 
more man. It often turns out that he would 
have been free to come earlier. (50% ) 


(7) Scheduling shorter interviews than re- 
quested. (15%) 


(8) Making no preparations at all for the 
recruiter's visit before he actually arrives at 
the appointed time. (10% ) 


(9) Calendar not sent early enough in the 
too often it arrives with the letter 
saying that the date selected is not acceptable. 


(75% ) 


season 


Il. ALUMNI PLACEMENT (100% ) 


(1) Alumni placement very inadequate at 
most schools. Where efforts are made to place 
alumni it is too often a casual sideline which 
is all but ignored as compared to senior place- 
ment. (75% ) 


(2) Alumni and senior placement should 
be handled separately if possible. If 
alumni records should at least be segregated. 
(40% ) 


not, 


(3) Alumni records not maintained. (20% ) 
One recruiter who mentioned this, recognized 
the impossibility of keeping current records 
on all men who might return to the placement 
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office but had this experience: an alumnus of 
a medium-sized university in military service 
referred the company to the placement office 
where he had registered two years before. The 
recruiter asked for the records on his next 
visit. After half an hour’s research he was told 
that all had 
alumni office. The alumni 


information been sent to the 
office had taken 
what notes it needed (few of which were of 
value to the recruiter) and sent the original 
papers to the registrar. The registrar, finding 
nothing of interest, had destroyed them. 


Ill. Recorps ADVANCE PREPARATION 
CoMPANY LITERATURE (100% ) 


(1) Basic records of student not complete, 
not prepared for convenient use or scattered 
on the campus. (60° ) 


(2) Data forms used by the placement 
office confusing or not carefully designed. (In 
one case the placement officer was not sure 
what information blank. ) 


(15% ) 


was on his own 


(3) Placement offices should adopt a stand- 
ard student application form, such as the 


ASEE blank. (70°  ) 


(4) Application blanks, supplied in ad- 
vance by the company, not filled out before 
interview. (35% ) 


(5) Company literature not made available 
to students. (85% ) 


(6) Placement director only vaguely fami:- 
iar with company requirements even though 
information was furnished well in advance. 
(50% ) 


under- 
stand basic requirements of companies that 


(7) Placement director does not 
have been recruiting on his campus for a 
period of years. (15° ) 


iV. RELATIONS WITH FacuLty. ADMINISTRA- 
TION AND THE INSTITUTION IN GENERAL 
{ 100% ) 


(1) Poor arrangements for industrial rep- 


resentatives and faculty members to meet. 
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(70°. ) (At one of the great Eastern univer- 
sities, the representative of a leading company 
never gets to see a faculty member.) 


(2) Rating sheets made out by the faculty 
are often not true comments. In many cases 
the department head merely signs a_ sheet 
made out by a subordinate without knowing 
what is on it and without knowing the student. 
In some schools there seems to be a general 
feeling that “nothing can be wrong with our 
boys”. (60% ) 


(3) Placement service not made available 
to all students in all schools on the campus. 
(20% ) 


(4) No centralization on some campuses 
and ineffective on others. Central office is too 
often a mere referral agency for the initial 
contact — specific arrangements still have to 
be made separately with five or six different 
schools, frequently necessitating several dif- 
ferent visits to the campus which may be 
1,000 or more miles away. (70% ) 


(5) Announcements of visits not made to 
all schools and departments. (80% ) 


(6) Placement function not “sold” to the 
administration — too often viewed as a “red- 
headed step-child”. (90% ) 


(7) Placement function not 
faculty. (One 


sold to the 
which a 


case is known in 


faculty advisor was actually turninz seniors 
against the placement service.) (75% ) 


(8) Little if any communication of studies, 
business information, employment statistics, 
etc., from placement office to faculty. (25% ) 


V. RELATIONS WITH STUDENTS (90° ) 


(1) Inadequate vocational counseling or 
none at all. (80° ) 


(2) Placement director has little or no per- 
sonal knowledge of the student. In some cases 
he has never laid eyes on him or reviewed his 
record, much less arrived at any evaluation 
of him. (40%) (This was particularly said 
of large schools. ) 





In a career as in sports... 


aA _ 
—=a.> @ sats & 
ey wv 
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@ There are many “events” at which you can demonstrate your talents and 


abil:ties at American Viscose Corporation. In fact, this leading chemical company 


achieved its growth and success because of the combined skills of many. 


That’s why we are always looking for outstanding young men 


and women to share and help in our future progress. 


See our representatives, or write us, about your major subject and work interest. 


Write: Technical and Professional Recruiting Division, American Viscose 
Corporation, 1617 Pennsylvania Boulevard, Philadelphia 3, Pennsylvania. 


RESEARCH 
Research Chemist 
Analytical Chemist 
Microscopist 


Research Physicist 
Inorganic Chemist 
Organic Chemist 


MARKET ANALYSIS 


Market Researcher Market Analyst 
Merchandiser 


SALES 


Rayon Fibers Resin Fibers 

Cellophane Plastics 

Acetate Fibers Elastic Yarns 
Textile Chemicals 


PILOT PLANT 


Tester Control Chemist 
Chemical Engineer 





DEVELOPMENT 


Development Chemist 
Design Engineer 


Chemical Engineer 
Cost Analyst 


ENGINEERING 
Design Engineer Mechanical Engineer 
Construction Engineer Electrical Engineer 
Architectural Engineer 


PRODUCTION 


Industrial Engineer Labor Relations 
Maintenance Engineer Accountant 
Personnel Purchasing Agent 


Control Chemist 
Statistician 


\ Awerican VISCOSE CORPORATION 


FIRST PRODUCER OF MAN-MADE FIBERS 


AMERICA’S 
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(3) Students not counselled on proper use 
of expense accounts for home office or plant 
visits. The placement officer should tell them 
that cocktails, magazines and speeding fines 
are not on the company. (15° ) 


(4) Little attempt to try to get students out 
for group meetings, poor publicity for such 
meetings and no effort to select the most fav- 
orable time if a choice is open. (10% ) 


Vil. THe Recrurrer orr Duty (50%) 


(1) Recruiter ignored, once he’s there. No 
information furnished him on the general 
area, location of lunch places, parking space 
or other departments on the campus (35% ) 
(One recruiter, visiting a certain campus for 
the first time, had to ask three people before 
he found out where the placement office was! ) 


(2) More placement services should dis- 
tribute a rough map of the locale. (25% ) 


(3) When arrangements are made for all 
company representatives on the campus to eat 
together, there should be some way to take 
care of those who finish late. Four or five 
recruiters should not have to stand around 
for fifteen minutes to half an hour, waiting 
for the “competition” to finish and then have 
to rush through lunch or start late in the 
afternoon. (10° ) 


\ few additional remarks did not fit into 
any of the categories: 


(1) “I object to a placement office sending 
in a string of BMOC’s for impression value 
when there is no apparent interest in my 


program.” 

(2) “We visit several universities at which 
we practically never see the placement direc- 
tor or get more than a perfunctory “Hello” 
from him —but we get terrific placement 
service from his secretary!” 


(3) “One thing that irks me once in a 
while is to have a placement officer apologize 
profusely for asking us to pay for our lunch. 
Almost every recruiter | know is more than 
happy to pay for his lunch and in fact pay 
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for the lunch of any faculty member he may 
wish to see. I do not see why a placement 
officer should find it necessary to apologize for 
suggesting this.” 


(4) “Two or three placement offices around 
the country are located either in the music 
building or fairly close by. It is a bit difficult 
to conduct a decent interview when competing 
with the diapason of a grand organ inter- 
mingling with a high pitched soprano and a 
brassy trombone.” 


(5) “All of us realize that the interviewing 
facilities of most placement offices are not 
unlimited but it’s going a little far when I 
am forced to share a room with a representa- 
tive of another company (or in some cases, 
companies) .” 


One company representative replied to the 
survey with a long letter on broader aspects 
of placement. His answers were scored in 
the above percentages insofar as possible so 
it may be repetitious to repeat parts of his 
letter here but several of the survey advisors 
considered it worthwhile since he goes beyond 


mechanics and speaks from many years’ ex- 
perience. 


Let’s look at college placement on the basis of 
“what it is today.” In my opinion the creed of pres- 
ent day college placement is 
five principal areas: 


l. to the students—to and guide them 
vocationally during their college years and to 
assist them in the development of graduate em- 
ployment opportunities; 


Service. Service in 


counsel 


2. to the faculty—to guide them vocationally and 
to free them from non-academic responsibilities; 


3. to the administration—to act as its representa- 
tive in student vocational matters and to carry 
out the important last step in the institution’s 
broad responsibility —the marketing of _ its 
products; 


. to the alumni—to provide an employment serv- 
that permit 
employment problems, 


ice will counselling on personal 
and to assist them in de- 
opportunities either for 


their respective business 


veloping employment 
themselves or within 


concerns: 





Message for 


Student Counselors 


Allis-Chalmers Offers Your Graduates 
A Unique Opportunity 


b pes ENGINEERING GRADUATE is able 
to get firsthand experience in nearly 
every industrial operation during his 
time on the Allis-Chalmers Graduate 
Training Course. 

He can broaden his knowledge and 
viewpoint working on major equipment 
for electric power, mining, cement, agri- 
culture, food and chemical processing, 
steel and many other industries. By the 
time he finishes the course, he is in the 
best possible position to make a success 
of his career in the industrial field of his 
choice. 

Be sure that your engineering gradu- 
ates are informed about the unique op- 
portunity available at Allis-Chalmers. 

A-4026 





The Right Job for the Right Man 


. . » Unlimited Potential! 


r ENGINEERING > &) 











FACTS... About Allis-Chalmers Graduate Training Course 


1 It’s well established, having been started 
s in 1904. A large percentage of the man- 
agement group are graduates of the course 


The course offers a maximum of 24 
« months’ training. Length anc type of 
training is individually planned. 


The graduate engineer may choose the 

« kind of work he wants to do: design, en- 

gineering, research, production, sales, erection, 
service, etc. 


4 He may choose the kind of power, proc- 
s essing, specialized equipment or indus- 
trial apparatus with which he will work, such 
as: steam or hydraulic turbo-generators, circuit 
breakers, unit substations, transformers, motors, 
control, pumps, kilns, coolers, rod and ball 


mills, crushers, vibrating screens, rectifiers, in- 
duction and dielectric heaters, grain mills, 
sifters. 


He will have individual attention and 
» guidance in working out his truining 
program. 


The program has as its objective the right 
6. job for the right man. As he gets expe- 
rience in different training locations, he can 
alter his course of training to match changing 
interests, 


For information watch for the Allis-Chal- 
mers representative visiting your campus, or 
call an Allis-Chalmers district office, or write 
Graduate Training Section, Allis-Chalmers, 
Milwaukee 1, Wisconsin. 


ALLIS-CHALMERS es 
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The 
Sky is the 
Limit 


Georgia Div., Marietta, Ga. 


Here at Lockheed we are 
manufacturring B-47 Jet 
Bombers for the U. S. Air 
Force and, in addition, we 
are producing C-130 A Turbo 
Prop Military Cargo Planes 
of our own design. 


Here is opportunity for Air- 
craft Engineers in a land of 


balanced economy, good liv- 
ing conditions, wonderful 
climate, excellent education, 
recreation, and cultural 
facilities. 


CONTACT YOUR PLACEMENT 
OFFICER 


AIRCRAFT CORPORATION 


LOOK TO GEORGIA 
LOCKHEED er 
FOR MARIETTA, 


LEADERSHIP — 
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5. to business—to develop a satisfactory program 
of mutual understanding for the primary pur- 
pose of bringing together in an efficient manner, 
the colleges’ “product” and the businesses that 
have “opportunity capital” to invest. 


W hat is its stature in the college organization? In 
my opinion, and of course | am speaking broadly 
on all of these points, the college placement function 
has not, in too many instances, been sold to the 
administration. The placement function should not 
be permitted to be looked upon as a “necessary 
evil,” without staff status and with the function 
considered only as “miscellaneous expense.” If it 
is considered in this light, it cannot and will not 
provide the services to the institution that it should. 
Too frequently do college placement people excuse 
themselves for lack of service on the basis of inade- 
quate funds. This is the easy way and sometimes 
fatal way out. It is well recognized that colleges are 
in a very tight financial pinch today; however, the 
placement function should do the very best that it 
can from a positive standpoint on the limited funds 
available rather than excuse itself for lack of service 
on the basis of a lack of funds. The placement fune- 
tion should have either academic or administrative 
status. Generally speaking, the most effective place- 
ment services are in those institutions where the 
placement director has sold his function to the 
administration. 


Vocational Guidance and Counselling—In most 
educational institutions the placement office is the 
most logical place to formulate, supervise and carry 
out a vocational orientation, guidance and counselling 
program. The placement director has the contacts 
with businesses, he has an occupational library, 
broad occupational information at his fingertips, and 
a reservoir of qualified men and women from busi- 
ness who can be called upon to participate in such 
programs. Too many placement officers overlook this 
opportunity or refuse to accept it as a part of the 
placement function. As a result, Seniors suddenly 
arrive in the placement office with very little if any 
idea as to what they want to do, primarily because of 
a lack of vocational guidance throughout the four 
years. 


Adequate Working Relationship with the Faculty- 
The placement function cannot operate efficiently 
without the help and support of the faculty. Con- 
versely the faculty needs help and guidance from 
the placement director. Too frequently there is fric- 
tion between the faculty and the placement office 
which persists because of the lack of positive action 
on the part of the placement director in applying 
patience plus intelligent friendly service as each 
situation arises without becoming outwardly angry. 
The faculty is somewhat akin to the line or oper- 
ating end of a business organization. A staff function 
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cannot legislate and generally can justify its existence 
only by offering a service. This includes keeping the 
faculty abreast of business developments, periodic 
employment market analyses, business requirements 
and opportunities for their students, faculty coopera- 
tion in vocational guidance, procurement of teaching 
aids and speakers, bringing business and faculty to- 
gether through campus luncheons or conferences, 
etc., etc. 


Represent the Administration on all Placement 
Vatters for the Institution—Be given authority to 
act on behalf of the administration in all placement 
matters. This includes the establishment of a cen- 
tralized placement function which can be either 
coordinating or operating, generally depending upon 
the size of the institution, the establishment of a 
placement committee among the faculty to serve as 
an advisory group to the placement office (this has 
been frowned upon in some institutions for fear of 
absorption of the placement service by the advisory 
board). A placement officer should be permitted 
the time and reasonable funds, wherever possible, 
to make field trips — industry visits to observe opera- 
tions and improve service between the schools and 
to solicit new business from non-cooperating com- 
panies. Unless there is administrative or academic 
stature, it is unlikely that representation of the 
administration will be possible. 

I could also go into student employment programs 
and alumni placement along with curricula develop- 
ment and admissions activity ; 

In conclusion | quote two paragraphs from a 
speech of Ed. Smith’s: 

“Education and business in our country have 
great mutual interests. The inter-dependence, one 
upon the other, is becoming more pronounced as 
time goes on, for education and business growth are 
in many respects parallel. The common denominator 
of our mutual interests is young people — young 
people coming to you for the development of mental 
acumen and sensible American ambitions. and to 
us for development in business as happy and effec- 
tive employees, and eventually as specialists, man- 
agers, and executives. 

“We in business are interested primarily because 
many of us are convinced that the majority of the 
future brainpower in business in this country will 
come from the college classroom—the brainpower on 
which we must rely for intelligent future develop- 
ment and expansion. After all, we can have our 
bricks and mortar and buildings and machinery, but 
it is the brainpower that is the driving force that 
spells success, mediocrity, or failure. Without a 
mutual, sympathetic program of assistance between 
education and business, we will not fulfill our obliga- 
tions to our respective institutions or organizations 
nor will we discharge our responsibilities to our 
young people in helping them to take their stations 
in life as satisfied and happy American citizens.” 
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SIX 
MEN... 


An Unusual 


OPPORTUNITY 


This company conducts its field 
activities through 80 branch offices 
known as general agencies. The 
men who head these offices must 
possess broad executive ability. 


To develop college graduates for 
future general agency openings, we 
are inaugurating a Management 
Training Program. Since only six 
men will be selected, they will be 
assured of rapid advancement. 


Write to Horace R. Smith, Superin- 
tendent of Agencies, for a copy of 
the booklet which describes this 
program in detail as well as other 
career opportunities. 
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tion — historic chapter in 33 
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years of continuing growth. 


Reynolds Metals Company, Employment Dept. 

Richmond 19, Virginia 

Please send me, FREE, your 96-page booklet, “The ABC’s 
of Aluminum”; also the 44-page book, “Reynolds Aluminum 
...and the Company that makes it.” 





REGIONAL NOTES 


IMPORTANT CHANGE 


The fourth annual conference of the West- 
ern College Placement and Recruitment Asso- 
ciation will not be held in San Jose, California 
as previously announced. 

It will be held instead at the Hotel Clare- 
mont, Berkeley, California on January 21, 22, 
1954. Dr. Richard F. O’Brien, Associate 


Director of the Stanford University Placement 
Service, will be the conference chairman. 


Eastern 


The annual conference of the Eastern College 
Personnel Officers was held at the New Ocean 
House in Swampscott, Massachusetts on October 5, 
6, and 7, 1953. As in the past, the conference 
opened with a Newcomers’ Session which was very 
well attended by old-timers as well as new-comers. 
Discussion centered around the preliminary prepara- 
tions for the recruiter’s visit, the day of the inter- 
view, and the follow-up procedure. Mrs. Betty 
Mawardi of Wellesley prepared a chart which out- 
lined this process step by step. George Hughes of 
General Motors represented the interests of industry 
and stressed the need on the student’s part of 
reading the company material, completing the appli- 
cation with serious thought, and presenting his or 
her qualifications in an intelligent manner. The stu- 
dent should be discouraged from window-shopping. 
During a lively question period, the following ques- 
tions were proposed for discussion. Does the faculty 
evaluation sheet take the place of personal contact 
with the professor? In response, the members felt 
they are not too meaningful unless the recruiter 
knows the professor, but that such personal contact 
does give the professor the opportunity to share 
industry’s point of view and it is consequently 
good public relations for the Placement Bureau. 
What does industry think of summer work recom- 
mendations? It makes a good basis for discussion 
in the interview among other things was the reply. 
What do the colleges think of the company litera- 
ture available to them? The colleges suggested that 
they have the company name on the cover, hold 
down the verbiage and give information which would 
encourage questions from the reader. 

“Public Relations Looks at College Placement” 
was the title chosen by the luncheon speaker, Mr. 
Francis W. Hatch, Vice President, Batten, Barton, 
Durstine and Osborne, Inc. Through his original 
poetry and a most amusing imaginary letter from a 
loyal alumnus of an imaginary college, he showed 
how important the placement officer is in public 
relations, and how necessary the job of follow-up 
is in the placement picture. 

The problem of alumnae placements and alumni 
placements was brought up in the afternoon session. 
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More and more of the older alumnae are returning 
to work. This is presenting a problem in some uni- 
versities. The problem is much more real than 
apparent at this particular time. 

In the Tuesday morning discussion of “Why the 
B.A. Degree Is a Good Bet,” there were differences 
of opinion. Francis G. Ross of the Chase National 
Bank expressed the opinion that the B.A. graduate 
is better prepared “for the business of life as well 
as the life of business.” The B.A. graduate is more 
adaptable to training, his broad educational back- 
ground has taught him to direct his own energies 
and to cooperate with others. He has a sense of 
reality and a logical mind. On the other hand, Ray 
Stockard of the University of Rhode Island was of 
the opinion that there is a problem in selling busi- 
ness to the Liberal Arts candidate as well as the 
problem of salary. Among many other interesting 
points, he brought out the fact that very often 
the better than average Liberal Arts candidate 
is competing with the average or below average 
specialist. Mary Campbell of Conde-Nast Publica- 
tions asked whether or not the Liberal Arts gradu- 
ates from women’s colleges were being let down 
by sketchy, inadequate and sometimes inaccurate 
job-descriptions; by offering them beginners’ jobs 
far below their abilities and tastes; by talking about 
promotion from within without showing them a 
definite goal. Miss Campbell felt that both industry 
and college placement directors failed to get across 
the fact that progress is not a matter of two years. 

The Wednesday morning session was a spirited 
buzz session keynoted by Gordon Sikes of Prince- 
ton. Phil Yost gave the results of his annual job 
and salary survey. (Published elsewhere in this 
issue.) The extent which placement 
officers cooperate with state and federal employment 
agencies was discussed at length. Joan Bishop of 
Wellesley and Robert Hoppock of New 
York University agreed to study this question and 
report at a future meeting. 


to college 


Ce llege 


The officers for the year of 1953-1954 are: 


President, Mrs. Viola Saltmarsh, Tufts College, 
Medford, Mass. 


First Vice-President, Mr. George P. Donaldson, 
Boston College, Chestnut Hill, Mass. 


Ruth 


Vice-President, Miss 
Parnard College, New York. 


Second Houghton, 


Secretary, Miss Rose M. Mullin, Emmanuel Col- 
lege, Boston, Mass. 


Treasurer, Mr. Pennell N. 
Road, West Newton, Mass. 


70 Oldham 


Aborn, 


Member-at-Large, Mr. Phillip J. Brockway, Uni- 
versity of Maine, Orono, Maine. 
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Vember-at-Large, Mr. John Butler, Trinity Col- 
lege, Hartford, Conn. 


Vember-at-Large, Mr. David W. Currier, Sylvania 
Electric Products, Inc., 1740 Broadway, New 
York 19, New York. 


Vember-at-Large, Mr. Charles B. Hedrick, Procter 
and Gamble Company, Ivydale, Ohio. 


Ex-Officio, Mr. Donald W. Cameron, 
College, Hanover, New Hampshire. 


Dartmouth 


Middle Atlantic 


The Middle Atlantic Placement Officers Associa- 
tion held its annual conference October 19 and 20 
at the Bedford Springs Hotel, Bedford Springs, 


Pennsylvania. 

President Raymond K. Irwin, Bucknell University, 
opened the first session Monday morning, greeted 
members and guests and introduced Charles Kauff- 
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For complete information write: 
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man, University of Virginia, leader of the first panel 
on “Advisability of Establishing an Evaluating Body 
for College Placement Services”. 

Fred W. Slantz, Lafayette College, began by de- 
fining evaluation and accreditation as applied io 
placement and discussed important considerations in 
the effective operation of a placement office. He 
stated that placement services can not be evaluated 
by comparisons based on casual visits to other 
campuses; an outside agency is necessary, composed 
of professional placement personnel, to inspect and 
evaluate, then report to the Placement Director and 
his administration. He pointed out the many prob- 
lems in selecting and setting up such a group but 
believes that our principal problem now is to decide 
whether we actually want it or not. 

The second speaker, B. Brooke Bright, American 
Viscose Corporation, noted that great improvements 
had been brought about in placement practice by 
regional associations and that an evaluating agency 
would be a step towards further progress. He said 
that the mechanics of the agency should be worked 
out by college placement people with the advice 
and counsel of industry; that it would effectively 
emphasize the importance of placement to college 
administrators and increase placement activity in 
small schools; that it would encourage the mainte- 
nance of high professional standards, stimulating 
self-improvement and preventing incompetence; and 
finally would result in graduates better prepared 
for employment. 

The last speaker, Dr. Ewald B. Myquist, Secretary 
of the Commission on Higher Education, discussed 
the National Commission on Accrediting, saying 
that it would be opposed to the establishment of 
additional accrediting agencies in the country. This, 
he said, represents the opinion of college and uni- 
versity administrators generally. He read the Com- 
mission’s statement of policy on the point but added 
that he felt sure the Commission could handle the 
inspection and accreditation of placement offices as 
part of its normal procedure, if desirable. 

In a second Monday morning panel, Paul Sher- 
wood, University of Pittsburgh, discussed “The Role 
of College Placement in Admissions”. Closer co- 
operation between these offices, he thinks, can help 
admissions criteria; aid in  pre-admission 
counseling; disseminate vocational information, espe- 
cially in the field of student aid; and encourage 
students not to wait too long to make vocational 
decisions. 

Speaking on “The Role of College Placement in 
Collegiate Advisory Systems”, Mrs. Geraldine Wyatt, 
University of Delaware, said that the Placement 
Office has an important communicative function in 
linking together all of the diverse advisory activities 
on the campus and making results available to em- 
ployers. It can coordinate the use of written records 


to set 


and post-graduate job-progress reports, maintaining 
a desirable two-way flow of information between 
employer and college. 
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Everett A. Teal, Lehigh University, whose subject 
was “The Role of College Placement in Curriculum 
Development” showed that curriculi had to be de- 
veloped by academic staffs but that the placement 
office could assist them greatly by circulating re- 
sults of studies, records, etc., to give them accurate 
data on their student bodies, the employment pic- 
ture, etc., as well as actually bringing industry and 
faculty together. The effect of this activity on the 
curriculum is long-range, he said, but very important. 

The highlight of luncheon on Monday was the 
award of four honorary scrolls to members of 
MAPOA. Each recipient was introduced by a 
sponsor who presented his scroll. Colonel D. M. 
Ashbridge was sponsored by E. Craig Sweeten, 
Robert Davidson by George N. P. Leetch, Harold 
Fischer by Charles Wangeman, and E. Robins Mor- 
gan by Fred. Slantz. 

The afternoon program featured a series of topical 
discussions. 

Gordon G. Sikes, Princeton University, spoke first 
on “Graduate Study vs Immediate Placement for 
Non-Technical People”. He emphasized the similar- 
ity between executive decisions based on variable 
factors and decisions involved in liberal arts studies 
and showed by actual examples that liberal arts 
men have frequently been successful in completely 
strange fields, having had this kind of training. The 
difficulty is that the liberal arts graduate has no 
immediately saleable technique and has not yet 
made his decision as to specialization, causing him 
to be by-passed by many companies 
courses of study instead of men”. It is sometimes 
better, Mr. Sikes concluded, for the liberal arts 
man to start directly into business with his B.A. 
When he does go on to graduate school, he should 
know why he is going .and not use it as a means 
for postponing the vocational decision. 

John Kirkwood, Rutgers University, took up 
“Problems of Student Registration for Placement”, 
outlining the promotional, direct-mail system in use 
at Rutgers. 


who “hire 


A general discussion followed on com- 
pulsory versus non-compulsory registration systems. 

Arthur F. Hartford, E. I. duPont, concluded the 
session with an explanation of his company’s method 
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of scheduling interviews, illustrating typical factors 
in scheduling with charts and posters. 

On Tuesday morning, a panel under the chair- 
manship of E. Craig Sweeten, University of Penn- 
sylvania, explored the double topic, “Why Is a 
Career in Banking or Retail Merchandising Not 
Generally Well Regarded by Young Men Who Are 
Committed to Business Careers?” 

J. W. Getzendanner, National City Bank of Cleve- 
land, outlined the various branches of commercial 
banking and the opportunities in them, remarking 
that most people are familiar only with lobby opera- 
tion and so are unaware of the employment possibil- 
ities of these other divisions. He discussed his own 
bank’s methods of recruiting and developing young 
men for promotion to executive positions, ensuring 
flexibility in their career courses. 

Allan F. Rood, Harvard Business School, analyzed 
student attitudes, pointing out that while the old 
prejudices against banking no longer apply to many 
banks, banks in general have not modernized their 
recruiting and training practices enough to compete 
fully with other kinds of employers. 

James L. Porter, Northern Trust Company, 
Chicago, agreed that many banks were not keeping 
pace but went on to discuss the “selling features” 
of modern banking. He suggested solutions for 
many current problems, illustrated by examples from 
Northern Trust Company experience. 

Following a general discussion of banking, W. P. 
Figgins, Woodward & Lothrop, opened the retailing 
part of the program. He spoke on the field as a 
whole, its economic relations and the types of firms 
composing it. Then he characterized the successful 
personality type for retailing, based on job condi- 
tions and the way in which graduates are handled 
when hired. 

William P. Gormbley, Syracuse Un'versity, stated 
several reasons why many students are not interested 
in retailing, then discussed in detail some faults in 
the retailing approach to the problem. He believes 
that retail recruiters have not done a good job of 
selling the field, buying and mer- 
chandising too much and depending on their “great 
names in retailing” rather than on facts; that retail 
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training programs 


often do not have acceptance 
throughout 


companies and are not realistically 
planned. There is also, he says, confusion and lack 
of organization evident in recruiting policy. 

John C. Niece, Sears Roebuck, final speaker, 
briefly discussed the advantages of a retailing career 
including such things as: it is a non-technical in- 
dustry, basic to our economy and expanding; oppor- 
tunities are varied; advancement can be quick and 
it is a dynamic, constantly changing business. 


At the concluding luncheon, the following officers 
were installed. 


A. 


Vice President, Gordon G. Sikes, Princeton Uni- 
versity. 


President, Everett Teal, Lehigh University. 


Secretary-Treasurer, Miss Cornelia Ladwig, West 
Virginia University. 


Vembers-at-Large, Fred W. Slantz, Lafayette Col- 
lege: Mrs. Geraldine Wyatt, University of Dela- 
ware; Richard V. Showers, Franklin & Marshall 
College; Charles Wangeman, Carnegie Institute 
of Technology; John Barr, Temple University. 


Industrial Representatives, Vernon O. Davis, Bake- 
lite Corp.; C. H. Ebert, Westinghouse Electric 
Corp. 


Midwest 


The Midwest College Placement Assoviation held 
its fourth annual conference at the Pfister Hotel in 
Milwaukee on September 15th and 16th. The dual 
theme and “Short and 
Long Range Demand for College Graduates”. 

After President Henry G. Goehring, University of 
Wisconsin, opened the meeting with a cordial wel- 
come, Philip Yost, Connecticut General Life Insur- 
ance Company, handed out the questionnaires for 
his annual study of recruiting statistics. 

The morning panel (chairman—Richard Panlener, 
Marquette University) presented “How Business 
Determines Its Needs for College Graduates.” 

In the first talk, “A Utility”, A. H. Nielsen, Wis- 
consin Electric Power Company, stated that their 
first step is an inventory of management. By means 
of tests, interviews and ratings, they determine which 
men have supervisory potential and which areas of 
the company lack such men. Mr. Nielsen illustrated 
his talk with organizational charts and slides. 

C. B. Potter of Ed. Schuster and Company, Inc., 
gave the procedure of “A Retail Merchandiser”. 
Before hiring college men, they answer these ques- 
tions: How many can they take and utilize? How 
much turnover is imminent in positions of interest 
to college men? From this they subtract the number 
of people in their work force now ready for these 
positions. The more selective the recruiter, the less 
the turnover. Mr. Potter pointed out one of the 


was “Recruiting Trends” 


32 


VoL. 14 - No. 2 


difficulties a retailing recruiter encounters in the fact 
that only after three to five years of training and 
experience will a retailer's salary equal that of his 
contemporary in industry. 

“A Manufacturer” was represented by Frank H. 
Roby, Square D Company. After defining the three 
classes of technically trained personnel, technicians, 
scientists and engineers, Mr. Roby suggested an- 
swering two questions before hiring: How many do 
you want? To do what? He outlined eight of a 
manufacturer's personnel needs as: Those who think 
up products; those who design them; those who 
build models; those who develop and test them; the 
tool engineers; those who devise methods, pack- 
aging, etc.; those who set the standards and those 
who control production. 

The luncheon speaker, Mrs. Ivy Baker Priest, 
treasurer of the United States, said it might sound 
inconsistent to speak of job opportunities in govern- 
ment when the government was reducing forces. 

“However, as in everything else, those fields re- 
quiring trained personnel always will be looking for 
trained personnel,” she said. 

She urged the placement officers to “see to it that 
the government a fair of the 
best.” 

After the luncheon Mrs. Priest signed dollar bills 

for those who brought their own! 

The afternoon was devoted to business meetings. 
David Thomas, Goodyear Tire and Rubber Company, 
Akron, Ohio was named industry director of the 
association by the associate members. This meeting 
was conducted by R. N. 
Gamble. 


gets share 


nation’s 


Stevenson, Proctor and 


Mr. Henry Goehring presided at the meeting of 
active members. The following officers were elected: 
John Steele, Columbus, Ohio, Commerce Placement 
Director of Ohio State University, president; Leith 


Shackel, Northfield, Minnesota, Director of Place- 
ment at Carleton College, vice president; John D. 
Snider, Bloomington, Indiana, Placement Director 
at Indiana University, secretary-treasurer; and Helen 
Barnes, lowa City, lowa, Director of Business and 
Industrial Placement at the University of lowa, 
member-at-large of the executive committee. Colum- 
bus, Ohio was chosen for the 1954 spring meeting 
(active members only) and St. Louis, Missouri for 
the September meeting. 

The evening’s entertainment consisted of a Kaffee 
Klatsch and Gemuetlichkeit in true Milwaukee 
fashion. Kenneth and Stuart Haagensen served as 
Buergermeisters. 

The Wednesday morning session (chairman, John 
Gammel, Allis-Chalmers Manufacturing Company) 
was devoted to “Future Developments Affecting 
College Recruitment”. 

Dr. Thomas H. Chilton, duPont Company, stated 
that the demand for chemists, physicists and engi- 
neers would probably continue on about the same 
level for the next two or three years while supplies 
of these personnel, based on current college enroll- 
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ments, would drop slightly, continuing the current 
shortage. Returning veterans are an important off- 
setting factor, he said, and pointed out the problem 
of contacting them upon their release from service. 
From the long-range point of view, he believes we 
will continue to need more technically trained people 
because of the increasing complexity and technologi- 
cal nature of the world in which we live. 

Dr. Richard Gaumnitz, University of Minnesota, 
showed that more business administration majors 
will be needed by all employers in the future. In- 
creases in the use of machines, altering office pro- 
cedures and creating new methods will require per- 
sonnel trained in entirely new fields; most of these 
will lie in the sphere of business administration 
institutions. 

Dr. Frank Endicott, Northwestern University, 
spoke next on the place of the liberal arts graduate, 
and the fact that differences between liberal and 
technical graduates were often not as great as 
commonly supposed. He demonstrated statistically 
that liberal arts men are definitely in demand and 
that this demand is likely to increase, despite the 
fact that they offer more difficult placement problems 
than technical men. Dr. Endicott believes that the 
demand for liberal arts graduates will continue to 
increase since many business men agree that liberal 
training provides the mental facility and utility that 
is essential in executives and which some technical 
men may lack. 

The concluding speaker, Dr. Leith Shackel, Carle- 
ton College, pointed out the increasing number of 
women in most fields of business, analyzed some of 
the factors affecting placement of women and illus- 
trated with statistics that they are a more stable 
group than most employers believe. 

After luncheon, Larry Hillyard, lowa State Co'- 
lege, gave a statistical report on “The Young Gradu- 
ate of 1954” as follows: 


(Points I through V refer only to lowa State Col- 
lege and are based on 200 replies or a 68% return.) 


I. Number of B.S. Engineering Graduates. 
Prewar — Average 260 
Percentage 

of 260 
1946-1947 : 178% 
1947-1948 234% 
1948-1949 342% 
1949-1950 : 327% 
1950-1951 : 199% 
1951-1952 : 149% 
1952-1953 104% 
1953-1954 : 115% 
1954-1955 135% 
1955-1956 192% 
1956-1957 212% 
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Il. Age at Graduation 


20 
21 
22 


Over 30 


Average Age — 23.05 years 


Ill. Marital Status 


a. 60 Married 30% 
b. 140 Single 70% 
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IV. Data on Military Service 
a. 41 or 20.5% 
b. 159 or 79.5% 
Average 34.6 months military service for 

veterans 


Veterans 
Non Veterans 


30 or 15% in Reserves or National Guard 

66 or 33% eligible for draft at gradua- 
tion 

88 or 44% receive commission at gradua- 
tion 


g. 154 or 77% due for service 


\. Typical 1954 Graduate: 23 years old, single, 


not a of 4 available for 
employment 


veteran, one out 


VI. Survey of 8 Engineering colleges: Georgia 
Tech., U. of Colorado, Ohio State, Texas 
A. & M., lowa State, U. of Wisconsin, U. of 
Illinois, Wayne University 
a. Total of Average Size Freshman Class 
Fall 1937-Fall 1951: 4641 
b. Number of Freshmer 


Prewar — Average 4641 
Percentage 
of 4641 
103% 
225% 
134% 
115% 
93% 
79% 
101% 
122% 
138% 
c. Total of Average Number Engineering 
Graduates 1937-1941 — 1871 
d. Number of Graduates each year 
Prewar — Average 1871 


1945-1946 
1946-1947 
1947-1948 
1948-1949 
1949-1950 
1950-1951 
1951-1952 
1952-1953 
1953-1954 


1786 
10441 
6209 
5343 
4337 
3681 
4707 
5679 
6388 


Percentage 
of 1871 
67% 
177% 
232% 
297% 
337% 
262% 
184% 
144% 
133% 
142% 
181% 
208% 


1945-1946 
1946-1947 
1947-1948 
1948-1949 
1949-1950 
1950-1951 
1951-1952 
1952-1953 
1953-1954 
1954-1955 
1955-1956 
1956-1957 


1255 
3305 
1347 
5554 
6312 
1906 
3441 
2701 
2494 
2662 
3380 
3890 


Philip H. Yost, Connecticut General Life, closed 
the conference with an analysis of recruiting sta- 
tistics based on a questionnaire given out on Tues- 
day. 


(Full text of this survey is printed elsewhere 
in this issue.) 
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Western 


“Manpower Today and Tomorrow” was the theme 
of the Third Annual Conference of the Western 
College Placement and Recruitment Association. A 
two day convention opened on Wednesday, April 1, 
1953 in the Arizona Biltmore Hotel, Phoenix, Ari- 
zona, as members from all over the country dis- 
cussed the problem of supplying American business 
and industry with trained personnel despite a 
shortage of qualified manpower. 

On Wednesday, April Ist, members enjoyed a 
morning visit to the Arizona State College at 
Tempe where they were luncheon guests of Dr. 
Grady Gammage, President of the College. The 
afternoon was devoted to committee meetings and 
informal gatherings. 

The Conference was officially opened at 7:15 in 
the evening at a Welcome Banquet held in the 
Main Dining Room of the Arizona Biltmore Hotel, 
Lucien L. Escallier, Assistant to the President, 
Loyola University of Los Angeles, presided as 
Banquet Chairman. 

Welcome was extended to the Association by 
Wesley Bolin, Arizona Secretary of State, and by 
the President of Arizona State College, Dr. Grady 
Gammage. 

Speaking on “Utilization of Our Human Re- 
sources” Wendell W. Burton, Employment Director, 
Minnesota Mining and Manufacturing Company, 
St. Paul, claimed that proper placement of per- 
sonnel is not sufficient to make industry function 
adequately but that proper placement must be 
backed by power emanating from energy and spirit 
on the part of employees. He outlined five neces- 
sities for the creation and conservation of that 
power: create incentive or opportunity for growth; 
train for and give responsibility; encourage with a 
feeling of belonging at all levels, that is, treat as 
individuals but cultivate the team spirit; improve 
communications up and down the ladder; practice 
the golden rule. 

President Florence B. Watt presented “Our Mutual 
Challenge” saying, “We have a mutual challenge to 
discover and direct the values important to our col- 
lege and university men and women, so that hand 
in hand we shall help them make their maximum 
contribution to this world’s work. We have a mutual 
challenge to seek this God-like insight into their 
values which are the substance, and 
stability of our great democracy.” 

She need for employers to: take 
cognizance of a man’s hopes, plans, interest and 
values; treat him as a trainee for leadership; offer 
him an opportunity for service beyond his specific 
duties; recognize and praise him for a job well 
done; reveal to him the direction in which he is 
moving; help him feel free, equal and secure. 

On Thursday morning, April 2nd, the delegates 
reconvened in general assembly 
manship of 


sustenance 


stressed the 


Chair- 
Dean of the 


under the 


Lockley, 


Lawrence C. 
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School of Commerce, University of Southern Cali- 
fornia, who introduced the Chairman of the Con- 
ference, Robert F. Menke. 

Dr. Menke extended a warm welcome to the dele- 
gates and guests. He emphasized the crux of the 
manpower problem stating that ‘seventy-five percent 
of the male graduating classes this Spring will be 
subject to service in the Armed Forces, at a time 
when graduating classes are getting smaller and 
smaller.’ Dr. Menke stressed the basic purpose of 
the Conference ‘to help in a cooperative way to find 
an answer for the present and future manpower 
needs.” 

In discussing “Top Management’s Appraisal of 
College Recruitment Programs” F. D. Wallace, 
Principal and Manager of the Los Angeles Office, 
McKinsey & Company, outlined three complaints of 
top management derived from a personal study: 

1. We are not getting enough graduates 
2. Those we get are not very good 
3. It costs us too much to get them 


Mr. Wallace determined that the general demand 
for graduates exceeds the supply three to four 
times, with an even greater discrepancy between 
the supply and demand for graduate engineers. 
The reasons for the unbalance he attributed to the 
low birth rate of the 1930's, inaccurate forecasts of 
requirements in 1948 and 1949 and resultant in- 
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correct vocational guidance, and increased demands 
from government, business and industry. 

His solution of the problem rested upon, first, 
study of the present situation and preparation of 
sensible forecasts of demands at least twenty years 
into the future and, second, putting graduates where 
maximum utilization would be made of their know]- 
edge. 

Mid-morning, the assembly divided into three 
separate Placement and Recruitment Seminars. 
Lively discussion characterized all three meetings. 

With the topic “Bringing the Job and Graduate 
Together” the First Seminar was chaired by Robert 
Buchele, Assistant to the Dean, School of Busi- 
ness Administration, University of California, Los 
Angeles. The balance of the panel consisted of 
James A. Cunningham, Jr., Chief Personnel Pro- 
curement, Central Intelligence Agency, Washington, 
D.C., A. J. Smith, Jr., Salaried Personnel, Reynolds 
Metals Co., Phoenix, Arizona and D. J. Wishart, 
Director of Personnel, Aircraft Armaments, Balti- 
more, Maryland. 

The problem as stated by the group was one of 
‘matching the personality of the individual and the 
personality of the company.’ It was agreed that the 
average graduating student is a confused but solid 
and sound individual, and that it is the duty of the 
recruiting officer in industry and business to help 
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calm down the confusion rather than compound it. 
To accomplish this, any advance literature sent out 
should be brief and absolutely factual about the 
company and the opportunities offered; company 
advertising should be omitted. Management and 
business, through the recruiting officer, should 
encourage the flow of information regarding the 
organization and its career opportunities to the 
graduating student using as examples specific indi- 
viduals from previous classes now in the company’s 
employ. A final objective was stated as being ‘a 
finer rapport between the recruitment officer and the 
placement officer with whom he deals.’ 

The Second Seminar on “Adapting Our Recruiting 
Methods to the Manpower Situation” had as Chair- 
man, Vera Christie, Manager of Bureau of Occupa- 
tions, University of California, Berkeley. She was 
assisted by panel members James A. Rork, State 
Director, Arizona, Tucson, Lawrence T. Cooper, 
Assistant Vice President, Pacific Telephone and 
Telegraph Company, Los Angeles, California, and 
Robert O. Fort, Secretary, California State Person- 
nel Board, Sacramento. 

This group recognized the fact that the greatest 
increase in industry today is in the West, with the 
highest percentage of increase being in Arizona, 
indicating that coming emphasis would be on West- 
ern recruitment and Western-trained men. It was 
that ‘the present and the near future’s 
greatest shortage of manpower is generally in the 
technical fields and, specifically, in the field of 
drafting, at both professional and sub-professional 
levels. While it was admitted that the individual 
should have the right to make his own decision and 
should not be limited in number of interviews, it 
was felt that employers must realize the inability 
of students to cut classes day after day. It was felt, 
also, that many concerns, the haste with 


agreed 


due to 


which interviews were conducted frequently over- 

looked less mature and less presentable applicants 

with, nevertheless, a great deal to offer industry. 
James E. Patrick, Vice President, Valley National 


Bank, Phoenix, was chairman of Seminar Three 
which discussed “Preparing the Graduate for His 
First Job.” The panel was comprised of: Mildred 
L. Foreman, Manager, Bureau of Occupations, Uni- 
versity of California, Los Angeles, Carl A. Sauer, 
Dean and Vice President, American Institute for 
Foreign Trade, Phoenix, H. D. Richardson, Dean of 
the College, Arizona State College at Tempe, Ari- 
zona, and Claude Fawcett, 
Director, National 
San Francisco. 
Mr. Patrick expressed the opinion that ‘the em- 
ployer is more apt to be satisfied with a candidate 
who has character, a sound philosophy, and a sound 
attitude toward the life he is living and toward 
the economic system in which he is working, so that 
further specialized development is quite willingly 
undertaken by the employer. The Seminar was in 


Western Educational 
Association of Manufacturers, 
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complete agreement that the entire process of pre- 
paring the graduate for his first job is a long process 
in which ‘the individual, his educational program 
and a placement program should function simulta- 
neously.” 

Upon adjournment of the Seminar sessions, the 
delegates reconvened in general assembly to hear 
Wallace N. Jamie, General Personnel Director, 
Carnation Company, Los Angeles, whose subject 
was “Many Are Called . . . And Chosen.” 

Mr. Jamie reviewed studies of current trends as 
they relate to recruitment by business and_in- 
dustry which indicate a gloomy picture of increasing 
demands for college trained men while the number 
graduating is decreasing and military service is ab- 
sorbing a high percentage of the decreased gross 
number of graduates. Starting salaries paid to col- 
lege graduates are increasing. 

As a result of this situation, Mr. Jamie noted, 
“We are visiting more schools, we have boosted our 
rates to unrealistic levels, we are paying transporta- 
tion to first assignments, some of us are compromis- 
ing our standards for men and, in some cases, 
looking in the distaff direction.” He foresaw some 
hope of relief in recruitment of veterans. 

Robert P. Stieglitz, Director of College Relations, 
New York Life Insurance Company, presided at 
luncheon. He introduced Lawrence T. Cooper, As- 
sistant Vice President of Pacific Telephone and 
Telegraph Company, Los Angeles, who presented 
to Mrs. Florence Watt, President of the Association, 
the annual Western College Placement Association 
Award. Other awards and gifts were presented to 
Mrs. Watt at this time in appreciation of her dis- 
tinctive service to the Association and its cause. 

Edward B. Juliber, President of American Insti- 
tute for Foreign Trade, Phoenix, explained his 
institution’s efforts and acomplishments in creating 
a two-way road to sound college and business rela- 
tions. “Placement and recruitment have one com- 
mon objective,” he said, “a productive, successful 
career for the young person who is one day the 
student and the next day the employee, thereby 
achieving maximum benefit to graduate and em- 
ployer.” 

Immediately following luncheon, the delegates re- 
assembled in the Ballroom under the chairmanship 
of Eugene W. Dils, Stanford University, Palo Alto, 
California, to consider “Building Responsibility in 
the Graduate and Management’s Trainee.” 

Principle speaker of the afternoon, The Reverend 
William J. MelIntosh, S.J., Director of Industrial 
Relations Center, Loyola University, Los Angeles, 
stated the problem to be one of instilling in man- 
agement and prospective managers the degree of 
responsibility presently recognized in professions 
such as law or medicine. “The job of the college 
is to build a professional sense within its graduates, 
and the task of industry is to develop further this 


same professional outlook in its trainees,” he as- 
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serted. He claimed that the chief deterrent to the 
expansion of such sense of responsibility was the 
fact that ‘management is not considered to be a 
profession in the minds of educators and in the 
minds of company executives.’ 

B. N. Luther, Executive Assistant, International 
Business Machines Corporation, New York, was of 
the opinion that, while emotional and economic 
security are vital considerations to the employee, 
the average graduate places too much emphasis on 
pension rights, vacations and other fringe benefits 
offered by business and industry, rather than on 
developing character to meet the challenge of 
responsibility. 

The discussion of responsibility was concluded by 
William F. Courter, Sales Engineer and West Coast 
Placement Director, Aluminum Company of America, 
Los Angeles. He outlined briefly his company’s 
policy of developing a sense of responsibility by 
giving responsibility, which he claimed men were 
willing and anxious to accept if the responsibility 
were placed within the person’s capabilities. 

The last session of the conference was devoted to 
seminar and committee reports, under the chairman- 
ship of Viva Armstrong, Assistant Secretary and 
Personnel Manager, San Francisco Office, California 
Packing Corporation. 

President Florence B. Watt called for brief state- 
ments from Lucien L. Escallier, Secretary of the 
Association, regarding the minutes of the meeting, 
and from Karl W. Onthank, Association Treasurer. 
Mrs. Watt recognized the fine work and accomplish- 
ments of the various Association committees, and 
expressed appreciation to the responsible committee 
personnel. 


The following officers were elected for the period 
from April 1, 1953 to Annual Conference date 1955: 

President, Eugene W. Dils, Stanford University, 
Palo Alto. 

Vice President, Lucien L. Escallier, Loyola Uni- 
versity, Los Angeles. 

Secretary, Karl W. Onthank, University of Oregon, 
Eugene. 

Treasurer, Robert F. Menke, Arizona State Col- 
lege, Tempe. 


Directors elected for the two-year term beginning 
with the Spring Conference 1953 were: 


Vera Christie, Manager, Bureau of Occupations, 
University of California, Berkeley, California. 

Bernard T. Mullaney, Specialized Personnel Place- 
ment, Crown Zellerback Corp., Portland, Oregon. 

W. G. Tuttle, Director of Industrial Relations, 
Hughes Aircraft Company, Culver City, Cali- 
fornia. 

Director Ex-Officio: Florence B. Watt, Bureau of 
Employment, University of Southern California, 
Los Angeles. 
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A MESSAGE to 
PETROLEUM and 
GEOLOGY MAJORS 


Undreamed of Opportunities 
Lie Ahead in the Field 
of Seismic Exploration! 


The world needs oil in ever-increas- 
ing quantities. 

All over the globe, in every clime, 
courageous seismic-exploration men, 
under far-sighted leadership, are push- 
ing back old horizons . . . uncovering 
vast new oil deposits . . . in order to 
satisfy that world need. 


The highly scientific field of seismic 
exploration offers a challenge . . . 
AND ... unlimited opportunities to 
young men with vision, courage, 
training. 


Why not investigate ? 


See what this respected profession 
offers you in: (1) remuneration, (2) 
position, (3) travel . . . and, very 
importantly, (4) the satisfying knowl- 
edge that you are taking your place 
on one of the highly strategic pio- 
neering fronts of the industry 
and of the age! Write, today, to 


GEOPHYSICAL 


COMPANY, INC. 


GENERAL OFFICES 
Dattas, Texas 
FIELD OFFICES 
Desver . Houw 
Miptaso - Dicarssos, N. D. 
NATIONAL GEOPHYSICAL COMPANY OF ¢ ANADA, LTD 
Cateany, Aveents 














The Humble 
research laboratory 


at Baytown, Texas. 


The research facilities of the petroleum industry provide careers for a long 
list of specialized scientists and engineers. 

Indeed, the over-all field is so comprehensive that almost any scientist would 
feel at home in an oil company’s research laboratory. 


Petroleum research is creative, stimulating, and productive work. It employs 
many of the finest scientific brains in the country. Most of these top men “grew 
up,” so to speak, within the industry. Fresh from college, they came to work for 
an oil company where their special aptitude for the research laboratory was 
discovered and developed. 


The petroleum industry offers young scientists and engineers the widest 
opportunity to do work that is useful, well paid, and satisfying to every man’s 
desire to follow his personal bent. 


HUMBLE OIL & REFINING CO. 


HUMBLE * 


P.O. BOX 2180, HOUSTON 1, TEXAS 


THE HUMBLE COMPANY eaarries on of oil daily is centered at Baytown, 
exploration work in nine states—Alabama, Texas .. . retail sales activities are con- 
Arizona, California, Florida, Georgia, fined to Texas and New Mexico. Humble 
Louisiana, Mississippi, New Mexico, and is the leading Texas marketer . . . Humble 
Texas . . . wells drilled by Humble total Pipe Line Company operates 9,100 miles 
1000-1100 annually . . . crude oil pro- of crude oil and product pipe lines in 
duction averages more than 350,000 bar- Texas and New Mexico and transports 
rels daily. an average of about 750,000 barrels per 

Refining capacity of 280,000 barrels day of crude oil and finished products. 





ADDITIONAL LISTINGS 


COLLEGE AND UNIVERSITY PLACEMENT OFFICERS 
AND RECRUITING DATES FOR 1953-54 


The following listings were received too late for inclusion in the October issue or are corrections of 


those entries. Data are arranged alphabetically by States as follows: name of institution, location, place- 


ment officer(s), course completion and/or graduation dates, dates for interviews, dates to avoid. 


remarks are inserted where they apply. 


Special 


The senior interview dates as received from some colleges are those preferred but not necessarily the 


only periods for interviewing. Most colleges and universities arrange interviews throughout the school year 


for the convenience of business representatives but placement directors request that appointments be made 


at least two to three weeks in advance, earlier if possible. 


CALIFORNIA 


Pomona College, Claremont-—-Edward Sanders, Dean 
of Admissions; February 11, June 13. No special 
periods for interviews but best times are first three 
weeks of October and November 2-25, last week of 
February and all of March and April except 
April 3-12. 

San Diego Junior College, San Diego—Winfred L. 
Gier, Employment Counselor; January 29, June 18. 


DISTRICT OF COLUMBIA 


American University—John E. Bentley, Director of 
Student Relations. 

Georgetown University-—Estill M. Guinane, Director 
of Placement; January 22, May 28. 


GEORGIA 


Savannah State College, Savannah—W. J. Holloway, 
Director, Student Personnel Services; June 2, 
August 17. No special dates for interviews. 


ILLINOIS 


College of Saint Francis, Joliet—Sister M. Mildred, 
Registrar and Placement Officer; February 1, 
June, August. 

North Central College, Naperville—Mrs. Florence S. 
Koeder, Director of Personnel; January 29, June 7. 

Olivet Nazarene Kankakee — Paul L. 
Schwada, Director of Placement; May 25. Avoid: 
March 7-14, April 2-11. 

Wright Junior College, Chicago 34—Howard C. 
Klopp, Director of Placement, January 11. 


College, 


LOWA 


Graceland College, Lamoni—Mary Beth Evans, Di- 
rector of Teacher Education; May 30. 

Luther College, Decorah—Stanley L. Johnson, Di- 
rector, Placement Service; January 22, May 31. 
Avoid: December 17-January 5, April 14-20. 


KANSAS 


Fort Hays Kansas State College, Hays—Ethel V. 
Artman, Executive Secretary, Placement Service 
Bureau. 


MASSACHUSETTS 


Merrimack College, North Andover—Simeon  E. 
LeGendre, Placement Director; June 1. Avoid: 
April 15-25. 

Newton College of the Sacred Heart, Newton— J. 
Patricia Marsh, Director, Placement Service; 
June 7. Avoid: January, April 14-26. 


MICHIGAN 


Michigan College of Mining & Technology, Hough- 
ton—L. F. Duggan, Registrar and Director of 
Senior Placement; May 29. Interviews: January 
6-April 15. Avoid: March 6-15, April 16, Saturdays. 

Northern Michigan College of Education, Marquette 
—W. C. Hoppes, Director of Training & Place- 
ment; January 29, June 11, July 30. Credentials 
completed for mid-year graduates by January Ist; 
for June graduates by March Ist. 


NEW JERSEY 
Upsala College, East Orange—Charles G. Lindgren, 
Director of Placement; January 30, June 7, Sep- 


tember. Avoid: December 18-January 4, 21-30, 
April 14-20, May 27-June 5. 


NEW YORK 


Colgate University, Hamilton—G. H. Estabrooks; 
no mid-year class. Interviews: throughout the year 
but best between February Ist and middle of 
May. 

lona College, New Rochelle—Howard J. Bulger, Di- 
rector of Placement; June 5. Interviews: February 
l-June 6. Avoid: March 18-23 and all usual 
holidays. 
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New York University, New York City—A. J. Foy 
Cross, Director, Placement Services; February 1, 
April 30. No campus recruiting for February 
graduates; June Graduates after February 1. 
Avoid: February 22, April 12-16. 

Queens College, Flushing—George Davenel, Place- 
ment Director; January 8, May 21. Interviews 
arranged by appointment. 

Saint Francis College, Brooklyn— Rev. Brother 
Pacificus, Director of Student Personnel; January 
28, June 11. Avoid: January 11-15, 18-22, March 
30-31, May 24-29. 


OKLAHOMA 


Sayre Junior College, Sayre—Arch Alexander, Dean; 
May 21. 

University of Oklahoma, Norman—Frank A. Ives, 
Director of Placement; January 27, June 7, 
August 9. Avoid: December 19-January 4, 20- 
February 1, April 15-21, after May 27. 


PENNSYLVANIA 


Allegheny College—Meadville—Robert T. Sherman, 
Placement Director; June 7. Avoid: December 19- 
January 4, 18-February 2, April 10-20. 

King’s College, Wilkes-Barre—Robert J. Ell, Place- 
ment Director; June 6. Avoid: February 22, 23, 
April 14-21, all after May 26. 

Moravian College for Women, Bethlehem—E. F. 
Rusack, Secretary to the Dean; June 7. 

State Teachers College, Cheyney--Dr. W. McKinley 
Menchan, Dean of Instruction; May 24. 


TENNESSEE 
Tennessee A & I State University, Nashville—Mrs. 
Annie G. Sasser, Director of the Placement Bu- 


reau; March 11, May 31, August 13. Interviews: 
March 22, 23, 24. 


VIRGINIA 


Randolph-Macon Woman's College, Lynchburg — 
Jean Brackman, Vocational Counselor; June 7. 
Avoid: December 17-January 4, 21-February 1, 


March 20-31, June 7-September 25. 

Iniversity of Richmond, Richmond—Dean C. J. 
Gray, Richmond College; Dr. T. S. Berry, School 
of Business; Dean Josephine Tucker, Westhamp- 
ton College; January 30, June 7. Avoid: December 
19-January 5, 18-31, February 8-12, March 27- 
April 5, May 24-June 5. 


WASHINGTON 


University of Washington, Seattle——Carl Dickinson, 
Placement Director; December 18, March 19, June 
11, August 20. Interviews: October 15-December 
11, January 11-March 12, April 5-June 4, July 5- 
August 13. Avoid: November 11, 26-27, February 
23. 
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“What in the world 
am I going to do?” 


From MADEMOISELLE’s Jobs and 
Futures Department, some new 
and timely answers that counse- 
lors can give to liberal arts stu- 
dents asking where in the job 
world a Broad General Back- 


ground can take them. 


Now available in reprint form, 
J&F’s colorful chart of the twenty- 
one most likely, most promising 
beginning jobs for the girl with 
a bachelor’s degree and no ex- 
perience whatever. 


The chart covers duties, salaries 
and less tangible rewa‘ds as well 
as headaches. It describes the 
world that comes with each job 
and all the essentials — from how 
to land it to where it can go. 





Jobs and Futures 
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575 Madison Avenue, New York 22 


(] Please send me copies (10c enclosed 
for each) of 21 Jobs for the Liberal Arts 
Graduate. 





() Please send me your free list of reprints. 
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COMPANIES PLANNING TO RECRUIT COLLEGE 
SENIORS ON CAMPUS DURING 1953-54 


The Journal takes this opportunity to thank all respondents to this survey. 

When using this list, please bear in mind that it is incomplete as to those companies who could not 
be reached and those who did not reply. The areas listed represent only those sections in which campus 
interviewing will be carried on; in most cases, inquiries from graduates and placement officers in other 
sections will be welcome. One company may have more than one alphabetical entry or may have a multiple 
entry under one heading so that careful reading of all listings for a particular company is necessary. 

Data are arranged in this order: name of company and/or division, address, name of person to contact, 


his title, areas in which interviewing will be conducted, training programs 
preceding an entry denotes that the company recruits women; 


Exceptions to the above are stated. 
national. 


If no geographical entries are given, 


offered. An asterisk (*) 
entries recruit men only. 
assume that recruiting is 


unmarked 


In all cases, whether a company recruits in the area or not, a graduate should contact his placement 


officer first if interested in employment. 
A 


*Abraham & Straus, Brooklyn, N. Y. Margaret 
Spalding, Executive Placement Director. Prefer 
people from the East, particularly metropolitan 
New York area. Junior Executive Training 
Program prepares for all divisions in the store. 

AC Spark Plug Division, Precision Instrument 
Plant, General Motors Corp., Milwaukee, Wisc. 
James H. Landree, Supervisor of Employment. 
Rotational Training Program and Field Engineer- 
ing Training. 

Aircraft Armaments, Inc., Box 1777, Baltimore 3, 
Md. D. J. Wishart, Director of Personnel. In- 
doctrination training. 

Air Reduction Co., Inc., 60 East 42nd Street, New 
York, N. Y. E. W. Perrine, Assistant to Director 
of Industrial Relations. Eastern and Middle 
Atlantic areas. General training of 6 month dura- 
tion. 

*Air Research & Development Command, Box 1395, 
Baltimore 3, Md. F. L. Eisenmann, Chairman of 
Placement and Employee Relations. Training in 
all phases of engineering, scientific and adminis- 
tration. 

*Alexanders Inc., Fordham Road and Grand Con- 
course, Bronx, N. Y. Margaret Nevin, Executive 
Placement. New York, New Jersey, Connecticut 
and Philadelphia area. Junior Executive train- 
ing for buyers. 

Allis Chalmers Manufacturing Co., Box 512, Mil- 
waukee, Wisc. Charles M. Rawles, Supervisor, 


Graduate Recruitment. Engineering training pro- 
grams. 


Aluminum Company of America, 1501 Alcoa Build- 


ing, Pittsburgh 19, Pa. T. M. Hunt, Director, 
Technical Placement. Will recruit technical 
engineering graduates primarily, visiting approxi- 
mately 85 colleges and universities. Formal train- 
ing programs in sales engineering and sales ad- 
ministrative; Indoctrination or on-the-job training 
for production and plant employees. 


*American Airlines, Inc., 100 Park Avenue, New 
York 17, N. Y. P. A. Franklin, Manager, Em- 
ployee Selection. Training programs in sales, 
operations, accounting and stewardess assign- 
ments. 

American Brass Co., 414 Meadow Street, Water- 
bury, Conn. Harold F. Braman, Personnel Man- 
ager. New England, New York, Pennsylvania, 
Wisconsin, Illinois and Michigan. Training pro- 
grams in four Connecticut branches. 

American Can Co., 100 Park Avenue, New York 
17, N. Y. D. B. Wiesley, Supervisor of Training. 
Training in manufacturing, auditing, research, 
industrial relations. 

*American Cyanamid Co., 30 Rockefeller Plaza, 
New York 20, N. Y. Dr. Frank H. Hurley, Col- 
lege Relations Representative. Training in manu- 
facturing and technical sales. 

American Enka Corp., Enka, N. C. Gale P. Wait, 
Employment Superviser. East and Southeast 
areas. Training in technical staff departments. 

*America Fore Insurance Group, 80 Maiden Lane, 
New York 38, N. Y. Robert H. Potter, Personnel 
Manager. Training programs in New York, Chi- 
cago, Atlanta, San Francisco. 

America Fore Insurance Group, 135 South LaSalle 
Street, Chicago, Ill. George M. Bowlus, Person- 
nel Manager. Middle West. Training in fire 
underwriting. 

American Gas and Electric Co. Recruiting con- 
ducted by subsidiaries of this company as follows: 
Appalachian Electric Power Co., Box 2091, Roa- 

noke, Va. J. A. Mundy, Employee Relations 
Supervisor. 

The Ohio Power Co., 301 Cleveland Avenue 
S. W., Canton, Ohio. a H. Edwards, Employee 
Relations Supervisor. 

Indiana & Michigan Electric Co., 2101 Spy Run 
Avenue, Fort Wayne, Ind. R. D. Saffen, Em- 
ployee Relations Supervisor. 

American Gas & Electric Service Corp. and/or 
American Gas & Electric Co., 30 Church Street, 
New York 8, N. Y. R. N. Hurt, 
Assistant. 


Personnel 
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American Insurance Co., 15 Washington Street, 
Newark, N. J. John J. Leddy, Director of Educa- 
tion. Training in property and casualty insurance. 

*American National Red Cross, Pacific Area Office, 
1550 Sutter Street, San Francisco 1, Calif. H. 
Dale Jacobs, Personnel Director. 

American Radiator and Standard Sanitary Corp., 
P. O. Box 1226, Pittsburgh 30, Pa. John E. 
Huey, Manager, Sales Personnel & Control. 
Recruiting through sales office nearest location. 
Training in sales engineering. 

American Smelting and Refining Co., Pacific Na- 
tional Life Building, Salt Lake City, Utah. Rex 
C. Beckstead. Director of Safety and Technical 
Employment. Training programs in metallurgy 
and mining. 

American Steel and Wire Division, U. S. Steel 
Corp., Rockefeller Building, Cleveland 13, Ohio. 
L. C. Hornickel, Supervisor of Personnel. East 
& Midwest. Training programs in production, 
engineering and maintenance, metallurgy, indus- 
trial engineering, accounting and sales. 

*American Viscose Corp., 1617 Pennsylvania Boule- 
vard, Philadelphia 3, Pa. B. Brooke Bright, 
Director, Technical Recruiting Division. East, 
South and Midwest. Training programs in plant 
technical and engineering; accounting. 

Anchor Hocking Glass Corp., 109 North Broad 
Street, Lancaster, Ohio. Ross E. Hiser, Super- 
visor, Labor Procurement. Illinois, Indiana, New 
Jersey, Pennsylvania, Ohio, West Virginia. Train- 
ing programs in accounting, engineering, sales, 
industrial management. 

Appalachian Electric 
Gas & Electric Co. 

Archer Daniels Midland Co., 600 Roanoke Building, 
Mineapolis, Minn. Loren L. Law, Employment 
Director. Midwest and East. Administrative, 
sales and technical trainee programs. 

Arkansas Fuel Oil Corp., Slattery Building, Shreve- 
port, La. V. H. Luneborg, Director of Personnel. 
Southeastern, South Central, Southwestern areas. 
Junior Engineering Training Program to develop 
engineering and business administration students 
for supervisory and administrative positions. 
Marketing Training Program to develop engineer- 
ing and business administration students for sales 
positions, 


Power Co., see American 


*Arma Corp., Roosevelt Field, Garden City, L. I., 
N. Y. R. T. Richards, Assistant Administrator of 
Technical Personnel. Training programs in 

Engineering. 
Armco Steel Corp., Middletown, Ohio. Rowan F. 
Crawford, Staff 


Supervisor of Employment. 


Training programs in sales and plant engineer- 
ing. 

Armstrong Cork Co., Lancaster, Pa. J. E. Smith, 
Manager of Employment and College Relations. 
Training programs in all areas of the company. 
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Armstrong Tire and Rubber Co., Natchez, Miss. 
Ralph A. Lyon, Personnel Superintendent. 


Arthur Anderson and Co., 120 South LaSalle Street, 


Chicago 3, Illinois. Richard S. Claire, Partner 
in Charge of Personnel & Training. Training 
schools in April and August of each year for all 
new men and on-the-job training programs in 


each office. 


Arthur Young and Co. Address inquiries directly 


to the offices below. Training: Indoctrination 

school for graduates to help bridge the gap be- 

tween theory and practice immediately. Three- 

week staff school after one year of diversified 

staff work in addition to periodic staff meetings 

and tax seminars. 

Atlanta 3, Georgia, 317 Healey Building, H. L. 
Macaulay. 

Boston 10, Massachusetts, 80 Federal Street, F. 
T. Weston. 

Chicago 2, Illinois, 1 North LaSalle Street, L. 
S. Dunham. 

Cleveland 13, Ohio, 1307 Terminal Tower Build- 
ing, J. B. Collinson. 

Dallas 1, Texas, 318 No. St. Paul, F. F. Tannery. 

Detroit 26, Michigan, 1217 National Bank Build- 
ing, H. M. Stiller. 

Houston 2, Texas, Oil and Gas Building, B. H. 
Rush. 

Kansas City 5, Missouri, 21 West 10th Street, 
R. J. Samson. 

Los Angeles 17, California, 612 South Flower 
Street, D. H. Gamble. 

Milwaukee 2, Wisconsin, 735 North Water Street, 
B. M. Vaughan. 

Philadelphia 9, Pennsylyania, 123 South Broad 
Street, W. D. Conklin. 

Pittsburgh 19, Pennsylvania, 430 Seventh Ave- 
nue, J. L. Harvey. 

San Francisco 5, California, 215 Market Street, 
S. M. Wyman. 

Toledo 4, Ohio, 1600 Toledo Trust Building, C. 
L. Hill. 

Tulsa 3, Oklahoma, 1601 National Bank of Tulsa 
Building, D. J. Fennelly. 

Wichita 2, Kansas, 307 Wheeler Kelly Hagny 
Building, W. E. Ward. 

New York 6, New York, 165 Broadway, R. D. 
Safford, Personnel Director, F. E. Horn, Na- 
tional Personnel Director. 


Atlantic Refining Company 


Refinery Operations or Research and Develop- 
ment in Philadelphia. R. A. Jones, Industrial 
Relations Department, Plant Personnel Divi- 
sion, 3144 Passyunk Avenue, Philadelphia 1, 
Pa. 

Varketing. G. A. MacFarland, Industrial Rela- 
tions Department, Sales Personnel Division, 


Box 7258, Philadelphia 1, Pa. 
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General Administration, Engineering and Con- 
struction, or Foreign Crude Production. H. M. 
Overly, Industrial Relations Department, Office 
Personnel Division, Box 7258, Philadelphia 1, 
Pa. 

Crude Production or Research and Development 
in the Southwest. S. Delgado, Jr., Industrial 
Relations Department, Southwest Personnel 
Division, Box 2819, Dallas 1, Texas. 

Atlas Auto Finance Co., 262 Spring Street N. W., 
Atlanta, Ga. Irma K. McAulay, Personnel Di- 
rector. Georgia, South Carolina, Alabama, Flor- 
ida, Tennessee, Mississippi. Training programs 
at locations in Georgia, South Carolina, Alabama. 

*Atomic Energy Commission, Savannah River Plant, 

Augusta, Georgia. James R. Jakes, Finance 

Division. Training programs in accounting, audit- 

ing, budgeting. 

Automatic Electric 1033 West Van Buren 

Street, Chicago 7, Illinois. Donald E. Rons, 
Assistant to the Personnel Director. From 

Denver, Colorado to Philadelphia, Pennsylvania, 

Minneapolis, Minnesota to Louisville, Kentucky. 

Training programs in engineering for EE and 

ME graduates. 

Automobile Insurance Co., 30 Trinity Street, Hart- 
ford Conn. J. F. Diasell, Secretary, E. P. Carlson, 
Assistant Secretary. Eastern, Midwestern States. 
Training programs begin October 1954. 


Co., 


B 


Babcock & Wilcox Co., 161 East 42nd Street, New 
York 17, N. Y. E. J. Billings, Executive Assist- 
ant. Single indoctrination course for engineers 
followed by supplementary training courses in 
divisions of the company. 

Bakelite Co., A Division of Union Carbide & Car- 
bon, Box 670, Bound Brook, N. J. Vernon O. 
Davis, Coordinator of Technical Employment. 


East, South, Midwest. Training programs in op- 


erations, sales, development, engineering. 

*Bank of America, N. T. & S. A., 650 South Spring 
Street, Los Angeles 14, Calif. Grey Fagin, Em- 
ployment Supervisor. Southern California area. 
Training courses in banking. 

*Bankers Life Co., 711 High Street, Des Moines 7, 
lowa. G. A. Harper, Assistant Vice President. 
Kansas, lowa, Minnesota, Missouri, Nebraska. 

Bauer & Black, 309 West Jackson Boulevard, 
Chicago 6, Illinois. A. E. Schlosser, Director of 
Sales Training. Training programs in sales. 

Bauer & Black, 2500 Dearborn Street, Chicago 16, 
Illinois. William McCaw, Industrial Relations 
Manager. Midwest and West. Two year training 
program for management trainees. 

Eric Rongren, Business Manager, Research De- 
partment. Midwest and West. 
grams for research chemists. 


Training pro- 
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Belden Manufacturing Co., Box 5070 A, Chicago, 
Ill. Warren Stuart. Midwest. Training programs 
in sales. 

Bell Aircraft Corp., Box 1, Buffalo 5, N. Y. T. C. 
Fritschi, Personnel Assistant. Eastern, Middle 
Atlantic, Midwest for technical graduates in 
mechanical, electrical, aeronautical, mathematics 
and physics fields. Training programs in man- 
agement, development; tuition assistance for 
advanced degrees. 

*Bell Telephone Companies 

Each of the seventeen telephone companies 
listed below is responsible for Bell System re- 
lations with colleges and universities in the geo- 
graphical area in which it operates. Each per- 
forms or coordinates activities on behalf of all 
units of the Bell System. Training programs in 
all telephone companies—all departments. 

The other four Bell System units shown im- 
mediately below are listed separately in the 
general alphabetical list: 

Long Lines Dept., A.T.&T. Co.—Nationwide long 
distance service. 

Western Electric Company—Manufacturing and 
supply. 

Bell Telephone Laboratories—Development and 
research. 

Sandia Corp.—Allied research and development 
of atomic weapons, operated by Western 
Electric for Atomic Energy Commission. 
Inquiries may be addressed to either the 

telephone company responsible for the area, or 

any other unit. Telephone company addresses 
and the states in their territories are: 

Bell Telephone Co. of Pennsylvania, 1835 Arch 
St., Philadelphia 3, Pa. J. E. Murphy. Del., 
Pa. 

Chesapeake & Potomac Telephone Cos.. 725 
i3th St., N.W., Washington 5, D.C. W. J. 
Carto. Dist. of Col., Md., Va., W. Va. 

Cincinnati & Suburban Bell Telephone Co., 225 
E. 4th St., Cincinnati 2, Ohio. C. D. Coy 

Illinois Bell Telephone Co., 212 W. Washington 
St., Chicago 6, Ill. N. S. Booth. 

Indiana Bell Telephone Co., 240 N. Meridian St., 
Indianapolis 9, Ind. R. M. Loomis. 

Michigan Bell Telephone Co., 1365 Cass Ave., 
Detroit 26, Mich. W. C. Bergman. 

Mountain States Telephone & Telegraph Co., 
931 14th St., Denver 1, Colo. K. B. Curtis. 
Ariz.. Colo., Idaho, Mont., N. M., Utah, Wyo. 

New England Telephone & Telegraph Co., 185 
Franklin St., Boston 7, Mass. W. R. Dangel- 
mayer. Me., Mass., N. H., R. 1, Vt. 

New Jersey Bell Telephone Co., 540 Broad St., 
Newark 1, N. J. P. M. Russell. 

New York Telephone Co., 140 West St., New 
York 7, N. Y. D. R. MeGuirk. 








e OUR DECENTRALIZATION POLICY AND STEADY BUSINESS GROWTH 
PROVIDE ... 


e PROMOTIONS ARE FROM WITHIN AND BASED ON .. . 


Performan™ 


ROYAL-LIVERPOOL 
INSURANCE GROUP 


All forms of insurance except Life 


150 WILLIAM ST., NEW YORK 38, N. Y. 





FOR FURTHER INFORMATION: WRITE R. C. BURKE, SUPERINTENDENT OF PERSONNEL 
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Northwestern Bell Telephone Co., 118 S. 19th 
St., Omaha 2, Neb. D. V. Oathout. la., Minn., 
Neb., N. D., S. D. 

Ohio Bell Telephone Co., 750 Huron Rd., Cleve- 
land 15, Ohio. H. Y. Elliott. 

Pacific Telephone & Telegraph Co., 140 New 
Montgomery St., San Francisco 5, Calif. 
J. M. Edwards. Cal., Nev., Ore., Wash. 

Southern Bell Telephone & Telegraph Co., Hurt 
Bldg., Atlanta 1, Ga. M. H. Markwood. Ala., 
Fla., Ga., Ky., La., Miss., N. C., S. C., Tenn. 

Southern New England Bell Telephone Co., 227 
Church St., New Haven 6, Conn. D. W. Lo- 
ring. Conn. 

Southwestern Bell Telephone Co., 1010 Pine St., 
St. Louis 1, Mo. M. Cleaver. Ark., Kan., Mo., 
Okla., Texas. 

Wisconsin Telephone 
Milwaukee 2, Wis. M. Krellwitz. 

*Bell Telephone Laboratories, 463 West Street, 
New York 14, N. Y. R. A. Deller, Employment 
Director. Openings for those trained in electri- 

engineering 
mechanics and engineering physics at bachelor 
or higher degree levels. Openings in mathema- 
tics and physics usually call for Ph.D. training. 

Bendix Research 
tories, 4855 Fourth Avenue, Detroit 1, Michigan. 
Fred A. Barry, Personnel Director. 

*Bendix Products Division of Bendix Aviation 
Corp., 401 North Bendix South Bend, 
Indiana. J. P. Makielski, Assistant Adminis- 
trative Midwest, East, Southeast. 
Training programs in engineering. 

Bendix Aviation Corp., Eclipse-Pioneer Division, 
Teterboro, N. J. and Red Bank Division, Eaton- 
town, N. J. Charles S. Cleveland, Coordinator, 
Technical Placement. 

Berkshire Life Insurance Co., 7 North Street, Pitts- 
field, Mass. John A. Curtis, Personnel Director. 
Massachusetts only. Formal training program 
in sales management. 

Bigelow-Sanford Carpet Company, Inc.: 140 
ison Avenue, New York, N. Y. Don 


Co., 722 N. Broadway, 


cal and mechanical engineering, 


Aviation Corporation Labora- 


Drive, 


Engineer. 


Mad. 
Newell. 


East only. Management training program. 


Black-Clawson Co., Hamilton, Ohio. L. 
Director of Industrial Relations. 
grams in engineering and sales. 

Bloomingdale Bros. 59th Street and Lexington 
Avenue, New York, N. Y. Jay Grimes. Eastern, 
Middle Atlantic, Southern. Training programs 
in merchandising and store management. 

Boeing Airplane Co., Box 3107, Seattle 14, Wash- 
ington. Donald F. Renard, Supervisor, Field Re- 
cruiting. Engineers in design, development, re- 
search, tool design and industrial engineering. 
On-the-job training with 2 to 3 weeks orienta- 
tion, 


R. Brice, 


Training pro- 
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*Boeing Airplane Co., Seattle 14, Washington. 
John C. Sanders, Staff Engineer-Personnel. 
Bachelor or higher degrees in engineering and 
Masters in physics and mathematics. Training 
programs in aircraft processes and procedures as 
they pertain to technical assignments with the 
company. 

Boy Scouts of America, 2 Park Avenue, New York 
16, N. Y. H. F. Pote, Personnel Director. Re- 
cruiting is national from home office and through 
regional offices in Boston, New York, Philadel- 
phia, Atlanta, Cincinnati, Chicago, Memphis, 
Kansas City, Minneapolis, Portland (Oregon), 
Los Angeles and Dallas. Training programs in 
professional scouting. 

. F. Braun & Co., 1000 South Fremont, Alhambra, 
Calif. C. Max Littlejohn, Personnel Coordinator 
for Purdue, Michigan, Penn State, M. I. T. 
Rodman A. Frank, Personnel Coordinator for 
West Coast, Colorado, Rice, Texas. Training 
programs in engineering design. 

Buckeye Cotton Oil Co., 2899 Jackson Avenue, 
Memphis, Tenn. Southeast, Mid-South, South- 
west. Training programs in engineering, chem- 
istry and accounting. 

Bucyrus-Erie Co., South Milwaukee, Wisc. G. Y. 
Anderson, Manager of Engineering. Will recruit 

through March. Training programs 
in design, manufacturing and sales. 

Burlington Mills Corp., Box L-1, Greensboro, N. C. 
Charles McLendon, Manpower Development. 
Eastern, Southern, Middle Atlantic. Training 
programs in various fields of textile manufac- 
turing and administration. 

Burroughs Corp., 6071 Second Avenue, Detroit 32. 
Michigan. D. E. Clifton, Director, Marketing 
Personnel Division. Training programs in sales- 
manship, engineering and comptroller’s division. 

Burroughs Corp., 511 North Broad Street, Phila- 
delphia 23, Pa. Dennis M. Fennelly, Professional 
Placement. East and Midwest. 


December 


Cc 


California Ink Company, Inc., 711 Camelia Street, 
Berkeley 7, Calif. C. E. Nelson, Personnel Man- 
ager. Northern California area only. 

*California Packing Corp., 215 Fremont Street, San 
Francisco 19, Calif. Viva Armstrong, Assistant 
Secretary and Personnel Manager. Western Col- 
leges. Training programs in accounting, sales, 
and secretarial. 

*Camp Fire Girls, 16 East 48th Street, New York 17, 
N. Y. Zalaine Hull, Personnel Advisor. Women 
only. Midwest, New England and other sections. 
One-month basic training program in Camp Fire 
program; workshops and institutes for profes- 
sionals and volunteers. 
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To Professional Development 
At P-H-I-L-C-0! 


In Philco’s Research & Engineering Laboratories, ample oppor- 
tunity is provided young engineers to plan and pursue their 
own individual professional development program—in an 
atmosphere of friendly helpfulness, encouragement and 
guidance. 


1.— An Orientation & Training Program provides for specific assignments in research, design, 
development and production in the major divisions of the company to help the new 


engineer determine the particular activity where he can best be employed to the mutual 
advantage of himself and the company. 


Thus, the new engineer is assured of placement in a posi- 


tion in keeping with his own individual interests, aptitudes 
and capabilities. 


2. — Technical Seminars & Conferences are conducted by top engineers and scientists at Philco. 


Courses in television receiver design, color television, transis- 
tors and many other subjects provide an accelerated program 
of experience for the young engineer. 


3.— Post Graduate Study for Advanced Degrees is encouraged for each individual in the 
field of his choice and in furtherance of his professional career at Philco. 


A Tuition Refund Plan makes it possible for the young 
engineer to take full advantage of the many courses being 
offered in nearby colleges and universities. 


4.—A complete Technical Library of periodicals, reference books and Philco Research & 
Engineering Reports is maintained to enable the young engineer to keep abreast of the 
latest technical developments in his field. 


5.—The Professional Activities Section of the Polygon Club—an employee organization — 
promotes and encourages active participation in professional society activities, and arranges 


for frequent dinner meetings where current technical topics are discussed in an atmosphere 
of relaxation and good fellowship. 


6.— A Management Training Program in the fundamentals of supervision and human rela- 
tions is conducted to prepare Research & Engineering supervisory personnel for greater 
responsibilities in the supervisory and administration field. 


Qualified graduates interested in charting their own Pro- 


fessional Development Program at Philco are invited to write 
for additional information— 


PHILCO CORPORATION 


Engineering Personnel Office Philadelphia 34, Pa. 
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Capehart-Farnsworth Co. (Div. of I. T. & T.), 
Fort Wayne, Indiana. D. E. Dionne, Employment 
Director. Training programs in engineering, 
industrial management. 

*Carbide and Carbon Chemicals Co. (Div. of U. C. 
& C.), Box 750, Whiting, Indiana. E. L. Gibson, 
Works Chemist. Recruits nationally for seniors 
in science and engineering. 

Carbide and Carbon Chemicals Co., South Charles- 

3, W. Va. W. H. Billings, Jr., Industrial 

Relations Dept. Will recruit primarily in tech- 

nical colleges. 


ton 


*Carbide and Carbon Chemicals Co., Atomic Energy 
Installations, Box P, Oak Ridge, Tenn. Dr. 
James L. Gabbard, Director, Technical Person- 
nel Procurement. 

Cargill Inc., 200 Grain Exchange, Minneapolis 15, 
Minn. G. A. Joines, Training Director. National 
except the Far West. Training programs in 
merchandising, sales, production and research. 

Carnation Co., 5045 Wilshire Boulevard, Los An- 
geles 36, Calif. Wallace Jamie, General Personnel 
Director. Training programs in sales, production, 
accounting. 

Carrier Corp., 300 South Geddes Street, Syracuse, 
N. Y. J. H. Carpenter, Director, Engineering 
Training. East, Midwest, South, Southeast, South- 

Training programs in sales, application, 

development, manufacturing, re- 
search and service engineering. 

Carter Oil Co., Box 801, Tulsa 2, Oklahoma. A. H. 
Mitchell, Manager, Personnel and Industrial Re- 
lations. Nationally excluding New England, 
Middle Atlantic and West Coast Areas. 

*Carson Pirie Scott and Co., 1 South State Street, 
Chicago 3, Illinois. Mrs. Helen R. Buhl, Employ- 
ment Manager. Primarily recruiting in special- 
ized retailing schools in the Midwest. Training 


west. 


construction, 


programs in retailing. 

J. I. Case Co., 700 State Street, Racine, 
Edward F. Hyland, Manpower Director. 
ing 


Wise. 
Train- 
programs in engineering, manufacturing, 


sales and industrial management. 
ll W. C. van 
Recruiting will 


Training pro- 


Peoria, 
Assistant. 
Midwest. 


Caterpillar Tractor Co., 


Dyck, 
be 


Administrative 


principally in the 


grams in engineering, business and accounting. 
Applications for employment should be directed 


to the Personnel Manager at one of the com- 
pany’s plants: Illinois; Joliet, Illinois; 
York, San Leandro, California; 


Trackson Company, Milwaukee, Wisconsin. 


Peoroa, 
Pennsylvania; 


Celanese Corp. of America, Summit Research La- 
boratories, Box 1000, Summit, N. J. J. A. Berg, 
Head, Training pro- 
grams are now being reorganized. 

Central Trust Co., Fourth and Vine Streets, Cin- 
cinnati 1, Ohio. Albert A. 
Vice President Personnel 


Personnel Administration. 


Assistant 
A ppli- 


Graves, 


and Director. 


50 
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cations 
arranged 
executive 
fields. 

Cessna Aircraft Co., 5800 East Pawnee, Wichita, 
Kan. W. L. Gordon, Supervisor of Interviewers. 
Will recruit aeronautical and mechanical engi- 
neers. On-the-job training programs. 

*Chance Vought Aircraft, Box 5907, Dallas, Texas. 
G. H. Orgelman, Supervisor, Engineering Per- 
sonnel. Training programs in design and struc- 
tures. 

Chemical Plants Division, Blaw Knox Co., 930 
Fort Duquesne Boulevard, Pittsburgh 30, Pa. 
J. J. Zimmerman, Personnel Manager; B. F. 
Crawford, Assistant Personnel Manager. East 
and Midwest. On-the-job training to develop 
junior engineers into design engineers. 

Chicopee Mills, Inc., 47 Worth Street, New York 
13, N. Y. Robert R. Poggi, Director of Place- 
ment. North, Central and South Atlantic States. 
Training in sales. 

Chrysler Institute of Engineering, 12260 Oakland 
Avenue, Highland Park 3, Mich. R. W. Rocke- 
feller, Director of the Graduate School. Training 
program in automotive design and development 
leading to Master’s degree in two years. 

Cities Service Co., 70 Pine Street, New York 5, 
N. Y. D. P. Sturges, Manager, Industrial Rela- 
tions. General training programs in the _petro- 
leum industry. 

Cities Service Refiining Corp., 716 Hodges Street, 
Lake Charles, La. J. D. Haney, Technical As- 
sistant. Texas, Louisiana, Arkansas, Mississippi, 
Alabama, Georgia, and Tennessee. Training pro- 
grams in chemical, electrical, mechanical, and 
civil engineering and chemistry. 

Clark Controller Co., 1146 East 152nd, Cleveland 
10, Ohio. F. H. Holland, Assistant to the Presi- 
dent. East, Midwest, South. 

Cleveland Graphite Bronze Co., (Division of Cleve- 
lite Corp.), 17000 St. Clair Avenue, 
10, Ohio. Fairchild L. Heltman, Assistant to 
Personnel Director. West to Indiana, east to 
Ohio, Pennsylvania, New York, Massachusetts 
and Connecticut. Sixty week training program 
in Cleveland plants. 

Collins Radio Corp., Cedar Rapids, Iowa. L. 
Nuss, Technical Recruiting Representative. 
Midwest and East be covered from main 
plant at Cedar Rapids; West Coast from Bur- 
bank, California branch; Southwest from Dallas, 

branch. Training programs in engineer- 
ing and accounting divisions. 

Columbia Gas System, 120 East 41st Street, New 
York 17, N. Y. Bernard H. Kinzer, Wage and 
Salary Administrator. Eastern, Middle Atlantic, 
Midwest and Southern areas. Training programs 
in engineering, accounting, home 
The following subsidiary companies recruit grad- 
uates as part of the System: 


interviews will be 
Training programs in 
and_ specialized bank 


accepted; usually 
in Cincinnati. 
development 


Cleveland 


R. 


to 


Texas 


economics. 











ELECTRICITY 


sets the pace 


for 


dependable performance! 
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United Fuel Gas Co., Quarrier & Dunbar Streets, 
Charleston, W. Va. John Ward, 
Technician. 

Manufacturers Light and Heat Co., 800 Union 
Trust Building, Pittsburgh, Pa. Ray Newbold, 
Assistant Director of Employee Relations 

Ohio Fuel Gas Co., 99 North Front Street, 
Columbus, Ohio. Kenneth Williams, Assistant 
Personnel Director. 

‘olumbia-Southern Chemical Corp., Box 900, Lake 

Charles, La. Walter R. Melton, Personnel Man- 

ager. Training programs in engineering. 

‘ombustion Engineering, Inc., 200 Madison Ave- 

nue, New York 16, N. Y. Otto de Lorenzi, 

Director of Fuels Consultant. 

Training programs for engineering graduates. 

‘ommonwealth Associates Inc. 252 West Cortland 

Street, Jackson, Michigan. L. E. 

Personnel Counselor. 


Personnel 


Education and 


Grundeman, 
Training programs in 
engineering and design. 

‘ommercial Solvents Corp., Terre Haute, Ind. W. 
N. MeCutchan, Technical Recruitment. Midwest, 
Rocky 
production and engineering. 

‘onnecticut Mutual Life Insurance Co., 140 Garden 
Street, Hartford 15, Conn. Horace R. Smith, 
S i.e Agencies. Training 
programs for career development of life under- 
writers 


Mountain areas. Training programs in 


Superintendent of 


‘ongoleum-Nairn, 195 
N. J. Hubert Clay, 
Recruiting in 


Belgrave Drive, Kearny, 


Personnel Administrator. 
Eastern colleges. Training pro- 
grams in sales and production management. 

‘onsumers Power Co., 212 W. Michigan Avenue, 
Jackson, Mich. R. E. Beatty, General Personnel 
Assistant. Minnesota, Michigan, Illinois, Ohio, 

Indiana, Wisconsin and lowa. Training pro- 

grams in distribution engineering, power plant 

operations, general graduate student 
(company wide training). 

‘ontainer Corporation of America, 38 South Dear- 
born Street, Chicago 3, Ill. Mrs. Constance M. 
Steele, Director of Personnel. Training programs 
in production supervision, enginering, 
general administration, accounting control. 

Container Corporation of America, Philadelphia 
27, Pa. E. T. Gill, Manager of Industrial Rela- 
tions. East Coast & Middle Atlantic. Training 
programs in production and sales. 

Container Corporation of America, Box 1441, Fort 
Worth, Texas. R. F. Schmidt, Personnel Man- 
ager. Southwest. Training programs in sales, 
production and office. 

Continental Can Co., 100 East 42nd Street, New 
York, N. Y. Robert R. Lassiter, Jr., Director of 
College Relations. Training programs in manu- 
facturing, production, sales, quality control, re- 


training 


sales, 


ae ah RTT SF ATI et 
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search, credit, accounting, design and develop- 
ment. 

Continental Oil Co., Box 2197, Houston, Texas. 
Richard R. Crow, Director of Personnel Develop- 
ment. Rocky Mountain, Southwestern, Central, 
North Central States. Training programs in mar- 
“keting, production, pipeline, manufacturing, ex- 
ploration. 

Cooperative GLF Exchange, Inc., Service Agencies 
Division, Terrace Hill, Ithaca, N. Y. Seeber C. 
Tarbell, Personnel Superintendent. New York, 
New Jersey, Pennsylvania, New England, Mid- 
dle West. Training programs in retail manage- 
ment. 

‘ornell Aeronautical Laboratory, Inc., Box 235, 
Buffalo 21, N. Y. Wm. S. Diffenbach, Employ- 
ment Manager. Advanced degrees in engineering, 
physics and mathematics. Informal training in 
all fields except aeronautical engineering, mainly 
through tuition refund program. 

‘rown Central Petroleum Corp., American Build- 
ing, Baltimore 2, Md. Kenton S. Marlin, Jr., 
Personnel Assistant, for all except Gulf Coast 
and Texas. In those areas, contact O. A. Selan- 
der, Jr.. Crown Central Petroleum Corp., Box 
1759, Houston 1, Texas. Recruiting in Atlantic 

Coast area from New England to South Carolina 
plus Gulf Coast and Texas. Formal training 
program in sales; informal in engineering and 
accounting. 

‘rown Zellerbach Corp., 1400 Public Service Build- 
ing, Portland 4, Oregon. B. T. Mullaney, Man- 
ager, Specialized Personnel Placement. Recruit- 
ing will place emphasis on west coast. Sales 
training program; on-the-job training in other 
fields. 

‘rucible Steel Company of America, Box 88, Pitts- 
burgh 30, Pa. L. J. Smith, Supervisor of Public 
Relations. East and Western Pennsylvania. On- 
the-job training in accounting, engineering, per- 
sonnel, metallurgy. 

‘urtiss-Wright Corp., Wright Aeronautical Division, 
Main and Passaic Streets, Wood-Ridge, N. J. 
B. H. Saltzer, Engineering Recruitment and 
Training Supervisor. Engineering training pro- 
gram. 

‘utler-Hammer Inc. 315 North 12th Street, Mil- 
waukee Wisc. 
pervisor. 
sales, 


T. B. Jochem, Development Su- 
Training programs in 
engineering and 


development, 
manufacturing depart- 
ments. 

‘utter Laboratories, 4th and Park Streets, Berkeley 
10, Calif. Otis E. Brown, Personnel Manager. 


Western area. Training programs in accounting, 
engineering, bacteriology. 











For your graduates... 


A BRIGHT FUTURE 
WITH RCA 


WORLD LEADER IN ELECTRONICS 


RCA offers young engineers 
career opportunities in 
Fundamental and Applied 
Development, Manufacturing, 
Research, Design 


OPENINGS NOW FOR ENGINEERS 


With Bachelor or Advanced Degrees in 
EE, ME, IE, Physics, Chemistry or Ceramics 


RCA’s congratulations to placement officers 

in colleges and universities across the nation. 
Our sincerest compliments on the fine job 

you do in skillfully integrating college students 
with American industry. 


You can count once again on RCA for all 


the cooperation we know how to give. 


Radio Corporation of America 


College Relations Dept. 218L 


pine ce 30 Rockefeller Plaza, New York 20, N. Y. 
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Archbald, Pa. 

Manager. Recruiting for 

Mechanical Engineers. Training 
programs in electrical, mechanical and industrial 
engineering. 

*Dayton Co., Nicollet Avenue, Seventh and Eighth 
Streets, Minneapolis, Minn. Gerald D. Larsen, 
Executive Director. Upper Midwest. 
Training programs in merchandising. 

Dayton Power and Light Co., 25 North Main Street, 
Dayton 1, Ohio. W. R. Taylor, Employment 
Supervisor. Midwest area. Training programs in 
electrical, mechanical and civil engineering. 

Deering Milliken Service Corp., Box 2000, Green- 
ville, S. C. C. G. Johnson, Director, Placement 
Department. Southeast. Training programs Jead- 
ing to supervisory positions in line and staff. 

Denver and Rio Grande Western Railroad, Denver 
1, Colo. R. R. Hicks, Manager of Employee Re- 
lations. Graduates are employed in the follow- 
ing positions: 

OPERATIONS: 
Engineering—Maintenance of 
ments—leading to 
specialist positions, 
transportation positions; 
tural Engineers; 


Daystrom Instrument, Sul- 
lather Employment 


Electrical and 


James 


Placement 


Way 

supervisory 
also 

Civil 


Depart- 
and | staff 
leading to 
and Struc- 


etc. ; 


Vechanical-Maintenance of Equipment Depart- 
ments— leading to staff and specialist posi- 
tions, etc; Mechanical and Electrical Engi- 
neers; 

Research Laboratory 
ical Engineers. 
TRAFFIC—SALES: Business administration— 

Trafic Management—Marketing. 

FINANCE: Business Administration—Accounting 
Corporation Finance. 
LEGAL: A.B.—LL.B. 
PURCHASING DEPARTMENT: Business <Ad- 
ministration—Purchasing. 
VETHODS AND PROCEDURES RESEARCH: 


Industrial—Mechanical 


Metallurgical and Chem- 


Engineers. 


The graduate is placed in a beginning position 
and rotated through various positions to learn 
the business; or placed on a planned apprentice 


training program which provides a variety of 
experience and supervised study. 

Detroit’ Edison Co., 2000 Second Avenue, Detroit 
26, Michigan. George A. Sold, Senior Personnel 
Assistant. Midwest. Training programs in engi- 
neering and limited program in business admin- 
instration. 

Devoe and Reynolds Company, Inc., Box 328, 
Louisville, Ky. CC. M. Jackson, Coordinator, 
Technical Division. Training programs in sales, 
on-the-job training in technical 
production. 


division and 





VoL. 14 - No. 2 


Diamond Alkali Co., Box 438, Painesville, Ohio. 
C. C. Brumbaugh, Director of Research. East of 
the Mississippi River. 

R. R. Donnelley and Co., 350 East 22nd Street, 
Chicago 16, Ill. D. E. DeVoto, Employment 
Manager. Training programs for graduates in 
engineering, accounting, business administration, 
liberal arts. 

*Dow Chemical Co., Midland, Mich. S. L. Starks, 
Director, Technical Employment. Training pro- 
grams in sales, research and development, engi- 
neering. 

Dow Chemical Co., Texas Division, 
Texas. D. M. Duguid, Technical Employment 

Midwest and South. Orientation 
training program for chemists and engineers. 

Dr. Pepper Co., Box 5086, Dallas, Texas. Reynolds 
S. Worthington, Manager, Sales Training. Train- 
ing programs in sales and merchandising. 

Dravo Corp., Neville Island, Pittsburgh 25, Pa. 
W. P. Warner, Secretary, Engineering Manpower 
Committee. Midwest and Northeastern quarter 
of the U. S. On-the-job training for engineering 
graduates. 

Duplan Corp., Box 1752, Charlotte, N. C. Richard 
S. Buse, Assistant Manager, Industrial Engi- 
neering Department. New England, Middle At- 
lantic, Southeast. General Training for super- 
visory and management development. 

Dun and Bradstreet, Inc., 99 Church Street, New 
York 8, N. Y. Herbert F. Graper, Personnel 
Manager. Training in mercantile credit report- 
ing. 

E. |. duPont de Nemours and Co., Wilmington 98, 
Delaware. J. W. Reynard, Manager, College 
Relations Section; P. B. Lewis, Manager, Per- 
sonnel Division, Employee Relations Department. 
On-the-job training program varies for each 
activity. 

Durez Plastics and Chemicals, Inc., Walck Road, 
North Tonawanda, N. Y. Norbert H. Kirchgess- 
ner, Assistant to Vice President, Research and 
Development. New England, Middle Atlantic. 
Midwest. Training programs for chemists, 
chemical engineers, mechanical engineers and 
non-technical degrée men for production super- 
vision. 


Freep« rt, 


Supervisor. 


E 

*Eastman Kodak, 343 State Street, Rochester, N. Y. 
J. H. Howard, Business and Technical Personnel 
Director. Informal, on-the-job training programs 
in all divisions of the company. 

Eclipse-Pioneer Division, Bendix 
see Bendix. 

Elgin National Watch Co., 107 National Street, El- 
gin, Ill. Howard R. Folkman, Employment 
Manager. Training programs in engineering, 
accounting, management. 


Aviation Corp. 





Every college graduate asks himself: 
“Will I find the job that is made for me? 
Will I get the start I’ve been hoping for?” 
Even as he reflects on his four years of 
study, he realizes that the larger opportu- 
nities will go to the man with education 
... plus training. 

A wise observation. And the Equitable 
Life Assurance Society offers to such men 
three stairways that lead to positions of re- 
sponsibility, as well as to assured places of 
prestige among their fellow men. 

Yes, the Equitable’s three career training 
courses are designed—like stairways—for 
men on their way up 


e@ THE ADMINISTRATIVE TRAINING COURSE— 
for the man with a talent for management. 
Here the office management trainee starts 
out in an administrative field office. When 
he successfully completes a 10-month work- 
and-study course, he is placed in a regular 
position in a branch office or in an Home 
Office operating department. Thereafter, ad- 
vancement opportunities open to him as he 
acquires new knowledge and skills through 
experience. 


e THE ACTUARIAL TRAINING PRoGRAM—for 
the young man with a mathematical turn 
of mind. It takes longer, but the rewards 
are great. The student is assigned duties in 


AN 
EQUITABLE LIFE 
TRAINEE 
IS 


““4 man on 


his way up” 


the Home Office Actuary’s Department and, 
in addition, is expected to study for the ex- 
aminations of the Society of Actuaries—a 
course of study which will take about five 
years. When he passes the examinations he 
becomes a Fellow of the Society of Actuaries 
and is prepared for a position of com- 
mensurate responsibility. 


@ THE SALES AND LIFE UNDERWRITING 
CoursE—The young man with the person- 
ality and the flair for selling will find his 
niche in this program. The Equitable sales 
trainee has the advantage of studying in one 
of the, most up-to-date and comprehensive 
study programs in the life insurance indus- 
try. He gains a thorough knowledge of the 
fundamentals of insurance, the various types 
of policies and their uses, the formulation of 
plans and programs, and the most effective 
technique in selling life insurance. 

Having acquired the basic knowledge, he 
is guided along the path taken by many a 
career agent before him, learning the spe- 
cialized skills of the truly professional life 
underwriter. When he has passed the stu- 
dent stage the monetary rewards have no 
ceiling—he can write his own ticket! And, 
that’s not all—if he desires executive respon- 
sibilities and has proved his ability along 
these lines, he can look forward to stepping 
into a sales management position. 


For detailed information, write to 


THE EQUITABLE LIFE ASSURANCE SOCIETY OF THE U. S. 


393 Seventh Avenue 


New York, N. Y. 
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*Equitable Life Assurance Society of the U. S., 
393 Seventh Avenue, New York 1, N. Y. W. M. 
Noland, Assistant Manager, Cashiers Department. 
Training programs in office management, actu- 
arial science, sales. 

*Equitable Life Insurance Company of lowa, Des 
Moines, Iowa. Mrs. A. G. Neal, Personnel Man- 
ager. Women only. Training for secretarial and 
mathematics majors. 

Electrical Controller and Manufacturing Co., 2700 
East 79th Street, Cleveland 4, Ohio. R. G. Wid- 
dows, Chairman of the Board. Midwest or East. 
Electrical Engineering trained for 
engineering sales. 

*Employers Mutuals of Wausau, 407 Grant Street, 
Wausau, Wisc. T. A. Duckworth, Personnel 
Director. Training programs in claims adjust- 
ing, underwriting, claims supervisory and rating 
(for women, claims correspondence, audit re- 
viewers). 


men to be 


*The Emporium, 835 Market Street, San Francisco, 
Calif. Helen Graham, Personnel Manager. San 
Francisco Bay area. Training programs in 
merchandising, operating and controller's divi- 
sions. 

Ethyl Corp., 100 Park Avenue, New York 17, N. Y. 
C. Fred Naylor, Manager, Personnel Develop- 
ment. Training programs in management, sales, 
student engineering. 

*Ethyl Corp., Box 341, Baton Rouge, La. R. S. As- 
bury, Manager, Administrative Section. Recruit- 
ing chemists, chemical engineers, mechanical 

industrial engineers, electrical engi- 
neers and civil engineers. 

Ethyl Corp., (Research Laboratories), 1600 West 
Eight Mile Road, Ferndale 20, Detroit, Mich. 
Dr. Harold Soroos, Assistant Manager of Admin- 
istration 


engineers, 


F 

Factory Mutual Engineering Division, 184 
Street, Boston, Mass. Edward C. 
ant Personnel Director. Training 
fire prevention engineering. 

Fansteel Metallurgical Corp., 2200 North Sheridan 
Road, North Chicago, Ill. John Meade, Vice 
President and Director of Industrial Relations. 
Training programs in sales, financial and tech- 
nical divisions. 

*Federal Telephone and Radio Co., A Division of 
1. T. & T., 100 Kingsland Road, Clifton, N. J. 
Joseph A. Abbott, Director, Personnel and Labor 
Relations. Training programs in engineering and 
sales. 

H. K. Ferguson Co., Ferguson Building, 1783 East 
llth Street, Cleveland 14, Ohio. Eric Miller, 
Personnel and Labor Relations Manager. Mid- 
west, East and South. Training programs in 
engineering, methods and pre-planning. 


High 
Drake, Assist- 
programs in 
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Fidelity Mutual Life Insurance Co., Parkway at 
Fairmount Avenue, Philadelphia 1, Pa. E. 
Ullrich, Agency Secretary. Training programs 
in selling procedures and sales management. 

Firestone Tire and Rubber Co., Akron 17, Ohio. 
J. S. Heuss, Director of Personnel; W. T. Runals, 
Management; C. W. Gamerdinger, H. V. Winter, 
J. C. Young, L. M. Burch, J. R. Kniseley, Per- 
sonnel Department. 

Southern Sales Division, Firestone Boulevard, 
Memphis, Tenn. H. G. Cantrell. 

West Coast Sales Division, 2525 Firestone Boule- 
vard, Los Angeles, Calif. Brownie Carslake. 
Training programs in the fields of engineering, 
chemistry, industrial management, production, 

accounting and selling. 

First National Bank, 5th and Court Place, Louis- 
ville, Ky. Louis J. Menges, Personnel Manager. 
Banking, business administration, law and ac- 
counting majors. Training programs for super- 
visory and managerial prospects. 

First National Bank of Atlanta, Box 4148, Atlanta 
2, Georgia. McCoy C. Campbell, Jr., Personnel 
Director. Southeast. Training in overall banking 
operations. 

First National Bank of Boston, 67 Milk Street, 
Boston 6, Mass. Albert E. McClellan, Vice 
President. New England Colleges. Training pro- 
grams in credit, commercial, trust and foreign 
banking. 

Fluor Corp., Ltd., 2500 South Atlantic Boulevard, 
Los Angeles 22, Calif. H. V. Mocnik, Personnel 
Representative. Training programs in drafting 
and engineering. 

Foley's Department, 100 South Main, Houston, 
Texas. W. G. Blanton, Southwestern U. S., 
Colorado and the University of Pennsylvania. 
Training programs in merchandising, service, ad- 
vertising and controllers division. 

Food Machinery and Chemical Corp., Box 760, 
San Jose 6 Calif. W. W. Bolton Administrative 
Assistant, Industrial Relations Department. Dr. 
J. S. Thomas, Technical Personnel Manager. 
Westvaco Chemical Division, 161 East 42nd 
Street, N. Y., will recruit in East and Midwest. 
See. Westvaco. 

Ford Motor Co., 3000 Schaefer Road, 
Mich. L. 


Dearborn, 
S. Doll, Supervisor, Salaried Personnel. 


Training programs in accounting, engineering, 
manufacturing and finance. 
*Frankford Arsenal, Ordnance Corps, Philadelphia 


37, Pa. Miss C. R. Beadle, Chief, Rrecruitment 
Section. On-the-job training programs for me- 
chanical, electrical, electronic, chemical and 
metallurgical engineers, physicists and metal- 
lurgists. 


G 


Gardner Board and Carton Co., Middletown, Conn. 
R. L. Miles, Coordinator of Personnel Develop- 
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ment. East, Southwest, Midwest. Training pro- 
grams in finance, manufacturing and _ sales. 
Gates Rubber Co., 999 South Broadway, Denver, 
Colorado. W. H. Newcomer, Employment Man- 
Midwest. Technical training for engineers. 
General American Life Insurance Co., 1501 Locust 
Street, St. Louis, Mo. Clyde Blocker, Manager, 
Personnel Department. Missouri, Llinois, Indiana 
and Arkansas. 


ager. 


Training programs in sales and 
home office administration. 

General Aniline and Film Corp., Central Research 
Laboratory, Easton, Pa. H. T. Thompson, Man- 
ager of Administration. Central and Eastern 
United States. 

General Chemical Division, Allied Chemical and 
Dye Corp., 40 Rector Street, New York 6, N. Y. 
H. A. Lossing, Manager of Personnel. 
programs in production, chemical 
search and sales. 

General Electric Co., 1 River Road, Schenectady, 
N. Y. Programs as follows: 

Engineering, 


Training 
control, re- 


Chemistry, Physics, Metallurgy 
open to engineering and graduates. 
Write W. S. Hill, Technical Recruiting, Room 
205, Bldg. No. 23, Schenectady, N. Y. 

Manufacturing Training for engineers, business, 
and industrial management graduates. Write 
G. C. Houston, Manufacturing Training, Room 
216, Bldg. No. 36, Schenectady, N. Y. 

Business Training for graduates in business, 
commerce, accounting and liberal arts. Write 
R. J. Canning, Business Training, Room 605, 
Bldg. No. 5, Schenectady, 7 Se 

Advertising Training for marketing, business, and 
advertising graduates. Write G. M. Robertson, 
Bldg. No. 6, Schenectady, N. Y. 

Sales Engineering for engineering, business, and 
commerce graduates. Write E. G. Abbott, Ap- 
paratus Sales Training, Room 337, Bldg. No. 2, 
Schenectady, N. Y. 


sclence 


Marketing Training open to graduates of gradu- 
Write 
Lehmann, Marketing Services Divi- 


ate schools of business administration. 
Ww. Xe 
sion, 570 Lexington Ave., New York 22, 
Employee and Relations Training, 
write W. C. Needham, Employee and Plant 
Community Relations Services, 570 Lexington 
Ave., New York 22, N. 7. 
General Fireproofing Co., 


Williams, Paul E. 


* General 


Se 


Community 


Youngstown, Ohio, see 


Foods Corp., Central Laboratories 
1125 Hudson Street, Hoboken, 
Van Fleet, Personnel Manager. 
West Coast. On-the-job 
and chemical engineers. 
Mills, Ine., 400 Second 
Minneapolis, Minn.—L. A. Haugen, Manager, 
Selection and Recruiting. Recruiting is national 
but to a limited number of colleges. Men are 
placed in specific jobs with planned rotation. 


Divi- 
N. J.—R. 
All sections but 
training for 


sion, 
chemists 


General Avenue South, 


nah MORE RD NO ETT BEY 


*Cirl Scouts of the U. 
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Motors 


W aggoner, 


General Detroit 2, Mich.—D. F. 
Assistant Director, College Graduate 


Recruitment and Placement. 


Corp., 


Training programs 
in production supervision and accounting. 

General Railway Signal Co., 801 West Avenue, 
Rochester 2, N. Y.—T. E. Button, Employment 
Manager. East and Midwest. Training programs 
in design and development. 

Tire and Rubber Co., 1708 Englewood 

Akron 9, Ohio—Paul E. Jacobs, Direc- 
tor of Training. Midwest and East. 
programs conducted in Akron. 

Geophysical Service, Inc., 5900 Lemmon 
Dallas, Texas—W. T. 


tor, Personnel. 


General 
Avenue, 


Training 


Avenue, 
Direc- 
seismo- 


Assistant 
Training programs in 
logical computing and observing. 

S. A. 155 East 44th Street, 

Elinor Tilford, Director, Pro- 

Recruitment Service. Training con- 
ducted throughout the country after employment 
by council. 

Glens Falls Insurance Co., 291 Glen Street, Glens 
Falls, N. Y. R. C. Van Dusen, Personnel Direc- 
tor. Eastern and Midwest areas. Training in the 
field production and underwriting. 

Glidden Co., 1396 Union Building, Cleveland 14, 
Ohio. Gordon A. Sutton, Personnel Relations 
Dept. Training in accounting, auditing, credit 
and sales. 

Glover Associates, Inc., 38 East 57th Street, New 
York 22, N. Y. Fred Lustig, Senior Associate. 
B. F. Goodrich Co., 500 South Main Street, Akron, 
Ohio. W. R. Bond, Employment Manager. Gen- 
erally eastern half of U. S. Training programs in 
production management, time study and sales. 
Goodyear Tire and Rubber Co., 1144 East Market 
Street, Akron, Ohio. David Thomas, Manager, 
College Recruiting. Training in sales, produc- 
tion, engineering and business administration. 
Goodyear Tire and Rubber Co., Box 3339 Term- 
inal Annex, Los Angeles 54, Calif. L. C. Buston, 
Sales Personnel Manager, Western Division. 
Training in sales and accounting, wholesale and 

retail. 

W. R. Grace and Co., 7 
York 5, N.Y. 


Department. 


Hudson, 


New York, N. : # 


fessional 


Hanover Square, New 

Manton R. Copeland, Personnel 

East and Midwest. Training pro- 
grams for management development. 

W. T. Grant Co., 1441 Broadway. New York, N. Y. 
Graduates in the following areas contact these 
offices: 

New England: Mr. J. H. Hawes, W. T. Grant 
Co., 45 Bromfield Street, Boston, Mass. 

New York, New Jersey, Delaware, Eastern Penn- 
sylvania: Mr. G. L. Cobb, W. T. Grant Co., 
1441 Broadway, New York 18, N. Y. 

Ohio, Indiana, Michigan, Illinois, Missouri, lowa, 
Wisconsin, Minnesota, Nebraska, Kansas, West 
Virginia and Western Pennsylvania: Mr. W. 
E. McCain, W. T. Grant Co., 326 W. Madison 
Street, Chicago 6, Ill. 





Do your engineering and 
metallurgy graduates want 
iobs like these? 


ECAUSE the Timken Company is graduates opportunities in many different 
always pioneering new markets and fields. Here are just a few of the kinds of 
expanding existing ones, it can offer your jobs we have at the Timken Company: 


(1) Research and Development— alloy steel, bearings and rock bits. 


(2) Alloy steel production— melting in electric furnaces, bar and tube rolling, 
heat treating and finishing, forging, manufacture of stainless and tool steels. 


(3) Metallurgical laboratories—testing, quality control, customer service. 
(4) Bearing manufacture—design, production, quality control methods. 


(5) Bearing application engineering— industrial, automotive, railway, agricul- 
tural, aircraft and many other fields. 


(6) Rock Bit manufacture— design, forging and heat treatment. 


(7) Sales engineering—development work in every field where Timken” steel, 
bearings and rock bits are used. 


Ifyour graduates want the chance to do important work in an important industry; the 
chance to advance as far as their ability permits; the chance to learn under a training 


program that fits the training to the man — right on the job — then tell them about 
The Timken Roller Bearing Company. 


It is the Timken Company’s aim to continue to make the best bear- 
ings, the best steel, the best rock bits with the best people working 
under the best conditions. 


For more information about The Timken Roller Bearing Company, 
its training program and the employment possibilities for your students, 
write for your free copy of the booklet, ‘‘This is Timken”. The Timken 
Roller Bearing Company, Department JC, Canton 6, Ohio. 


THE TIMKEN ROLLER BEARING COMPANY 


TAPERED ROLLER BEARINGS e ALLOY STEEL & SEAMLESS TUBING e REMOVABLE ROCK BITS 
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Maryland, Virginia, North Carolina, South Caro- 
lina, Georgia, Florida, Tennessee, Kentucky, 
Alabama, Louisiana, Arkansas, Mississippi, 
Oklahoma and Texas: Mr. R. A. Colby, W. T. 
Grant Co., 203 Palmer Bldg., Atlanta, Ga. 

Pacific Coast: Mr. E. F. Tucker, W. T. Grant 
Co., 810 South Spring Street, Los Angeles, 
Calif. 

Granite City Steel Co., 20th and Madison Avenue, 
Granite City, Ill. Walter R. Klostermeier, Super- 
intendent of Personnel and Training. Midwest. 
Training programs in sales, engineering, metal- 
lurgy and production. 

*Guaranty Trust Company of New York, 140 Broad- 
way, New York 15, N. Y. John M. Keyes, Second 
Vice President. Recruiting in selected colleges 
along eastern seaboard. Training programs ac- 
cording to the individual’s work assignment. 

*Gilchrist Company, 417 Washington Street, Boston, 
Mass. V. Arthur Katz, Employment Manager. 
New England, New York State. Training pro- 
grams in merchandising and personnel. 


H 


(and 
Laboratories, Inc.; 


Hagan Corp. subsidiary 


The 


Avenue, 


companies: Hall 

Buromin Co.; Calgon, 
Inc.), 323 Fourth Pittsburgh 22, Pa. 
Ross C. Cibella, Manager. Eastern 
U. S. Training programs in mechanical engineer- 
ing and chemical engineering fields. 

Halliburton Oil Well Cementing Co., Duncan, Okla- 

Ed. Green, Employment Director. Mid- 
Continent, Southwest and Rocky Mountain areas. 
Training in field engineering and plant engineer- 
ing. 

Harnischfeger Corp., 4400 West National 
Milwaukee 46, Wisc. F. T. 
Director. Midwest. 
engineering, design 


Personnel 


homa. 


Avenue, 
Personnel 
Training programs in sales 


Swain, 

engineering, industrial en- 
gineering. 

Harris Seybold Co., 4510 East 71st Street, Cleve- 
land 5, Ohio. Richard C. Hoff, Manager of Per- 
sonnel Development and Training. Training pro- 
grams from machine operator through executive 
levels. 

*Harris Trust and Savings Bank, 115 West Monroe 
Street, Chicago, Ill N. B. Corban Assistant 
Personnel Officer. Primarily Midwest, some east- 
ern schools. Training in banking, trust and in- 
vestments, 

M. H. Harper Co., 8200 Lehigh 
Grove, Ill. Philip L. 
of Personnel. 


Morton 
Assistant Director 
Illinois, Wisconsin, Indiana, Mich- 
Minnesota, 


Avenue, 
Craig, 


igan, lowa. Training programs in 


sales, sales engineering and production manage- 
ment. 


Gerhard, Employment Department Head. 


Heinz Co.. R. ee 
Mostly 


On-the-job training for all as- 


Box 57, Pittsburgh 30, Pa. 


Middle Atlantic. 


signments. 
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Hercules Powder Co., Wilmington, Del. George F. 
Cooper, Technical Employment Supervisor. All 
except Pacific Coast. 

*Home Life Insurance 
York 8, N. Y. 


ager. 


20., 256 Broadway, New 

Tom J. Gorham, Personnel Man- 

Northeastern U. S. Training programs in 

office management, and sales and sales 
management for both ordinary and group insur- 
ance. 

Home Insurance Co., 59 Maiden Lane, New York 
8, N. Y. Northeast and Middle Atlantic areas. 
Training programs in underwriting, loss and field 
representation. 

Household Finance Corp., 919 N. Michigan Avenue, 
Chicago, Ill H. W. Harrison, Assistant to the 
Director of Personnel. Training in consumer 
finance management. 

*J. L. Hudson Co., Detroit 20, Michigan. Robert 
C. W. Sadler, Director of Executive Development. 
Middle Atlantic and Midwest. Training pro- 
grams in department store merchandising, oper- 
ations and control. 

Hughes Research and Development Laboratories, 
Culver City, Calif. 

Humble Oil and Refining Co., Humble Building, 
Houston, Texas. R. N. Dyer, Head, Personnel 
Division. Training programs in all aspects of 
professional work, both at 
sub-professional levels. 

Hurdman and Cranstoun, 4 Broad Street, New York 
1, N. Y. Charles B. Hellerson, Personnel Man- 

East of the Mississippi. 


home 


professional and 


ag 
ager. 


I 


Indianapolis Plan, 110 East Washington, 
Indianapolis, Indiana. E. L. Pfeiffer, Personnel 
Manager. Training programs in consumer credit. 

Indiana and Michigan Electric Co. see American 
Gas and Electric Co. 

Ingersoll-Rand Co., 11 
N. Y. E. Edward 


Morris 


Broadway, New York 4, 

Breault, Assistant “Technical 
Personnel Director. Training programs in all 
activities for almost all engineering graduates. 

Inland Steel Co. 3113 Block Avenue, East Chicago, 
Indiana. C. M. Mitchell, Supervisor of Employ- 
ment. Training in research and development, 
metallurgical engineering and accounting. 

Institute of Gas Technology, 17 West 34th Street, 
Technology Center, Chicago 16, Illinois. E. S. 
Pettyjohn, Director. Training programs in chem- 
ical and mechanical engineering for the utility 
gas industry. 

Institute of Paper Chemistry, Appleton, Wisc. J. 
Edward Todd, Ph.D., Dean of Admissions. Train- 
ing programs in chemistry and chemical engineer- 
ing to the Ph.D. degree. 

International Business Machines, 590 Madison Ave- 
nue, New York, N. Y. B. N. Luther, Executive 

Training programs in sales, 

ing. financial, applied science. 


\ssistant. “ngineer- 








HUGHES Cooperative Fellowship Program for 








MASTER 





OF SCLENCE 





DEGREES 





( The Hughes Cooperative Fellowship 

| Program has been established to enable 
outstanding graduates to pursue work 
for the Master of Science degree while 
employed in industry and making sig- 

| nificant contributions to important mil- 
itary projects. 


Purpose 


‘ Eligible for consideration are students 
| who will receive the B.S. degree during 
| the coming year and members of the 
Armed Services being honorably sepa- 
| rated and holding B.S. degrees. In either 
case the field of the B.S. degree must be: 
ELECTRICAL ENGINEERING 
PHYSICS, OR 
MECHANICAL ENGINEERING 
The awards will be made to applicants 
who have evidenced outstanding ability 
and some degree of creativeness. They 
must also possess traits enabling them to 
work well with others. 


Eligibility 





( Applicants must be United States citizens 
for whom appropriate security clearance 
can be obtained, as their work in the 
Hughes Laboratories may be related to 
National Defense projects. 


Citizenship 


Applicants must be abie to meet the re- 

quirements for admission to graduate 

standing at the University of California 

at Los Angeles or the University of 
Southern California. © 


Universities 





Participants will be employed at Hughes 
full time in the summer and 25 hours 
a week during the university year while 
pursuing half-time graduate work. 


Program 


Recipients will earn five-cighths ofa nor- 
mal salary each year. This salary will be 
determined by the individual’s qualifica- 
tions and experience, and will reflect 
current salary practices in the electronics 
industry. Salary growth will be on the 
same basis as for full-time members of 
the scientific-engineering staff. Recipi- 
ents will also be eligible for health, 
accident and life insurance benefits, as 
well as other privileges accruing to full- 
time staff members. 


Tuition, admission fee, and required 
books at either the University of Cali- 
fornia at Los Angeles or the University 
of Southern California, covering the 
number of units required to earn an M. S. 
degree, will be provided. 


For those residing outside the Southern 
California area, actual travel and mov- 
ing expenses to this area will be allowed 
up to 10 percent of the full starting an- 
nual salary. 


Salaries 


P 


Sponsorship 





Travel 
Expenses 


If a sufficient number of qualified candi- 


dates present themselves, as many as 100 
Fellowships will be awarded each year. 


Candidates will be selected by the Com- 
mittee for Graduate Study of Hughes 
Research and Development Laboratories. 


Number of 
Awards 


Selection of 
Candidates 


Application forms should be obtained 


immediately. Completed applications 
must be accompanied by detailed col- 
lege transcripts. 





Address correspondence to COMMITTEE FOR GRADUATE STUDY 





Application 
Procedure 


H l TGH BRS RESEARCH AND DEVELOPMENT LABORATORIES 





Culver City, Los Angeles County, California 
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International Harvester Co., 180 North Michigan 
Avenue, Chicago, Ill. F. D. MacDonald, chair- 
man, Manpower Committee. Will recruit in Mid- 
western colleges by coordinated team; colleges 
in other locations by correspondence with place- 
ment director and district office contact. Train- 
ing programs in sales, credit and 
manufacturing and engineering. 

International Latex Corp., Playtex Park, Dover, 
Del. Arthur V. Megraw, Assistant Personnel 
Manager. Middle Atlantic and Eastern areas. 

International Nickel Co., 67 Wall Street, New 
York 5, N. Y. F. E. Allen, Development and 
Research Division. Eastern, Middle Atlantic and 
Midwest sections. Training in metallurgical con- 
trol in operations. 


collection, 


J 


Jack & Heintz Inc., Cleveland 1, 
Childs, Manager, Employee 
Western Pennsylvania, 
Chicago. 
velopment. 

*John Faulkner Arndt and Co. Inc., 160 North 15th 
Street, Philadelphia 2, Pa. E. McKendrick, Ad- 
ministrative Secretary. Philadelphia. 

Johns-Manville Corp., Headquarters, 22 East 40th 
Street, New York 16, N. Y.; Research and Plant 
Engineering Manville, N. J. District 
sales offices in 19 principal cities of the U. S. 
and Canada. 22 plants and mines in the U. S. 
and Canada. Training programs in accounting, 

industrial 


Ohio. Joel "ipl 
Education. Ohio, 
Michigan, Indiana, 
Training program in design and de- 


Center, 


engineering, engineering, research, 
sales. 

S. C. Johnson and Son, Inc. (Johnson's Wax), 1525 
Howe Street, Racine, Wisc. W. H. O’Shaughn- 
essy, Employment Manager. Midwest and East. 
Training programs in research, development and 
production. 

Jones and Laughlin Steel Corp., Supply Division, 
108 North Trenton, (Drawer 2481), Tulsa 2, 
Okla. D. E. McCormick, Manager of Personnel. 
Southwest and Rocky Mountain areas. Training 
programs in sales and in metallurgical and me- 
chanical engineering. 

“Jordan Marsh Co., Washington Street, Boston, 
Mass. Marion L. Gordon, Assistant to Vice Presi- 

New England Col- 

Executive training program. 


dent in Charge of Training. 


leges. 


K 


Kaiser Affiliated Companies, 1924 Broadway, Oak- 


land 12, Calif. Frank H. Wickhorst, Director of 

Personnel Procurement and Training. Training 
programs in production, sales, accounting, indus- 
trial relations, executive development. 

Kaiser Aluminum and Chemical Sales, Inc., 919 N. 
Michigan Avenue, Chicago 11, Ill. J. R. Schultz, 
Personnel Manager. Sales training programs. 
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Kawneer Company, 1105 North Front Street, Niles, 
Michigan. R. J. Irvin, Manager of Industrial 
Relations. Midwest and East. Training pro- 
grams in sales, research and development, en- 
gineering and production. 

M. W. Kellogg Co., 225 Broadway, New York 7, 
N. Y. Martin A. Coyne, Manager of Personnel. 
Training programs in engineering and chemistry. 

Kelly-Springfield Tire Co., Cumberland, Md. R. H. 
Lewis, Personnel Department. Eastern. Train- 
ing programs in mechanical engineering, com- 
pounding (chemistry) and _ sales. 

Kendall Co.. (Bauer & Black, Chicago; Kendall 
Mills, Walpole, Mass.), 140 Fremont Street, Bos- 
ton, Mass. S. D. Chamberlain, Director, Man- 
agement Development. Training in management, 
sales, accounting, research. 

Kendall Mills, 521 East Morehead Street, Charlotte 
1, N. C. L. E. Schildein, Personnel Director. 
Southeast. Training programs in manufacturing 
and administrative divisions, leading to super- 
visory opportunities. 

Kimberly-Clark Corp., 28 North Commercial Street, 
Neenah, Wisconsin. 
Procurement 
East. 
engineering, 


Harry D. Gates, Personnel 

Midwest, South and 

programs in sales, industrial 
personnel, production, accounting, 
planning, power application and material hand- 
ling. 

Koppers Co., Ine., 750 Koppers Building, Pitts- 
burgh 19, Pa. D. D. Hicks, Manager, Personnel 
Administration and Training. All areas except 
West Coast. The following individuals will visit 
colleges and universities: 

Mr. N. L. Assistant Megr., 
Chemical Division, Koppers Company, Inc., 
218 Koppers Building, Pittsburgh 19, Pa. 

Mr. R. B. Weidlein, Personnel Administrator, 
Tar Products Division, Koppers Company, Inc., 
1322 Koppers Building, Pittsburgh 19, Pa. 

Mr. E. C. Riplinger, Personnel Manager, Gas & 
Coke Division, Seaboard Plant, Kearny, New 
Jersey. 

Mr. J. Ss. Magee, Gen. Office Pers'l. Mer.. Kop- 
pers Company, Inc., 108 Koppers Building, 
Pittsburgh 19, Pa. 

Mr. M. S. Griffith, Personnel Manager, Metal 
Products Division, Koppers Company, Inc., 200 
Scott Street, P. O. Box 298, Baltimore 3, Mary- 
land. 

Mr. W. S. Scherfhus, Personnel Megr., Engineer- 
ing & Construction Division, Koppers Company, 
Inc., 402 Chamber of Commerce Bldg., Pitts- 
burgh, Pa. 

Mr. X. P. Laskaris, Personnel Administrator, 
Wood Preserving Division, Koppers Company, 
Inc., 2120 Koppers Building, Pittsburgh 19, 
Pa. 

Koppers operates a 

training program especially 


Supervisor. 
Training 


Scanlon, Personnel 


Company comprehensive 
for recent college 


graduates in order to orient them and have them 











A FLEXIBLE 
ENGINEERING 
AND 
CONSTRUCTION 
SERVICE 
AVAILABLE TO 


INDUSTRY 


ee 


UNITED ENGINEERS & CONSTRUCTORS INC 


NEW YORK PHILADELPHIA’ cnHicaco 


WITH A BACKGROUND OF OVER SEVENTY YEARS’ EXPERIENCE 
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become familiar with various operations and gen- 
eral administrative aspects of the business. This 
program lasts from three months to one year, de- 
pending upon the type of work and the division 
to which they are assigned. 
. S. Kresge Co., 2727 Second 
Michigan. J. E. 
North of the 


Avenue, Detroit 32, 
Personnel Director. 
line and east 


Armitage, 


Mason-Dixon from 


Nebraska. Training in retail store management. 


Kroger Co., 35 East 7th Street, Cincinnati, Ohio. 
Edward J. Kenney, in Charge of College Recruit- 
ment. Primarily Midwest and South. Training 
programs in merchandising, personnel, real estate, 
accounting, food 
transportation. 


processing, warehousing and 


& R. Lazarus Co., Town and High Streets, 
Columbus 15, Ohio. G. R. Mathers, Employment 
Manager. Middle West and East. Training in 
retail sales. 

Leeds and Northrup Co., 4901 Stenton Ave., Phila- 
delphia 44, Pa. J. C. Minich, Employment Super- 
visor. East and Midwest. Training programs in 
sales engineering, engineering, research, indus- 
trial engineering. 

James Lees and Sons Co., Glasgow, Virginia. Jim 
Delaney, Personnel Manager. Southern colleges, 
New York and Pennsylvania. Training programs 
in sales, mechanical engineering, industrial en- 
gineering and chemistry. 

Lehigh Portland Cement Co., Young Building, 
Allentown, Pa. R. L. Browning, Vice President. 
Training in sales. 

Lever Brothers Co., 390 Park Avenue, New York 
22, N. Y. Miss J. E. Newland, Personnel Super- 
visor. East and Midwest. Training programs in 
engineering, chemical research, marketing, finan- 
cial management, etc. 

Liberty Mutual Insurance Co., 175 Berkeley Street, 
Boston 17, Mass. W. L. Usher, Director of 
Claims Training. Training at home office in 
Boston. 

Liberty Mutual Insurance Co., Public Ledger Build- 
ing, Philadelpma 6, Pa. C. H. Whittum, Division 
Claims Manager. Training programs in claims 
and sales. 

Limbach Co., 521 Pressley Street, Pittsburgh 12, 
Pa. Walter F. Limbach, Plant Manager. Penn- 
sylvania and Eastern Ohio. Training program 
in sales and in production engineering. 

Lockheed Aircraft Corp., 1708 Empire, Burbank, 
Calif. E. W. Des Lauriers, Employment Man- 
ager. 

Lockheed Aircraft Corp., Georgia Division, Mari- 
etta, Ga. W. R. Parks, Assistant Employment 
Manager. South, Southwest and East. On-the-job 
training for engineers. 
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Long Lines Department, American Telephone & 
Telegraph Co. O. R. Sanford, 100 William 
Street, New York, N. Y.; R. B. Holt, 138 East 
Court Street, Cincinnati 2, Ohio; H. H. Joyner, 
324 East llth Street, Kansas City 6, Mo. Train- 
ing programs in all departments. 

Lukens Steel Co., Coatesville, Pa. Ben R. Slocum, 
Supervisor of Employment. New England, Mid- 
dle Atlantic, Southeast, Midwest. Training pro- 
grams in sales, operations, engineering and ac- 
counting. 

Lybrand, Ross Bros. and Montgomery, 90 Broad 
Street, New York 4, N. Y. Raymond G. Ankers, 
Personnel Manager. Training in public account- 
ing. 


M 


Magnavox Co., 2131 Bueter Road, Fort Wayne, Ind. 
R. E. Nelson, Personnel Assistant. Training pro- 
grams in engineering and accounting. 

Magnolia Petroleum Co., Box 900, Dallas 21, Texas. 
Lury B. Redmond, Personnel Manager. 

*Marine Midland Trust Company of New York, 120 
Broadway, New York 15, N. Y. E. J. Palkot, 
Assistant Vice President. Eastern Seaboard. 
Training programs in credit, investment, trust, 
banking operations. 

*Mallinkrodt Chemical Works, 3600 North 
Street, St. Louis, Mo. Dr. Albert Q. Butler. 

P. R. Mallory and Co., 3029 East Washington 
Street, Indianapolis, Ind. R. H. Kneckt, En- 
gineering Personnel Supervisor. Training pro- 
grams in all departments. 


2nd 


Manufacturers Light and Heat Co. see Columbia 
Gas System. 

Marathon Corp., Menasha, Wisc. Alan MacGregor, 
Placement Manager. Will recruit nationally but 
primarily in the Midwest, East and South. Train- 
ing programs in sales, accounting, personnel, 
manufacturing (production control and engineer- 
ing) and research. 


Marquardt Aircraft Co., 16555 Saticoy Street, Box 
2013 South Annex, Van Nuys, Calif. Norman F. 
Svendsen, Administrative Engineer. Training 
programs in orientation of ramjet engine, after- 
burners, accessories and test operations. 

Glenn L. Martin Co., Middle River, Baltimore 3, 
Md. John M. Holliday, Director of Employment. 
On-the-job training. 


*Massachusetts Mutual Life Insurance Co., 1295 
State Street, Springfield, Mass. Harry L. Stuck- 
enbruck, Personnel Assistant. Campus interviews 
will be scheduled at many colleges in the New 
England area for those interested in home office 
administration or group sales. Other interested 
seniors should write for further information. 
Training programs in home office administration, 
ordinary sales and group sales. 





WHY THEY'RE SIJRE THEY'RE IN THE RIGHT JOB 


at HARNISCHFEGER 


There’s very little turnover among the engineers at the Harnischfeger 


Corporation. The reason is simple: the men who come to work here 
know they’re taking a job that’s right for them. They’re right for 


their jobs; they like their work; they stay. 


Putting the right engineer in the right spot is, we feel, our most 


important personnel task. So far, we’ve been fairly successful at it— 


our record of continuous growth since 1884 vouches for that. 


Here’s how we do it: 


e All engineer applicants are carefully screened as to their preferences, 


background, personality. 


e Engineers who pass screening are given a full battery of aptitude tests 
to determine what they’d be best at, what they’d be happiest doing, and 


whether they’d fit. 


e All Harnischfeger engineers take an intensive 18-month training pro- 


gram—with pay. By the time they start their regular work, they know 


their job, the company, its products and its markets perfectly. 


In short, they’re sure they’ve got the right job. 








Headquarters in Milwaukee, Wis. 9 plants in 5 
states, 18 district sales offices plus export offices. 
Established 1884. Over 4,000 employees 


Manufactures construction equipment: P & H 
power shovels, excavators, truck cranes, mining 
shovels, soil stabilizers 


Manufactures industrial products: P & H over- 
head cranes, electric hoists, welding equipment, 
truck and crawler cranes 


HARNISCHFEGER CORPORATION 





Manufactures: prefabricated homes, diesel engines 


Wants engineers: electrical, mechanical, civil, min- 
ing, general and industrial . . . for: sales, design, 


and industrial engineering positions 
For full information, write Training Director, 


HARNISCHFEGER CORPORATION 
4400 W. National Ave. Milwaukee, Wis. 


OVERMEAD CRANES 


tgimetintny 





— 
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*Mathieson Chemical Co., Mathieson Building, Balti- 
more 3, Md. William H. Heaviside, Manager of 
Employment. 

*Mathieson Chemical Co., Chemical Research and 
Engineering Division, Box 480, Niagara Falls, 
N. Y. G. M. Bramann, Assistant to the Director 
of Research. Technical personnel only, east of 
the Rockies. On-the-job training for chemists 
and chemical engineers. 

Maytag Co., Newton, lowa. J. D. Cox, Office Man- 
ager, for commerce; R. D. Braun, Supervisor of 
Industrial Relations, for engineering. Training 
programs in marketing, accounting and manu- 
facturing. 

McKesson and Robbins, 155 East 44th Street, New 
York 17, N. Y. J. E. D. Hastie, Training Coor- 
dinator. Divisional recruiting. Training programs 
in sales, accounting, buying, credit, operations. 

Mead Corp., Chillicothe, Ohio. R. L. Warner, Di- 
rector of Employment. Recruiting at selected 
schools near plant locations in Escanaba, Mich- 
igan; Leominster, Mass.; Chillicothe, Ohio; 
Lynchburg, Va.; Kingsport, Tenn.; Nashville, 
Tenn.; Harriman, Tenn.; Sylva, N. C.; Rome, 
Georgia and Macon, Georgia. Training programs 
for chemical, electrical, mechanical and civil 
engineers. 

Minneapolis-Honeywell Regulator Co., 2753 Fourth 
Avenue South, Minneapolis, Minnesota. Hilding 
T. Eckstrom, College Recruiter. Training pro- 
grams in engineering. 

Minneapolis-Honeywell Regulator Co., 2301 North 
Knox Avenue, Chicago 39, Illinois. C. M. Russell, 
Personnel Director. Midwest. Training pro- 
grams in engineering. 

Minneapolis-Honeywell Regulator Co., Brown In- 
struments Division, Wayne and Windrim Avenues, 
Philadelphia 44, Pa. D. P. Whiteley, Employ- 
ment Manager. Brown Division recruits east from 
Ohio. 

*Minnesota Mining and Manufacturing Co., 900 
Fauquier Avenue, St. Paul, Minn. Burton C. 
Baker, Technical Employment Manager; Wendel 
W. Burton, Non-Technical Employment; Charles 
H. Lutz, Non-Techinical Sales Employment. 
Training programs. 

Minnesota Mining and Manufacturing Co., 410 
North Broad Street, Philadelphia 8, Pa. Robert 
B. Savin, Assistant Sales Employment Manager. 
For technical and non-technical applicants in- 
terested in Eastern employment. Training in ac- 
counting, sales and administrative. 

*M. I. T. Digital Computer Laboratory, 211 Mass- 
achusetts Avenue, Cambridge 39, Mass. Robert 
A. Nelson, Assistant to the Laboratory Director. 
Mail applications desired; promising candidates 
invited to visit Laboratory. Training programs in 
development and applications of high-speed digi- 
tal computers. 
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Mohawk Carpet Mills, Inc., 57 Lyon Street, Amster- 
dam, N. Y. S. Schuyler, Supervisor, Adminis- 
trative and Technical Employment. Northeast 
and Eastern areas. Training programs in sales 
and technical. 

*Monsanto Chemical Co., St. Louis 4, Mo. 
F. McCoole, Technical Personnel 
Training programs in sales. Recruiting is de- 
centralized; applications may be addressed to 
the following offices: 


Robert 
Manager. 


Address Technical Personnel Department: 


Central Research Department, Dayton, Ohio 
Merrimac Division, Boston 49, Massachusetts 
Mound Laboratory, Miamisburg, Ohio 
Organic Division, St. Louis 1, Missouri 
Phosphate Division, St. Louis 4, Missouri 
Plastics Division, Springfield 2, Massachusetts 
Texas Division, Texas City, Texas 

Western Division, Santa Clara, California 


Montgomery Ward, Baltimore 2, Md. G. A. 
Roberts, Personnel Manager. Training programs 
in accounting, industrial engineering, mail order 
supervision, retail store management. 


Mutual Benefit Life Insurance Co., 300 Broadway, 
Newark 4, N. J. Paul T. Rotter, Associate 
Mathematician; Harry H. Allen, 2nd Vice Presi- 
dent and Secretary. Northeastern U. S. Train- 
ing programs in actuarial profession. May use 
accounting and finance majors. 


N 


Naval Ordnance Laboratory, White Oak, Silver 
Spring, Maryland. Thomas M. J. Crowley, Em- 
ployment Officer. Mechanical and _ Electronic 
Engineers. Training programs in engineering 
and an extremely beneficial arrangement for part- 
time graduate work at a local university. 


*Naval Research Laboratory, Washington 25, D. C. 
Charles N. Mason, Jr., Head, Employment Bu- 


reau, Personnel Division. Electronic engineers, 
physicists, electronic scientists, mechanical en- 
gineers. Off-campus training at the graduate 
level in physical sciences and engineering with 
the University of Maryland. 

*Navy Department, Board of U. S. Civil Service 
Examiners for Scientists and Engineers, 1030 
East Green Street, Passadena 1, California. 
James T. Dale, Executive Secretary. Aero, elec- 
trical, electronic, chemical, industrial and civil 
engineers; mathematicians, chemists and _physi- 
cists. 

*Navy Department, Departmental Civilian Person- 
nel Division, Administrative Office, Room 1003A, 
17th and Constitution Avenue, Washington, D. C. 
William J. Cassell, Head, Employment Opera- 
tions Section. Engineering and administrative 
personnel. 
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the ENGINEERING of TOMORROW! 


VITRO CORPORATION OF AMERICA, pioneer in the 
technique of developing atomic energy for tomorrow’s industrial and 
defense needs, offers a challenging opportunity to the young engineer. 
Vitro is the oldest company in existence with continuous atomic energy 
experience, and has worked in this field for eleven consecutive years, 
beginning with the design of the gaseous diffusion plants at Oak Ridge. 


VITRO is one of the country’s larger engineering organiza- 
tions, with a staff of nearly 1,800 in its offices, laboratories, and field 
locations. Vitro’s business is engineering, research and development, with 
emphasis on the design of technical facilities and the development of 
equipment to solve special problems. 


A measure of Vitro’s experience and the range of its 
technical skills is illustrated by its successful engineering of close to a 
billion dollars worth of plant facilities and equipment systems of a widely 
varying nature. 


NO YOUNG ENGINEEER EVER HAD A GREATER CHALLENGE 


. in the interesting field of Atomic Energy 
. in every branch of ovr National Defense 


. . in the newest phases of American Industry 


TRULY, he faces the Engineering of Tomorrow! 


For further information regarding the placement of 
your students, please write to Personnel Department. 


VITRO CORPORATION of AMERICA 


233 Broadway, New York 7, N.Y. 
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*National Advisory Committee for Aeronautics, four 
laboratories, each of which recruits in its respec- 
tive territory for the NACA. Degrees 
wanted: Aero, mechanical, electrical, chemical, 

engineering; B.S., M.S., Ph.D. degrees 

in physics, chemistry, electronics, mathematics, 
metallurgy, etc. Training programs in all special- 
ties of aeronautical 

Laboratory as follows: 

NACA, Langley 
Langley Field, Va. 
nel Officer. 

NACA, Lewis Flight 
Cleveland, Ohio. 
sonnel Officer. 

NACA, Ames Aeronautical Laboratory, Moffett 
Field, Calif. Miss Helen Davies. 

NACA, High Speed Flight Research Station, Ed- 
wards, Calif. Marion I. Kent, Personnel Officer. 


National City Bank of Cleveland, 623 Euclid Ave- 
nue, Cleveland, Ohio. J. W. Getzendanner, Jr., 
Assistant Vice President and Assistant Comp- 
troller. East and Midwest. On-the-job training in 
credit and investment analysis, bank operations, 
trust department. 


National Bank of Detroit, 660 Woodward, Detroit 
26, Michigan. John H. Lowe, Assistant Cashier. 
Midwest. Training programs in junior manage- 
ment, credit analysis, trust investment. 


entire 


civil, ete., 


science. Contact nearest 
Aeronautical Laboratory, 
Melvin T. Butler, Person- 


Propulsion Laboratory, 
Dr. Michael J. Vaccaro, Per- 


National Gypsum Company, 325 Delaware Avenue, 
Buffalo 2, N. Y. F. M. Clarke, Personnel Man- 
ager. East of the Rockies. Training programs 
in plant engineering, process and product de- 
velopment, sales, management training. 


*National Security Agency, Washington 25, D. C. 
A. W. Ulino, Chief Employee Utilization; J. L. 
Kelley, Chief, Recruitment. Degrees in Engineer- 
ing, Languages, Liberal Arts. 
Training programs 
agencies. 


Mathematics, 
appropriate to 

National Supply Co., 2 Center, Pitts- 
burgh, Pa. W. D. Sen‘or, Supervisor, Personnel 
Training. Annual training programs. 


Gateway 


National Vulcanized Fibre Co., Maryland Avenue 
and Beech Street, Wilmington, Delaware. Frank- 
lin B. Drumhaller, Manager of Industrial Rela- 
tions. Primarily in the East. 
program. 


Sales training 


*New York Life Insurance Co., 51 Madison Avenue, 
New York 10, N. Y. Robert P. Stieglitz, C. L. U., 


Director of Relations. Training pro- 
grams in all phases of life insurance operations. 
*New York State Department of Civil Service, 
Governor Alfred E. Smith State Office Building, 
Albany, N. Y. Reeruit in New York State in 
November and December for January examina- 


College 


individual’ 


68 
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tions. Training programs in public administra- 
tion. 

*North American Aviation, Inc., International Air- 
port, Los Angeles 45, California. W. H. Nance, 
Personnel Representative. Training programs for 
junior engineering positions. 

North American Aviation, Inc., 4300 East 5th Ave- 
nue, Columbus, Ohio. R. J. Thiebert, Personnel 
Representative. Recruits from Kansas East 
Coast and Minnesota to Georgia. 


Northern Trust Co., 50 South LaSalle Street, 
Chicago 90, Ill. James L. Porter, Vice President. 
East, Midwest, West. Training programs in 
banking, bond, trust and management. 


to 


Northrop Aircraft, Inc., Engineering Personnel 


Office, Northrop Field, Hawthorne, Calif. Robert 
L. Ehinger, Engineering Personnel Manager. 


*Northwestern Mutual Life Insurance Co., 720 East 
Wisconsin Avenue, Milwaukee 2, Wisc. Ferd 
Ensinger and Tom Hyland, College Relations. 
Training program in career life underwriting. 


Norden Laboratories Corp., 121 Westmoreland 
Avenue, White Plains, N. Y. James E. Fitz- 
gerald, Resident Personnel Manager. Generally 
east coast but also recruits at selected schools 
in Midwest and West Coast. Openings in re- 
search and development work, precision instru- 
ments, mechanical and electrical engineering. 


Oo 


Occidental Life Insurance Company of California, 
1151 South Broadway, Los Angeles, Calif. Ralph 
A. Nelson, Personnel Director. Southern Cali- 
fornia area. Training in underwriting, claims 
adjustment, actuarial, supervising. 

Ohio Boxboard Co., Rittman, Ohio. A S. Mac- 
Curdy, Manager, Salary Administration. North- 
eastern UU. S., Ohio, Illinois, Indiana, Michigan, 
Pennsylvania. Management training leading to 
positions in sales, production, accounting. 

Ohio Fuel Gas Co. see Columbia Gas System. 

Ohio Power Co. see American Gas and Electric Co. 

Oil Well Supply Division, U. S. Steel Corp., 2001 
North Lamar, Dallas, Texas. Fred M. Wilbur, 
Manager, Sales Personnel and Training Section. 
Oklahoma, Texas, Arkansas, Louisiana. Train- 
ing programs in sales, management, engineering 
sales. 

Olin Industries, Inc., 275 Winchester Avenue, New 
Haven 4, Conn. Douglas F. Weeks, Employment 
Manager. Northeastern area. Training programs 

in process engineering, research and develop- 

ment, production control, quality control. 


M. A. 


Olin Industries, Inc., East Alton, Illinois. 
Block, Employment Manager. 





The Second Most 
Important Thing 
In His Life... 


The most important process he will ever 
undertake is the formation of his own 
family. That, more than anything else, 
will probably determine his goals and his 
happiness. Second only to his family in 
its importance to him is his career-—what 
he does and where he does it. More than 
15,000 alert, aggressive Americans have 
chosen to make the Minnesota Mining & 
Manufacturing Company the second most 
important thing in their lives, and we 
think you should know some of the reasons. 


In only a little more than twenty years, 
the number of our employees has climbed 


2200 per cent, sales are up 3000 per cent, 
the value of our common stock is up 3000 
per cent, and the amount paid annually to 
employees is up 4000 per cent. We started 
out to make a simple type of sandpaper 

now our highly developed coated 
abrasives are just a part of the business. 


We’re turning out hundreds of other varied 
products for home and industry-—from 
cellophane tape to lithograph plates! In 
fact, we’ve even got a couple of things 
that are so unique we haven’t found a 
way to use them yet! 


MINNESOTA MINING & MFG. 


Is it time for us to settle down? Not 
on your life! We're still looking for new 
business fields worth entering. We always 


will be. 


The young people who choose to make their 
careers with 3M—whether in research, 
sales or staff management divisions—know 
that they enjoy unusual freedom to dis- 
cuss, to experiment, to suggest and to 
grow. That’s why capable young people 
with ambition look to 3M for opportunity 
... the opportunity to get in on the ground 
floor that gets bigger every day. 


co. 


St. Paul 6, Minn., makers of “Scotch” Brand Pressure-sensitive Tapes, “Scotch” 
Sound Recording Tape, “Underseal” Rubberized Coating, “Scotchlite” Reflective 
Sheeting, “Safety-Walk" Non-Slip Surfacing, "3M" Abrasives, "3M" Adhesives. 





JOURNAL OF COLLEGE PLACEMENT 


Operations Evaluation Group, Office of the Chief 
of Naval Operations (Op 374), Navy Department, 
Washington 25, D. C. Roy F. Ash, Jr., Person- 
nel Officer. Northeast, Middle Atlantic and Mid- 
west areas. Training programs in operations re- 
search. 

Ortho Pharmaceutical Co., 


Williams, Paul E. 


Otis Elevator Co., 260 llth Avenue, New York 1, 
N. Y. Drew J. Brinckerhoff, Personnel Manager. 
Training programs in sales and production. 


Raritan, 


N. a see 


*Overseas Affairs Division, Office of Civilian Per- 
sonnel, Office, Secretary of the Army, Old Post 
Office Building, Twelfth and Pennsylvania Ave- 
nue, N.W., Washington 25, D.C. Mrs. Marjorie 
D. Tibbs, Chief, SpS Ree Sec. Special recruit- 
ing programs; write to the above or see place- 
ment director. 


*Owens-Corning Fiberglass, 
Toledo 1, Ohio. Charles A. Hardwick, Recruit- 
ing Manager. Training programs in sales en- 
gineering research, personnel, accounting, pro- 
duction, purchasing, cost control. 


Owens-Illinois Glass Co., Ohio Building, Toledo, 
Ohio. Ernest H. Marks, Director, Selection of 
Specialized Personnel. Will recruit east of the 
Mississippi. Training programs in sales, manu- 
facturing and engineering. 


Nicholas Building, 


P 


Pacific Gas and Electric Co. 245 Market Street, 
San Francisco 6, Calif. A. J. Noia, Director, 
Personnel Relations. California, Oregon, Wash- 
ington. Training in steam plant engineering and 


other fields. 

Pacific Mutual Life Insurance Co., 523 West 6th 
Street, Los Angeles, Calif. Stephen S. Taft, Jr., 
Secretary. East Midwest, Northwest, Southwest. 
Training programs in July and August. 

*p 


arke, Davis and Co., J. Campau Avenue at the 
River, Detroit 32, Mich. A. C. Moore, Assistant 


Manager, Research 


training. 


Peat, Marwick, Mitchell & Co., Certified Public 
Accountants. Training programs at junior, in- 
termediate and senior level. Address inquiries 
to Marvin L. Frederick, Director of Personnel, 
Executive Office, 70 Pine Street, New York 5, 
New York, or to the operating office listed below 
which is nearest to you: 

1310 First National Bank Building, Atlanta 3, 
Georgia 

816 Munsey Building, Baltimore 2, Maryland 

304 Stapleton Building, Billings, Montana 

John Hancock Building, 200 Berkeley Street, 
Boston 16, Massachusetts 


Department. On-the-job 
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Marine Trust Company Building, 
Seneca Streets, Buffalo, New York 

105 South LaSalle Street, Chicago 3, Illinois 

Suite 907, Dixie Terminal Building, 49 East 
Fourth Street, Cincinnati 2, Ohio 

910 Hanna Building, Euclid at 14th Street, Cleve- 
land 15, Ohio 

LeVeque-Lincoln Tower, Room 3350, 50 West 
Broad Street, Columbus 15, Ohio 

920 Mercantile Securities 
Texas 

910 United States National Bank Bldg., Denver 
2, Colorado 

1700 Dime Building, Detroit 26, Michigan 

Piedmont Building, Greensboro, North Carolina 

2038 Commerce Building, Houston 2, Texas 

509 Merchants Bank Building, Indianapolis 4, 
Indiana 

1325 Commerce Building, Kansas City 6, Mis- 
sourl 


Main and 


Building, Dallas 1. 


Stock Exchange Building, 618 South 
Street, Los Angeles 14, California 
1201 Union Planters National Bank Building, 
Memphis 3, Tennessee 

Suite 703, 110 East 
waukee 2, Wisconsin 

1120 Northwestern Bank Bldg., Minneapolis 2, 
Minnesota 

744 Broad Street, Newark 2, New Jersey 

925 Hibernia Bank Building, New Orleans 12, 
Louisiana 

620 WOW Building, Omaha 2, Nebraska 

Suite 1100, 1500 Walnut Street, Philadelphia 2, 
Pennsylvania 

1044 Henry W. 
Pennsylvania 

509 American 
Oregon 

Buder Building, 7 North Seventh Street, St. Louis 
1, Missouri 

Shell Building, 100 Bush Street, San Francisco 
4, California 

Commercial Building, 28 North First Street, San 
Jose 13, California 

956-961 Stuart Building, Seattle 1, Washington 

Suite 608-613, 418 Market Street, Shreveport, 
Louisiana 

801 First National Building, Tulsa 3, Oklahoma 

512 American Security Building, Washington 5, 
a < 

48 Leavenworth Street, 
necticut 


Spring 


Avenue, Mil- 


Wisconsin 


Oliver Building, Pittsburgh 22, 


Bank Building, 


Portland 5, 


Waterbury 20, Con- 

Pennsylvania Power and Light Co., 9th and Hamil- 
ton Streets, Allentown, Pa. P. W. Siekman, As- 
sistant to Vice President, Operations. Middle 
Atlantic area. Training programs in all depart- 
ments. 








Do your students spell 
Salesman 
with a capital S ? 


They would if they knew how important Salesmanship is 
considered at IBM. 

Actually, many of the most important top management 
positions at IBM are filled by Salesmen, including several 
members of the Board of Directors. 

IBM has great esteem for Salesmen—because if it weren’t 
for the Salesmen, there would be no customers who, after all, 
are our most important asset. 

That’s why we spell Salesman at IBM with a capital S. 
IBM Sales Representatives must have a high degree of ability, 
be well-educated, and capable of working with top executives 
in business, industry and government. 

A future in IBM selling should be especially attractive to 
your students in Liberal Arts and Business Administration and 
to those in Science and Engineering who find their greatest 
satisfaction in contact with people. 

Our Branch Managers will be glad to give your students 
complete information, including details of our sales training 
programs, in interviews arranged through your Placement 
Bureau, the nearest IBM office, or on written request to: 


Mr. B. N. Luther 
I B M Employment Coordinating Office 
International Business Machines 


ar oe 590 Madison Avenue, New York 22, New York 
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Pennsylvania Water and Power Co., 405 Fulton Pittsburgh 19, Pa., 439 7th Ave. 
National Bank Building, Lancaster, Pa. C. M. Portland 5, Ore., 621 S. W. Morrison St. 
Sherer, Chief of Tests. Personnel requirements Providence 3, R. I., 15 Westminster St. 
this year will be met by re-employment of men St. Louis 3, Mo., 1221 Locust St. 
now in military service. Training programs in 


. San Francisco 4, Calif., 351 California St. 
power plant testing and engineering. 


Seattle 1, Wash., 1304 4th Ave. 


Philadelphia Electric Co., 900 Sansom Street, Washington 5, D. C., 1000 Vermont Ave., N. W. 


Philadelphia 5, Pa. G. L. Harvey, Jr., Director, . : : sian wer 
Employment Division. Engineers only. Procter and Gamble Co., National recruiting ac- 


so } cording to three activities as follows: 
*Phileo Corporation, C and Tioga Streets, Phila- 


delphia, Pa. Training programs in engineering. 
Phillips Petroleum Co., Bartlesville, Okla. D. R. 
MeKeithan, Director of Personnel Procurement. 
Midwest, Southwest, Rocky Mountain and South- 
east areas. Training programs by departments. 


Group 1I—Engineers, Chemists, Production or 
Technical Graduates. Contacts are to be made 
with Mr. R. W. Brose, the Procter & Gamble 
Company, Industrial Relations Division, Ivory- 
dale, Cincinnati 17, Ohio. 

Group Il—Sales Graduates. Mr. R. N. Steven- 
son, the Procter & Gamble Company, Person- 
nel Research Department, P. O. Box 599, Cin- 
cinnati 1, Ohio, will coordinate sales recruiting 
activities. 


*Piasecki Helicopter Corp., Morton, Pa. Recruit- 
ing by engineering department heads. East, 
South and Midwest. Forty-week company wide 
training program for junior engineers. 


*Pittsburgh Consolidation Coal Co., Research and 
Development Division, Library, Pa. William F. 
Saalbach, Adviser on Personnel. East and Mid- 
west. On-the-job training for chemists and chem- 
ical engineers. 


Group II[—All Graduates for Departments other 
than Manufacturing and Sales. Mr. W. L. 
Franz, Employment Supervisor, the Procter & 
Gamble Company, P. O. Box 599, Cincinnati 
1, Ohio, will act as coordinator for all General 
Office departments other than manufacturing 
and sales, such as accounting (including cost 
accounting), advertising, buying, market re- 
search, transportation, etc. 


Pittsburgh Plate Glass Co.. One Gateway Center, 
Pittsburgh 22, Pa. W. R. Wilson, Supervisor, 
Personnel Procurement and Recruitment. Na- 
tional recruiting except the Far West. Informal 
type training programs in all divisions for en- 
gineers, chemists, physicists, accountants, busi- Provident Mutual Life Insurance Co., 4601 Market 
ness administration and liberal arts men. Street, Philadelphia 39, Pa. Robert H. Crowell, 

Port of New York Authority, 111 - 8th Avenue, Manager, Supervisory Unit; Ralph W. Tipping, 
ae Wale OO Oe Eile De ee Miccaieal Unit Manager, Suite 711, 3450 Wilshire Boule- 

York, New Eng- vard, Los Angeles 5, Calif. Training programs 


Director. Pennsylvania, Ne ; : 
irector. Pennsylvania, New in Philadelphia and Los Angeles. 


land. Training programs in business administra- 
tion, transportation and engineering. *Prudential Insurance Company of America, 763 
Broad Street, Newark, N. J. Robert D. Rowan, 
Employment Manager. Recruiting will be 
handled by Regional Home Offices in Newark, 
N. J.; Jacksonville, Fla.; Houston, Texas; Los 
Price Waterhouse & Co., accountants & auditors Angeles, Calif; Chicago, Ill; Minneapolis, 
Training programs provide indoctrination and Minn.; Toronto, Canada. General management 
advanced training in public accounting, includ- 
nth A oF I, Ee: Public Service Electric and Gas Co., 80 Park Place, 
Atlanta 3, Ga., 1410 Candler Bldg Newark 1, New Jersey. Contact Spon te 
Boston 10, Mass. 75 Federal St 4 cruiter below. Northeast U. S. Training pro- 
Buffalo 3 : Ny a 14 5 eatin Sq grams in sales engineering, gas manufacture and 
Geum 4 til. 33 N. LaSalle St , distribution, and electric generation and distribu- 
Cleveland 14, Ohio, 925 Euclid Ave. on ee es ‘ 
Detroit 26, Mich.. 645 Griswold St. Sales Engineering, E. M. Forus, Director of Ed- 
Houston 3, Tex., 800 Travis St. ucational Work. 
Kansas City, Mo., 922 Walnut St. Gas Manufacture and Distribution, R. H. 
Los Angeles 14, Calif., 530 W. 6th St. Philipps, Jr., General Manager, Gas Depart- 
Milwaukee 2, Wis., 735 N. Water St. ment. 
New York 5, N. Y., 56 Pine St. Electric Generation and Distribution, Herbert 
New Orleans 12, La., 210 Baronne St. Wottrich, Assistant to General Manager, Elec- 
Philadelphia 9, Pa., 123 S. Broad St. tric Department. 


Pratt and Whitney Aircraft, Main Street, East 
Hartford, Conn. F. W. Powers, Recruitment 
Administrative Engineer. 


training program. 





a report to college placement officers on 


CAREER OPPORTUNITIES wir, Baw 


We'd like to give you, briefly, some informa- 
tion about the Babcock & Wilcox Co. and the 
career opportunities available through its 
training program, that may be helpful in dis- 
cussing employment possibilities with your 
——— students. 

rown from a simple partnership formed in 
1867 to manufacture a safer, higher-steam- 
capacity, water-tube boiler than any then avail- 
able, The Babcock & Wilcox Company—now 
doing an annual business in excess of 200 mil- 
lion dollars—has since established a pattern 
of continuing progress. In every field in which 
the Company is now active—stationary and 
marine boilers and component parts; pressure 
and mechanical pipe and tubing; refractories, 
process equipment—B&W has built a re- 
spected reputation earned by product quality, 
service responsibility, business integrity, and 
a consistent flow of young, progressive ideas 
which help overcome the challenging prob- 
lems that regularly arise. 


To assure a continuing, progressive, and 
productive future in the tradition of the past, 
B&W is seeking young, qualified engineering 
graduates. To such men, B&W offers an op- 
portunity to participate in a training program 
that is both comprehensive enough to afford 
a sound, basic knowledge of company activi- 
ties and flexible-enough to assure the young 
engineer of finding, as quickly as possible, the 
spot best suited to his qualifications and incli- 
nations. , 

Flexibility is the keynote of B&W’s engi- 
neering employment and training program 
which has been carefully planned to accom- 
modate both those graduates who have specific 
ideas about what they want to do, as well as 
the many others who are not completely cer- 
tain. Here, the opportunities for successful, 
responsible careers parallel the growth of the 
business and the constantly increasing size and 
technical complications of the equipment. 


B & W ENGINEERING TRAINING PROGRAM 
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Pure Oil Co., Refinery Division, 35 East Wacker 
Drive, Chicago 1, Ill. J. J. Stadtherr, Training 
Director. East, Midwest and Southwest. Pre- 
supervisory training in engineering, science and 
management. 


R 


Ralston Purina Co., 835 South 8th Street, St. Louis 
2, Mo. A. W. Moise, 
Training programs in 
office. 


Rath Packing Co., Waterloo, lowa. Robert B. 
Faxon, Sales Training Division. New York, Ohio, 
Michigan, Indiana, Illinois, Wisconsin, Iowa. 
Texas, California and Washingten. Training pro- 
grams in sales, accounting, engineering and live- 
stock buying. 


of Personnel. 
production and 


Director 
sales, 


Raybestos Division of Raybestos-Manhattan, Inc., 
75 East Main Street, Stratford, Conn. George §. 
Hawley, Director of Personnel. New England 

and North Atlantic areas. Training programs in 

all categories. 


R.C.A. Victor Division, General Office Building, 
Front and Cooper Streets, Camden 2, N. J. 
Robert Haklisch, Manager, College Relations. 
Training programs in engineering, manufactur- 
ing, accounting, purchasing, personnel, sales 
(technical and non-technical), sales, administra- 
tion. 


Red Bank 


Bendix. 


Division, Bendix Aviation Corp. see 


Reliance Electric and Engineering Co., 1088 Ivan- 
Road, Cleveland 10, Ohio. R. H. Smith, 
Secretary. Training programs in sales and manu- 


facturing of electric motors and electronic con- 
trols for motor drives. 


hoe 


Reo Motors, Inc., Lansing 20, Mich. D. Bradley 
Peck, Supervisor of Salaried Employment. East- 
ern half of country; mail recruiting in far West. 
Management training program including produc- 


tien, sales, administrative and engineering. 

ae & 
East 
programs in en- 


Republic Aviation Corp., Farmingdale, L. 
Charles J. 
of the Training 
gineering and production supervision. 


Ketson, Employment 
Mississippi. 


Manager. 


Interested 
in aero, civil, electrical and mechanical engineers. 

Reynolds Metals Co., 3rd and Grace Streets, Rich- 
mond, Virginia. Price S. Innes, General Employ- 
ment Manager. Midwest, South, 
Southeast. Training programs in all fields. 

R. J. Reynolds Tobacco Co., 
Streets, Winston-Salem, N. C. 
Jr.. Personnel 


Southwest, 


Fourth and Main 
Charles B. Wade, 
Manager. Southeastern U. S. 
Training programs in sales and manufacturing. 
Rio Grande Railroad. 
Western Railroad. 


see Denver and Rio Grande 
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*Rohm and Haas Co., 222 West Washington Square, 
Philadelphia 5, Pa. Contact appropriate person 
listed below. Recruits primarily for men but will 
interview women. On-the-job training in the 
specific work for which the individual is em- 
ployed. Address inquiries as follows: 

For Technical Applicants, Ph.D. level, J. S. 
Strong; B.S. and M.S. level, J. M. Geisel, 
Rohm & Haas Company, Office of Technical 
Employment, 5000 Richmond Street, Philadel- 
phia 37, Pa. 

For Business and Accounting, W. T. McClintock, 
Treasurer, Rohm & Haas Company, 222 West 
Washington Square, Philadelphia 5, Penna. 

For Industrial Relations, Personnel, Etc, R. C. 
Landon, Mgr., Industrial Relations, Rohm & 
Haas Company, 1700 Walnut Street, Philadel- 
phia 3, Penna. 


Royal Liverpool Insurance Group, 150 William 
Street, New York 38, N. Y. R. C. Burke, Super- 
intendent of Personnel. Training programs in 
production (or sales promotion). 

Jos. T. Ryerson & Son, Inc., 2558 West 11th Street, 
Chicago 8, Ill. E. L. Larson, Office Employment 
Manager. Training programs in industrial sales, 
industrial engineering and general training. 


S 


San Francisco Naval Shipyard, San Francisco 24, 
Calif. Richard R. Coffin, Chief, Recruitment and 
Placement Branch. Generally west of the Missis- 
sippi. Training programs in naval architecture, 
on-the-job training for electrical, electronics, me- 
chanical, civil and architectural engineers. 

Sandia Corp., Albuquerque, N. Mex. R. B. Powell. 
Training program, technical organizations. 

Scott Paper Co., Front and Market Streets, Chester, 
Pa. R. B. Miller, Office Employment Supervisor; 
David Lansdale, Personnel Development Man- 
ager, recruiting non-distribution personnel; L. H. 
Wight, Sales Personnel Manager, recruiting dis- 
tribution personnel. 

Sears Roebuck and Co., 2650 East Olympic Boule- 
vard, Angeles 54, Calif. C. E. 
Pacific Coast Territory Personnel Manager. Ari- 
zona, California, Idaho, Nevada, Oregon, Utah 
and Washington. General retail and mail order 
training. 


Los Brabyn, 


Sears Roebuck and Co., 4640 Roosevelt Boulevard, 
Philadelphia 32, Pa. R. J. Kellar, Personnel 
Department. New England and Middle Atlantic 
States. Training programs in retail stores (gen- 
eral rotational training). 

Sharp and Dohme, Division of Merck & Co., Inc., 
640 North Broad Street, Philadelphia, Pa. 
Walter M. Hauk, Employment Manager. Middle 


Atlantic area. 
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Sharples Chemicals, Inc., 
Wyandotte, Michigan. M. 
Manager. 
gineering. 


4700 Biddle Avenue, 
A. Nugent, Personnel 


Training programs in chemical en- 


Shell Oil Co. and Affiliates, 50 West 50th Street, 
New York, N. Y. J. R. Janssen, Personnel Rep- 


resentative. Training in technical and 
technical fields. 


non- 


*Sherwin Williams Co., 115th and Cottage Grove, 
Chicago 28, Ill. J. J. Portman, Personnel Direc- 
tor. Training programs in chemistry, chemical 
engineering. 


Sherwin Williams Co., 101 North Prospect Avenue, 
N. W., Cleveland 1, Ohio. Lewis J. Ringler, 
Assistant Director of Industrial Relations. Train- 
ing programs in almost all of the company’s 17 
manufacturing plants throughout the U. S. 


Sinclair Research Laboratories, Inc., 400 East Sib- 
ley Boulevard, Harvey, Ill. J. F. Zimmerman, 
Director, Research Personnel Services. Recruit- 
ing for Ph.D. organic chemists, B.S. chemists and 
chemical engineers. 

Smith, Kline and French Laboratories, 1530 Spring 
Garden Street, Philadelphia 1, Pa. L. H. Watson, 
Employment Manager. Northeast, Middle Atlan- 
tic, Midwest. Administration training program. 


Socony-Vacuum Oil Company, Inc., 26 Broadway, 
New York 4, N. Y. Paul W. Boynton, Supervisor 
of Employment. Training programs in marketing, 
operating, accounting: 
manufacturing. 


on-the-job training in 


Southern Kraft Division, International Paper Co., 
Spring Hill, La. Clarence W. Scott, Adviser on 
Administration of Technical Personnel. South 
and Southwest. Training programs in_ plants, 
largely confined to orientation at present. Plant 
locations: Mobile, Ala. (Division Headquarters, 
Research Department); Moss Point, Miss.; 
Natchez, Miss.; Bastrop Mill, Bastrop, La.; 
Louisiana Mill, Bastrop, La.; Camden, Ark.; 
Spring Hill, La.; Panama City, Fla.; Geerge- 
town, S. C. 

Southwestern Public Service Co., Box 1261, Ama- 
rillo, Texas. W. C. Rhodes, Director of Person- 
nel. Texas, New Mexico, Oklahoma. 
ing training programs. 


Engineer- 


Sprague Electrical Co., North Adams, Mass. Wil- 
liam G. Phelps, Manager of Personnel Services. 
Northeast, Middle West. 


electrical, 


Training programs in 


chemical and ceramic engineering, 


chemistry and physics. 

4. E. Staley Manufacturing Co., Decatur, Hl. G. 
E. Eubanks, Supervisor of Placement. Midwest, 
possibly Southeast. Formal training for manage- 
ment trainees; informal for field sales and tech- 
nical sales. 
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Standard Oil Company of California, 225 Bush 
Street, San Francisco, Calif. K. J. Mortsolf, 
Personnel Representative. Training programs in 
Comptroller's and Producing Department... 


Standard Oil Company (Indiana), Engineering Di- 
vision and Manufacturing Department, 2400 New 
York Avenue, Whiting, Indiana. All sections but 
the Far West. 


Standard Oil Company (New Jersey), Overseas 
Personnel Office, 30 Rockefeller Plaza, New York 
20, N. Y. W. A. O'Neill, Personnel Supervisor. 
Training programs in Colombia, Peru, Aruba, 
N. W. I. 

Standard Oil Company (Ohio), 1756 Midland 
Building, Cleveland 15, Ohio. Elwood G. Glass, 
Jr., Industrial Relations Assistant to Technical 
Manager. East Coast to Iowa, Minnesota to 
Georgia. Training programs in manufacturing, 
sales, production, transportation. 

Stanley Works, 195 Lake Street, New Britain, Conn. 
B. T. Taylor, Personnel Assistant. New England, 
New York. Training programs in engineering, 
sales, production. 

Stanolind Oil and Gas Co., Box 591, Tulsa, Okla- 
homa. R. E. Frey, Employment Supervisor. Mid- 
west and Southwest. Training programs in en- 
gineering and geology. 

State Farm Insurance Cos., 

George Matthews, Personnel Manager. Middle 

West. Training programs in auto insurance, 

operating division, fire company, life company 

and accounting. 


Bloomington, Il. 


State Mutual Life Assurance Co., 340 Main Street, 
Worcester 8, Mass. Edson D. Phelps, Personnel 
Director. New England, Middle Atlantic, Mid- 
west. Sales training program. 

Strawbridge and Clothier, 801 Market Street, Phila- 
delphia 5, Pa. John F. Simons, Personnel Direc- 
tor. Middle Atlantic. 
gram. 


Executive training pro- 


*Charles A. Stephens Co., 25 West State Street. 
Chicago, Ill. Mrs. R. M. Smith, Personnel Direc- 
tor. Training programs in 
operations. 


merchandising and 


Stewart-Warner Corp., South Wind Division, 1514 
Drover Street, Indianapolis, Ind. R. L. Sielken, 
Manager of Employment. Midwest and Fast. 


Engineering and industrial engineering training 
programs. 


Stuart Co., 35 East Wacker Drive, Chicago 1, IIl. 
A. W. Wilbur, Division Sales Manager: for all 
areas east of the Mississippi. 234 East Colorado 
Avenue, Pasadena, Calif. R. D. Thomas, Division 
Sales Manager: for all areas west of the Missis- 
sippi. Training programs in pharmaceutical sales. 
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Studebaker Corp., South Bend, Ind. L. T. Dickson, 
Employment Manager, Departmental training 


Pepe. programs in engineering sales, general engineer- 
Sunbeam Corp., 5609 West Roosevelt Road, Chi- ing and design, laboratory engineering and pro- 

cago, Ill. E. S. Northrup. Sales training pro- duction. 

grams. 


Timken Roller Bearing Co., Canton 6, Ohio. R. P. 
Proffitt, Manager of College Relations. Training 


Travelers Insurance Co., 700 Main Street, Hartford, 

Sunbeam Corp., 5600 West Roosevelt Road, Chi- Conn. John T. Wilcox, 
chago 50, Ill. C. J. Uhlir, Vice President, Recruit- 
ing from Pittsburgh to Ames, lowa. Training 
programs in production supervision, production 
control, research and development, plating con- 
trol. 


Executive Assistant. 
Eastern, Atlantic, Midwest, Southern (other sec- 
tions out of branch offices). Training programs 
in general administration, actuarial claims, under- 
writing, sales, promotion. 


. Tremco Mar sturi ‘o., 87 <insmé é 
Surface Combustion Corp., 2375 Dorr Street, Toledo emco wufacturing Ca. 8701 Kinsman Road, 
1 Ohio. F. R. Smith. Personnel Manager. Ohio Cleveland 4, Ohio. Arthur C. Hellman, Director 
. . . ** . . i —) ° ? . . . 
Indiana and Michigan. Engineering training of Sales Employment and Training. East of the 
programs. Mississippi and Canada. Sales training programs. 


Sun Oil Co., Marcus Hook, Pa. J. Harold Perrine, Turner Construction Co., 420 Lexington Avenue, 
Manager, Administrative Division. New England, New York 17, N. Y. H. C. Mode, Personnel Di- 
Middle Atlantic and Midwest. rector. Recruit principally in eastern universi- 


. — “—.s ~ ties. 
*Swift and Co., U. S. Yards, Chicago 9, Ill. Ernst 


Wagner, Manager, Employment and Personnel U 
Division. Training programs in all fields. 
*United Air Lines, Operating Base, Stapleton Air- 


Sylvania Electric Products, Inc., 1740 Broadway, Seb. Deemer, Cab, C BM Uebends Sapetionn 


New York 19, N. Y. David W. Currier, Super- 


: dent of Placement. Stewardess recruiting is on 
Middle 


visor of Professional Placement. East, agate ts: : : 
On a semi-national basis, operating through most of 


the Eastern and Western parts of the country. 
Recruiting for agents and other public contact 
personnel is on a sectional basis through six 
District Personnel Offices, located as follows: 
P| LaGuardia Airport, N. Y.; Chicago, Ill; Denver, 
Colo.; Los Angeles, Calif.; San Francisco, Calif.; 
and Seattle, Wash. Employ a limited number of 
engineers, chiefly on the West Coast and in 
the Midwest. 


Atlantic, Midwest and West Coast sections. 
the-job training programs for engineering, phys- 
ical science and accounting majors. 


Teleregister Corp., 157 Chambers Street, New York 
7, N. Y. Joseph C. Mitchell, Assistant Director. 
Eastern U. S. Training programs in electronics 


and mec hani al € ngin ring. , —_ ° 
I raining yrograms in stew ardess a nd agent clas- 
S S 5 


*Tennessee Eastman Co., Box 511, Kingsport, Tenn. sifications. 


W. Edgar Gift, Superintendent of Personnel. rey 
Union Bag and Paper Corp., Box 570, Savannah, 


Ga. H. C. Morrison, Employment Manager. Sec- 
tional recruiting. 


Southeastern U. S. Training programs in sales, 
production, 


Thompson Products, Inc. (main plant), 6402 Cedar ; eat : : 
Avenue, Cleveland, Ohio. James Panoska, Man- Union Carbide and Carbon Corp., 30 East Forty- 
ager of Office and Technical Placement. Busi- Second Street, New York 17, New York. Gen- 
ness training program eral Offices, R. J. Simpson, Jr.. New York Per- 

ad = , *.* . . . 
sonnel Department. Recruiting in General Offices 


- » . . 555 ¥ lH > > . ee . . 
Thompson Products, Inc., 23555 Euclid Avenue, for accounting, advertising, credit, purchasing, 


2355: 
Cleveland 17, Ohio. V. A. Buescher, Manager, 


a : trafic, foreign production, foreign sales. For 
Office and Technical Placement. On-the-job recruiting for development, engineering, produc- 
training in research, development, process, metal- tion, research sales, see the following divisions: 
lurgy, mechanical, hydraulics, aeronautical and Bakelite Company 
business internship. Carbide and Carbon Chemicals Company 
Time Inc., Subscription Service Division, 540 North Electro Metallurgical Company 

Michigan Avenue, Chicago 11, Ill. Eileen M. Haynes Stellite Company 

Rink, Employment Manager. Midwest. Training Linde Air Products Company 

programs in supervision, circulation statistics, ac- National Carbon Company 


counting, IBM, administration. United States Vanadium Company 
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*United Aircraft Corp., Research Dept., 400 South 
Main Street, East Hartford, Conn. H. W. Miller, 
Administrative Engineer. West Coast, East Coast, 
Midwest. 


United Drill and Tool Corp., 411 West Ontario St., 
Chicago 10, Ill. C. C. Griffith, Industrial Engi- 
neer. Midwest. Training programs in sales and 
factory supervision. 


United Fuel Gas Co. see Columbia Gas System. 


*United Gas Corp., Box 1407, Shreveport, La. V. E. 
Basch, Employment Manager. Texas, Louisiana 
and Mississippi. 


United Geophysical Co., Box M, Pasadena 15, Calif. 
M. W. Harding, Training Supervisor. West, 
Southwest, Central, Midwest. On-the-job  train- 
ing in offices and on field parties. 


United Merchants and Manufacturers, Inc., 1407 
Broadway, New York 18, N. Y. S. W. Koran, 
Personnel Manager. Eastern U. S. training pro- 
grams in textile sales. 


United Shoe Machinery Corp., Research Division, 
Beverly, Mass. Harvey S. Benson. 
tive Engineer. New England. 


A dministra- 


United States Government 


*Atomic Energy Commission, New York Opera- 
tions Office, Box 30, Ansonia Station, New 
York 23, N. Y. V. Roger Wood, Personnel 
Officer. Northeast U. S. Recruiting for admin- 
istrative engineering, electrical engineering, 
administration of research, accounting, research 
and devlopment. 

Department of Agriculture, Farmers Home <Ad- 
ministration, Bismarck, N. D. John R. Me- 
Clung, State Director. Training within the 
agency. 

Department of Agriculture, Rural Electrification 
Administration, Washington 25, D. C. Henry 
C. Starns, Chief, Personnel Division. Electrical 
engineers for rural telephone program. Exten- 
sive training course. 

*Department of the Interior, Geological Survey, 
Rolla, Miss. Daniel Kennedy, Central Region 
Engineer. Recruiting men for field positions. 

*Naval Air Development Center, Johnsville, Pa. 
Robert W. Sarvis, Industrial Relations Assist- 
ant. Electrical, electronic, aeronautical and 

Profes- 

sional development program affording oppor- 

tunity to take advanced degrees at various 


mechanical engineering and _ physics. 


colleges and universities and local courses for 
individual, professional development. 

Naval Gun Factory, 11th and N Streets, S. E. 
Washington 25, D. C. Rear Admiral T. B. 
Hill, Superintendent. East, South and Mid- 
west. Training programs in mechanical, elec- 
trical, industrial and metallurgical positions. 
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*Ordnance Corps, Picatinny Arsenal, Dover, N. J. 
E. G. Junkerman, Assistant to the Command- 
ing Officer. New England to Florida, west to 
Kansas. All degrees in mechanical, industrial, 
chemical, metallurgical engineering; 
chemistry and physics. Training through in- 
dividual assignment of new employees to 
experienced senior engineers. 


some 


United States Government: see also 

Atomic Energy Commission 

Frankford Arsenal 

Naval Ordnance Laboratory 

Naval Research Laboratory 

Navy Department 

National Advisory Committee for Aeronautics 

National Security Agency 

Operations Evaluation Group 

Overseas Affairs Division 

San Francisco Naval Shipyard 

nited States Gypsum Co. 300 West Adams, Chi- 

cago 6, Ill. Carl E. Sahlen, Employment Man- 

ager. Training programs in accounting, credit, 

sales, production engineering. 

nited States Rubber Co., 1230 6th Avenue, New 

York, N. Y. Harry J. Ingram, Assistant Super- 

visor, Personnel Training. Training in all phases 

of manufacturing. 

Inited States Steel Corp., 525 William Penn Place, 

Pittsburgh 30, Pa. A. H. Bosse, Supervisor, 

Technical Personnel Program, Accounting De- 

partment; James Hagan, Staff Supervisor, Em- 

ployment and Placement. Training programs in 

engineering, accounting, sales and operations. 

pjohn Co., Training programs—accounting, sales, 

Technical, research, production, office manage- 
ment, Homer L. Elwell, Employment Manager. 

Sales. Address Branch Manager. 

Ailanta 2, Ga., 25 5th St.. N. W., W. C. Sugg. 

Boston 17, Mass., 11 Deerfield St., H. W. Bowdoin. 

Chicago 19, IL, 1001 E. 8th St., J. W. Schma. 

Cleveland 1, Ohio, 1740 Chester Ave., V. L. Smith. 

Dallas 2, Tex., 901 McKinney Ave., W. M. Arthur. 

Kalamazoo 99, Mich., 7171 Portage Rd., A. C. 
Scott. 

Kansas City 10, Mo., 25 E. 
Macrae. 

Los Angeles 28, Calif., 900 N. Cahuenga Blvd., 
L. B. Austin. 

Memphis 2, Tenn., 299 S. Front St., F. W. Griffis. 

Minneapolis 3, Minn., 110 N. 5th St., A. Sailer. 

New York 14, N. Y., 40 7th Ave., E. H. Coleman. 

Philadelphia 8, Pa., 401 N. Broad St., F. E. Fox. 

Portland 12, Ore., 1333 N. E. Union Ave., J. A. S. 
Rodda. 

San Francisco 19, Calif., 199 Ist St., R. P. Sell- 
man. 


Pershing Rd., J. R. 
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Vick Chemical 
York, N. Y. 


rector. 


Co., 122 East 42nd Street, New 

Robert D. McCoun, Placement Di- 

Training programs in advertising, sales, 

accounting, export, production, chemical en- 
gineering. 

Virginia Department of Highways, 1221 East Broad 
Street, Richmond 19, Va. Charles Nelson, Per- 
sonnel Engineer. Southeastern and Eastern U. S. 
Training programs in highway engineering and 
administration. 

Vitro Corp. of America, 233 Broadway, New York 
7, N. Y. James A. Pray, Employment Manager. 
Training programs in engineering and research 
and development division consisting of approxi- 
mately 10 months of informal training. 


Ww 


West Penn Power Co. 14 Wood Street, Pittsburgh 
22, Pa. R. D. Crissman, Employment Supervisor. 
Illinois, Indiana, Ohio, Pennsylvania, West Vir- 
ginia, Virginia, Delaware, Maryland, New Jer- 

New York, Rhode Island, Connecticut, 
Massachusetts, Georgia. Training programs in 
all engineering jobs. 

West Virginia Pulp and Paper Co., Luke, Md. J. 
D. Ejisenberger, Assistant Personnel Director. 
Pennsylvania, Maryland, West Virginia. In- 
formal training under the department head to 
whom assigned. 


sey, 


Western Auto Supply Co., 2107 
Kansas City, Mo. Don Lause, Field Personnel 
Representative. Recruiting from sixteen divi- 
sion offices in the thirty-seven States east of the 
Rockies. Training programs in reail 
ment. 


Grand Avenue, 


manage- 


Western Company, Box 310, Midland, Texas. 
Ralph E. Smith, Manager, Employee Relations. 
Texas, Oklahoma and Colorado. 


Western Electric Co. 
partments. 

M. D. Quinlan, 195 Broadway, New York 7, N. 
G. S. 

Ill. 
R. E. Fountain, Kearny Works, Kearny, N. J. 
W. G. Duvall, Point Breeze Works, Baltimore 24, 

Md. 

L. L. Weltner, North Carolina Works, Winston- 
Salem, N. C. 

A. Pawell, Western 
Francisco, Calif. 
Westinghouse Air Brake Co., Air Brake Division, 

Wilmerding, Pa. J. C. Janke, Supervisor of Train- 

ing. Eastern U. S., Ohio, Indiana. Illinois. 

Training in pneumatic engineering 

leading to design, development, reasearch, sales. 


Training programs, all de- 


Y. 


Hemsted, Hawthorne Works, Chicago 23, 


H. Distribution Mgr., San 


programs 
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Westinghouse Electric Corp. East Pittsburgh, Pa. 
C. H. Ebert, Jr., Manager, Professional Employ- 
ment. Training programs in electrical, mechan- 
ical, industrial and chemical engineering, metal- 
lurgy, physics and business administration. 


Chemical Division of Food Machinery 
and Chemical Corp., 161 East 42nd Street, New 
York 17, N. Y. Dr. J. S. Thomas, Technical 


Personnel Manager. 


Westvaco 


Whirlpool Corp., St. Richard D. 
Toman, Manager, Employment of Personnel 
Services. Training programs in _ production 


management, accounting and engineering. 


Joseph, Mich. 


Whitlock Manufacturing Co., Hartford 10, Conn. 
W. C. Beekley, Personnel Director. New Eng- 
land. Engineer training for various positions. 


Williams, Paul E., Personnel Consultant, 3611 
Wallace Road, Santa Rosa, Calif. Recruiting for 
Youngstown Sheet and Tube Co., Youngstown, 
Ohio; Ortho Pharmaceutical Co., Raritan, N. J.; 
General Fireproofing Co., Youngstown, Ohio. 
Training programs in all fields for which men 
are sought. 


*Woodward and Lothrop, 10th, llth, F. and G. 
Streets, Washington 13, D. C. W. P. Figgins, 
Personnel Administration Director. Recruiting 
for undergraduate and graduate level retailing 
and liberal arts graduates from Eastern colleges. 
Training programs in retail merchandising, oper- 
ations, control, sales promotion. 


Worthington Corp., Harrison, N. J. J. J. Thomp- 
son, Manager, Personnel and Training Depart- 
ment. Training via the Worthington Placement 
Program. 


Wright Machinery Co., Box 2211, Durham, N. C. 
B. B. Mangum, Personnel Director. Virginia, 
North Carolina, South Carolina. 


*Wurzburg Co., 101 Monroe, N. W., Grand Rapids. 


Mich. Michigan, Indiana and Illinois. Training 
programs in merchandising, personnel, control 
divisions. 
Y 
York Corp.., York, Pa. c. 5. Brillinger, Director of 
Training and Education. Training programs in 
engineering, manufacturing, technical sales. 
Youngstown Sheet and Tube Co. see Williams, 
Paul E. 
Z 
Zenith Radio Corp., 6001 West Dickens Avenue, 
Chicago 39, Ill. N. W. Aram, Engineering De- 
partment. Recruiting for electrical engineering 
graduates with major in electronics or communi- 
cations. Orientation program for electrical en- 
gineers. 





Now Available... 


i OL Future 


You ane 


Careers for Engineers is an attractive 16-page brochure which makes it 
easy for an engineering student to find out what kind of an organization 
Combustion Engineering, Inc. really is . . . what it has done and is doing 

. its training programs . . . something of its outlook for the future 
and—in short—whether it appeals to him as a company with which he 
would like to be associated. 


We will be happy to provide a supply of these books for distribution 


to interested students. 


COMBUSTION ENGINEERING, INC. 


Combustion Engineering Building 


200 Madison Avenue °* New York 16, N. Y. 








Journal of College Placement is a non-profit, non-political, quar- 


terly magazine serving the interests of college 
placement officers and recruiting personnel in 
cooperation with the established Regional Place- 
ment Associations. It is the only periodical of 
national scope and distribution devoted exclu- 
sively to the college placement field. 


Subscriptions are of 2 types: 


REGULAR: providing one copy of each issue for 
$4.00 per year. 


INSTITUTIONAL: providing two or more copies of 
each issue, which may be sent to different repre- 
sentatives or agencies within the same organiza- 
tion, for $3.50 per year, per representative. 


SINGLE COPIES are $1.00. A discount of 5% 
applies on 25 or more copies of the same issue, 
ordered in advance of publication. 


Sustaining Contributors are those institutions, organizations or indi- 


viduals making cash grants to the Journal by 


way of supporting its activities. Current Sustain- 
ing Contribuiors are: 


Midwest College Placement Association Southern College Placement Officers Assn. 
The University of Pennsylvania 
One Anonymous Sun Oil Company 
Eastman Kodak Company Armstrong Cork Company 
Atlantic Refining Company Socony - Vacuum Oil Company 
Union Carbide and Carbon Company Towers, Perrin, Forster and Crosby 


E. |. duPont de Nemours and Company Connecticut General Life Insurance Co. 


FOR FURTHER INFORMATION ABOUT THE JOURNAL PLEASE WRITE TO: 
Secretary-Editor - Journal of College Placement 


123 South Broad Street Philadelphia 9, Pennsylvania 
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of the life insurance business . . . 


their knowledge and experience 
play an important part in designing 
the company’s product and con- 
ducting its insurance operations. 
New York Life each year offers a 
number of outstanding math majors 
an opportunity to enter this absorb- 
ing field. Their work and studies 
; cam lead to assignments of great 
responsibility and qualification as 
Actuary .. . a professional rank 
which. is widely recognized and 
respected. For more information 
regarding career opportunities in 











NEW YORK LIFE BF wwsurance company 


Si MADISON AVENUE, NEW YORK 10, WN. Y. 














